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(OO)      ^ne  ^eatures  of  the  Philishave  electric  shaver  continue  to 
.  Q/    dominate  the  dry  shaver  market. 

In  1981,  sales  grew  faster  than  the  market  itself. 
Perhaps  it's  because  we  spent  so  much  supporting  the  brand  with 
advertising  and  promotions. 

Advertising  and  promotions  we've  used  to  the  best  effect.  And  in  1982 
we  intend  to  carry  on  doing  so.  |>  LI  1 1  I  r\  C 

So  while  our  face  is  our  fortune,  it  could  be  yours  too.  PHILIPS 


■  Sensodyne  announce  the  all-time  BIGGEST 
National  TV  Campaign  for  toothbrushes. 

It  starts  May  3rd. 

■  Sensodyne  Toothbrushes  volume 
brand  share  leapt  ahead  by  a 
staggering  55%  when  TV  was 
tested  in  Anglia* 

■  Sensodyne  Toothbrushes  - 
the  fastest-growing  professional 
brand*-  is  the  most  heavily 


promoted  range  to  Dentists.  This  means  Sensodyne 
Toothbrushes  are  already  being  heavily  recom- 
mended to  your  customers. 

■  Sensodyne  Toothbrushes  are  now 
on  special  pre-TV  Bonus  Offer 
which  includes  free  stands.  Stock-up 
now.  See  your  Sensodyne  repre- 
sentative or  call  us  today  on 
Hatfield  61151. 

^Independent  Retail  Audit. 
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Taking  issue 


C&D  had  relatively  little  to  say  in  our 
Comment  last  week  about  the  National 
Pharmaceutical  Association's  policy 
document,  "Through  the  '80s,"  largely 
because  we  concur  with  the  views 
expressed  and  found  few  statements 
which  might  be  classified  as 
"revolutionary."  Not  so  the 
Pharmaceutical  Journal.  The  NPA  does 
net.  need  C&D  to  leap  to  its  defence,  but 
some  of  the  points  raised  are  so 
fundamental  to  our  own  position  that  we 
feel  bound  to  take  issue  with  the  journal. 

Not  part  of  the  attack,  but 
nevertheless  noteworthy,  is  the  fact  that 
PJ  talks  about  "general  practice"  while 
NPA  refers  to  "retail  pharmacy"  —  all  in 
a  week  in  which  the  Society's  Council  was 
coming  to  the  laudable  decision  to 
transfer  its  allegiance  from  "general 
practice"  to  "community  pharmacy." 

The  PJ's  first  complaint  concerns 
NPA's  desire  to  persuade  manufacturers 
to  formulate  medicines  so  that  they  are 
acceptable  as  "P"  rather  than  "POM"  — 
formulation  should  surely  be  aimed  at 
achieving  the  best  medicines,  it  is  argued. 
Quite,  but  NPA's  fault  is  loose  wording, 
not  irresponsible  motives.  The 
classification  of  a  medicine  in  many  cases 
is  in  the  hands  of  the  manufacturer  — 
unless  the  drugs  concerned  or  conditions 
being  treated  demand  medical 
supervision,  it  is  the  nature  of  the  licence 
application  that  determines  the  route  and 
level  of  distribution.  If  the  manufacturer 
furnishes  evidence  of  safety  he  may 
achieve  a  "P"  status  —  but  if  he  has  only 
medical  sales  force,  for  example,  why 
should  he  bother?  It  is  a  matter  of 
marketing  policy,  and  NPA  clearly  hopes 
to  influence  policy  throughout  the 
industry.  We  very  much  hope  they 
succeed,  because  to  date  most  of  the 
marketing-orientated  licence  applications 
have  been  directed  at  securing  former 
"P"  formulations  for  general  sale! 

Next  the  PJ  sets  about  denigrating  the 


pharmacist's  commercial  involvement  — 
in  particular  the  NPA's  encouragement  of 
diversification  in  the  belief  that  retailing 
will  "continue  to  make  the  pharmacist  the 
most  accessible  of  professional  men."  We 
see  the  journal's  true  colours  when  it  says: 
"It  is  difficult  to  see  the  relationship 
between  the  supply  of  those  particular 
commodities  [home  brewing,  health 
foods]  and  a  science-based  profession," 
and  again  the  "The  pharmacist  who  spent 
his  time  counselling  patients  and  selling 
medicines  and  supervising  the  dispensing 
of  medicines  would  indeed  be  a  specialist 
retailer." 

C&D  is  much  more  inclined  to  the 
NPA  predictions  concerning  the  future 
influence  of  the  surgery  computer.  It  is 
only  a  matter  of  money  (and  hence  time 
—  the  technology  is  already  available) 
before  the  prescription  received  by  the 
pharmacist  will  have  been  checked  for 
suitability  for  the  diagnosis  and  for  the 
patient,  for  incompatibilities  and 
interactions  (updated  on-line  by 
Martindale?);  it  will  be  dose  related  to  the 
patient  and  the  quantity  ordered  will  be  a 
manufacturer's  orginal  pack,  which 
comes  complete  with  all  insructions  and 
warnings  —  and  the  prescription  will  have 
been  written  by  a  computer,  not  a 
receptionist  (yes,  and  the  computer  can 
even  guard  against  over-use  of  the 
"repeat"  system).  What  a  professional 
challenge  to  dispense  such  a  document! 

So  will  we  still  need  pharmacists? 
Certainly  —  ever  more  so  as  doctors 
become  more  distant.  Patients  are  people, 
and  the  counselling  role  depends  entirely 
on  the  retailing  community  pharmacist's 
knowledge  of  his  customers  and  their 
confidence  in  his  advice,  born  of  regular 
contact. 

Has  anyone  asked  the  public  for  an 
opinion  on  so-called  "professional" 
pharmacy  taken  to  its  logical  conclusion? 
(We'll  spell  it  out  some  time  if  any 
reader's  glasses  are  rose-tinted.) 

Go  too  far  down  the  road  and  the 
public  will  rightly  soon  be  demanding 
"Bring  back  our  chemist"  —  and  so,  we 
suspect,  will  many  pharmacists!  ■ 
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THIS  WEEK'S  NEWS 


More  publicity  for 
pharmacist  soon? 


The  National  Pharmaceutical  Association 
is  likely  to  make  an  announcement  later 
this  month  on  steps  it  intends  to  take  to 
make  the  public  more  aware  of  the  role  of 
the  pharmacist. 

Mr  Tim  Astill,  director,  mentioned 
this  at  a  Press  conference  last  week,  held 
to  launch  the  policy  document  (C&D, 
April  3,  p584)  and  in  response  to  a 
question  as  to  how  the  NPA  was  to 
communicate  its  views  more  widely. 

He  also  made  reference  to  the 
continuing  discussion  within  the  NPA  as 
to  whether  NPA  membership  should  be 
used  to  restrict  the  distribution  of 
pharmacies  in  some  way.  It  is  NPA  policy 
that  there  should  be  rational  distribution 
and  it  supported  the  position  of  both 
Pharmaceutical  Services  Negotiating 
Committee  and  the  Society.  However 
logical  it  seemed  to  the  existing  members 
that  membership  should  not  be  given  to 
"leapfroggers"  or  other  undesirable 
competitive  elements  it  was  not  the  part  of 
a  voluntary  organisation  like  the  NPA  to 
restrict  membership,  rather  to  stimulate 
competition. 

Question  and  answer 

These  points  arose  from  the  open  forum 
that  succeeded  introductions  by  Mr  Lewis 
Priest,  chairman,  and  Mr  Astill  to  the 
NPA,  its  policy  document  and  the 
pharmaceutical  profession.  A  summary  of 
that  forum  follows:- 

The  first  question  to  the  NPA 
"platform"  of  Mr  Lewis  Priest, 
chairman,  Mr  Marshall  Gellman,  vice- 
chairman,  Mr  Bob  Worby,  treasurer,  and 
Mr  Tim  Astill,  director,  came  from  a 
journalist  representing  the  medical  Press 
who  raised  the  matter  of  rural  dispensing 
while  turning  down  Mr  Astill's  request  for 
gentle  treatment  in  view  of  the  NPA's 
relative  inexperience  in  handling  Press 
conferences. 

The  journalist  suggested  that  the  NPA 
would  not  have  bothered  to  issue  its 
second  policy  statement  nor  hold  its  first 
Press  conference  in  80  years  if  it  hadn't 
wanted  "to  hit  back  against  rural 
prescribing  (sic).'"  The  reply  was  similarly 
predictable  and  pertinent:  "No!"  It  is 
rather  to  bring  to  the  attention  of  the 
public  that  they  have  a  very  valuable  and 
under-used  asset  in  the  cities  (and  villages) 
—  the  pharmacist.  As  it  was  the  aim  of  all 
parties  to  reduce  the  drugs  bill,  if  the 
pharmacist  were  to  take  on  more 


responsibility,  using  his  ability, 
knowledge  and  wide  range  of 
medications,  then  it  might  well  be  possible 
to  reduce  it  and,  coincidently,  relieve 
some  of  the  burden  on  the  medical 
profession.  It  was  not  up  to  the 
pharmacist  to  diagnose  and  prescribe,  but 
the  pharmacist  could  supply  medications 
to  match  the  symptoms  described  by  the 
patient. 

Are  pharmacists  up  to  date? 

Was  the  pharmacist  able  to  keep  up  to 
date  with  all  the  drug  innovations,  asked 
an  ex-rural  dispensing  doctor?  Could  a 
man  who  qualified  in  1928  be  an  expert  on 
B-blockers?  Answer:  He  was  in  the  same 
position  as  a  doctor  of  the  same  vintage. 
It  was  up  to  everybody  to  keep  up  to  date 
and  the  opportunities  were  there  —  the 
refresher  courses  organised  by  Area 
Health  Authorities,  articles  in  the  Press 
(medical  and  pharmaceutical)  and  now, 
the  College  of  Pharmacy  Practice. 

Would  you  let  your  son  enter  the 
profession  with  the  role  of  the  pharmacist 
changing  so?  Answer  (from  Lewis  Priest) 
"Yes.  My  sons  and  daughters."  There 
may  be  less  manipulative  skill  nowadays, 
but  the  pharmacist  required  a  far  greater 
depth  of  knowledge,  very  often  acting  as  a 
safety  net  between  the  public  and  doctor. 
And  this  was  a  job  best  done  quietly, 
without  fuss  and  if  possible  without  the 
knowledge  of  the  patient  so  that  their 
confidence  in  the  GP  was  maintained. 

What  happened  in  the  magic  "ten 
minutes"  that  it  always  took  to  put  up  a 
prescription,  however  straightforward? 
Was  there  any  liaison  between 


neighbouring  surgeries  and  chemists  as  to 
stock  held?  What  is  the  NPA  doing  to 
advance  links  between  the  pharmacist,  the 
doctor  and  his  staff,  health  visitors  and 
district  nurses  etc? 

Another  questioner  suggested  that 
even  if  the  pharmacist  gave  free  advice,  it 
would  be  unwelcome  if  given  over  the 
counter  because  there  was  a  lack  of 
privacy.  In  that  case,  said  Mr  Priest,  some 
pharmacists  had  a  room  available  or  there 
was  always  the  dispensary. 

The  enemy  within  the  ranks  of  the 
profession  —  the  "leapfrogger"  —  was 
conjured  up  by  two  other  inquirers.  What 
was  the  NPA's  attitude  to  them?  Well  the 
NPA  did  not  like  them  but  at  the  same 
time  was  not  "anti-competition."  The 
Basic  Practice  Allowance  was  approved  of 
as  a  deterrent  to  the  beast,  encouraging 
the  pharmacist  to  open  where  he  was 
needed  and  not  just  where  it  was  most 
profitable. 

Payment  expected? 

A  final  "Thomas"  rose  from  the 
assembled  ranks  of  journalists,  doubting 
that  the  pharmacist  could  take  on  the  role 
envisaged  in  the  primary  health  care  team. 
And  if  he  could,  then  eventually  payment 
would  be  expected  to  balance  the  account. 
A  picture  had  been  painted  of  an 
avuncular  pharmacist  discussing  women's 
and  children's  complaints.  Well,  how 
would  a  young  pharmacist  fresh  from 
college  discuss  piles  with  an  old  man? 
Simply  by  responding  to  the  symptoms 
that  old  man  presented,  said  Mr  Astill. 

"The  NPA  is  not  seeking  to  establish 
the  pharmacist  as  a  second  class  doctor. 
But  he  is  perfectly  capable  of  responding 
to  the  symptoms  presented."  Any  reward 
for  taking  on  new  responsibilities  in  line 
with  their  training  would  come  in  time  — 
pharmacist's  had  to  be  seen  to  be  "doing" 
first. ■ 
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Students  want  continuing 
education  —  and  'age  limit' 


Continuing  pharmacy  education  should 
be  encouraged  with  a  view  to  making  it 
compulsory  in  the  future,  the  British 
Pharmaceutical  Students  Association 
decided  at  its  annual  conference  in 
Leicester  this  week. 

Sue  Shepherd  (International 
Pharmaceutical  Student  Federation 
liaison  secretary),  proposing  the  motion, 
said  continuing  education  should  be 
compulsory  in  line  with  the  policies  of  the 
European  subcommittee.  "If  we  are  to 
remain  a  profession  and  keep  a 
professional  image  with  the  public,  we 
need  continuing  education."  Pharmacists 
should  be  aware  of  current  trends  and 
progress  and  since  they  had  a  right  to 
open  a  shop  or  do  locums,  they  should  be 
kept  up  to  date.  In  Canada  for  example,  a 
postal  education  course  was  included  in 
the  registration  fee.  M.  Fahey,  Aston, 
said  that  it  was  a  professional 
responsibility  to  offer  the  best  possible 
service  and  compulsory  education  would 
overcome  apathy. 

However,  the  conference  felt  it  was 
wrong  to  force  continuing  education. 
Felicity  Newton-Syme,  Chelsea,  proposed 
amending  "compulsory"  to 
"encourage."  The  Leicester 
correspondence  course  has  received  a 
good  response  which  should  be  followed 
up,  she  said,  also  asking  how  compulsory 
education  could  be  enforced.  Steve 
Collins,  postgraduate,  pointed  out  the 
interests  of  the  profession  have  to  be 
balanced  against  those  of  the  individual 
pharmacist.  The  amendment  was  adopted 
after  further  debate,  with  the  further 
addition  that  continuing  education  should 
become  compulsory  in  the  future. 


Retiring  pharmacists? 


BPSA  is  to  recommend  to  the 
Pharmaceutical  Society  the  retirement 
from  active  practice  of  male  pharmacists 
at  65  and  female  pharmacists  at  the  age  of 
60.  Proposing  the  motion,  Jimmy 
Latoma,  Tartan  area  co-ordinator, 
pointed  to  the  fact  that  21  per  cent  of  the 
names  on  the  Register  were  of  pharmacists 
over  65  and  l2Vi  per  cent  over  70.  Instead 
of  cutting  down  on  student  numbers,  it 
would  be  better  to  cut  down  at  the  other 
end,  he  said.  While  he  conceeded  that  not 
all  older  pharmacists  would  be  currently 
working,  a  number  would  have  part-time 
positions  and  if  they  could  be 
"persuaded"  to  retire  there  would  be  an 
increased  number  of  vacancies.  The 
motion  was  directed  towards  general 
practice  pharmacies,  he  explained.  A 
further  advantage  would  be  that  the 
knowledge  of  the  pharmaceutical  body  as 
a  whole  would  be  updated  automatically 
with  the  influx  of  younger  members. 
The  pharmacists  would  not  be 


removed  from  the  Register,  merely  asked 
to  retire.  There  was  no  reason  why  anyone 
should  lose  their  title  or  certificate  after  a 
life-time's  work  in  the  profession,  he 
concluded.  Maxine  Phelops,  Chelsea,  felt 
the  motion  was  discriminatory  but  was 
told  that  it  was  merely  in  line  with  the 
current  retiring  ages.  The  motion  was 
carried.  The  conference  continues. 
BPSA  Conference  report  continues  on  p671 

Which  on  medicines 
—  prices  recheck 

The  Consumers  Association  is  to 
"recheck  its  sources"  on  prices  of  over- 
the-counter  medicines  costing  less  than 
the  new  prescription  charge  of  D  .30,  as 
published  in  the  current  issue  of  Which?. 

The  move  follows  questions  from 
C&D  —  we  were  seeking  the  basis  for  the 
quoted  figures  (last  week  p586),  some  of 
which  seemed  very  low,  even  when  pre- 
packed mixtures  are  supplied.  Some  of  the 
prices  appear  to  equate  with  Nucross 
packed  goods,  but  there  is  no  allowance 
for  products  which  have  to  be  prepared 
extemporaneously. 

Two  particular  examples  are  kaolin 
and  morphine  mixture  and  magnesium 
trisilicate  compound  mixture  —  neither  of 
which  has  a  recommended  price  in  the 
Nucross  or  Thornton  &  Ross  lists.  Boots 
have  a  packed  line  of  kaolin  et  morph 
retailing  at  52p  —  against  a  Which? 
quoted  price  of  42p  for  200ml.  Boots' 
price  for  mag  trisil  mixture  reflects  the 
labour  involved  in  extemporaneous 
preparation  —  it  is  currently  £1.10  plus 
container,  against  a  Which? price  of  38p 
for  200ml.  ■ 


Health  foods  trade 
criticised  on  Radio  4 

The  health  foods  trade  came  in  for  major 
criticism  this  week  in  BBC  Radio  4's  food 
programme. 

Dr  Tony  Smith,  deputy  editor  of  the 
British  Medical  Journal,  said  the  only 
people  needing  extra  vitamins  and 
minerals  were  either  those  unable  to 
absorb  food  properly  due  to  a  serious 
digestive  tract  disease  or  elderly  people  on 
a  very  poor  diet.  The  latter  group  could 
correct  any  deficiency  simply  by  eating 
better  and  his  advice  to  the  public  was: 
"stick  with  a  simple  balanced  diet,  avoid 
all  of  these  vitamin  preparations  and 
exotic  compounds  of  high  fibre  and 
wholemeal.  They  are  enormously 
expensive  and  you  would  do  far  better  to 
spend  the  same  amount  of  money  on  fresh 
fruit,  fresh  vegetables  and  a  decent  loaf  of 
bread." 


The  Helfex  exhibition  was  described 
with  Derek  Cooper,  the  presenter,  noting 
that  entry  was  not  open  to  the  public  and 
that  there  was  a  series  of  lectures  on 
maximising  profits.  An  analysis  of  the 
Booker  McConnell  health  food  business 
was  carried  out  emphasising  the  many 
interests  owned  by  the  company 
(Allinsons,  Holland  and  Barrett, 
Prewetts,  Brewhursts,  Healthcrafts  etc). 
Price  comparisons  were  made  between 
Holland  and  Barrett,  Budgens  (which 
Booker  also  own)  and  another 
supermarket. 

Booker's  connection  with  the 
consumer  magazine  Here 's  Health, 
published  by  their  subsidiary  Newman 
Turner,  was  examined  and  the  presenter 
questioned  why  there  was  no  mention  of 
this  connection  in  the  magazine.  Newman 
Turner  also  publish  Health  Food  Trader 
but  that  was  not  mentioned.  ■ 


PSGB  condemns 
script  levy  rise 

The  increase  in  National  Health 
prescription  charges  has  been  condemned 
by  Professor  Arnold  Beckett, 
Pharmaceutical  Society  president. 

"The  additional  30  pence  is  another 
deplorable  increase  in  the  tax  on 
sickness,"  he  declared.  "Pharmacists 
have  always  been  opposed  to  these 
charges,  which  are  wrong  in  principle.  My 
profession  is  in  a  unique  position  to  judge 
their  effects.  When  past  increases  have 
been  introduced,  many  pharmacists  have 
been  approached  by  patients  who  present 
prescriptions  for  various  items  and  then 
say  T  can  only  afford  to  pay  for  one  of 
those  medicines;  which  is  the  most 
important  one?'  It  is  a  heartbreaking 
condemnation  of  an  initially  excellent 
health  care  system  that  has  gone  seriously 
wrong. 

"And  for  those  labouring  under  a 
common  misapprehension,  let  me 
emphasise  that  not  a  penny  piece  of  these 
prescription  charges  goes  into  the 
pharmacist's  pocket.  He  is  simply  an 
unpaid  tax  collector."  ■ 


Unichem's  site  search 


Following  the  recent  fire  at  their  Kingston 
branch  (C&D  last  week),  Unichem  are 
currently  seeking  new  premises  to  cover 
the  400-member  territory  previously 
served  from  there.  While  the  immediate 
Kingston  area  is  being  considered  initially, 
if  a  suitable  site  with  adequate 
communications  cannot  be  found,  the 
company  may  be  forced  to  move 
elsewhere  in  the  territory. 

The  fire  is  thought  to  have  been 
started  by  intruders  who,  using 
oxyacetylene  equipment  in  attempting  to 
break  into  the  Controlled  Drugs  room, 
accidentally  ignited  a  tank  of  inflammable 
materials.  ■ 
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Hospital  pharmacists  reject 
on-call  and  pay  proposals 


Hospital  pharmacists  have  rejected  as 
"derisory"  an  offer  for  emergency  duty 
payments  and  salaries. 

The  Pharmaceutical  Whitley  Council 
management  side  last  week  offered  £2.70 
per  session  for  on-call  or  stand-by  duty, 
with  £250  per  annum  for  resident 
pharmacists,  but  nothing  for  work  done 
when  called  out.  The  stand-by  fee  was 
later  increased  to  £4  providing  the  extra 
money  came  out  of  this  year's  salary 
award.  The  salary  offer  was  a  3  per  cent 
increase  for  all  grades  except  for  grade  1 
who  were  offered  5  per  cent,  so  as  to  keep 
within  the  Government-imposed  cash 
limits  of  4  per  cent. 

The  staff  side  rejected  the  offers, 
believing  the  emergency  duty  payment  to 
be  "derisory  to  the  point  of  insult"  in 
comparison  with  the  £5.83  per  stand-by 
period  for  pharmacy  technicians.  They 
had  claimed  £1 1  per  session  with  £12.75 
per  two  hour  period  for  work  done  if 
called  out. 

The  Government  had  made  available 
£3 1 1 ,000  of  new  money  for  emergency 
duties  and  the  award  had  been  calculated 
on  the  assumption  that  there  were 
potentially  220  formal  on-call  and  30 
residency  schemes.  The  staff  side  had 
pointed  out  that,  before  the  withdrawal  of 
services,  there  had  been  only  60  formal 
on-call  and  27  residency  schemes.  On  this 
basis  the  offer  could  have  been  increased 
to  about  £7.50  per  stand-by  session  and 
£1 ,000  per  annum  for  residents.  Any 
future  schemes  should  be  funded  from 
health  authority  development  monies. 
The  staff  side  reaffirmed  that  emergency 
duty  payments  should  not  be  funded  from 
the  pay  bill. 

Ms  Donna  Haber,  ASTMS  divisional 
officer  with  responsibility  for  the  Guild  of 
Hospital  Pharmacists,  told  the  Guild 

No  pharmacist 
liability  in 
Services  Bill 


council  last  week  that  although  the  offer 
had  been  rejected  members  should  be 
optimistic  because  their  withdrawal  of 
emergency  services  has  proved  effective. 
Now  was  the  time  to  step  up  this  action. 
MPs  should  be  pressed  to  raise  further 
questions  in  the  House  of  Commons  and 
further  approaches  be  made  to  health 
authorities  and  professional  bodies. 

Ms  Haber  said  the  1982  salary  offer 
was  divisive  and  all  Whitley  Council  staff 
sides  had  rejected  the  4  per  cent  cash 
limits.  The  TUC  claim  for  a  12  per  cent 
salary  increase  for  NHS  staff  sought  to 
maintain  living  standards.  All  NHS 
members  of  unions  would  be  asked  to 
stop  work  for  one  hour  at  2.30  pm  on 
April  14  and  hold  meetings  to  discuss  the 
position. 

Guild  Council  unanimously  agreed  to 
ask  members  to  intensify  the  action  they 
are  taking  on  emergency  duties  and  to 
support  the  TUC  campaign. 
□  Kenneth  Clarke,  Minister  for  Health, 
talked  about  the  money  available  for  pay 
for  the  National  Health  Service  last  week. 

"Pay  in  the  NHS  accounts  for  74  per 
cent  of  the  total  cost  of  health  care  in  this 
country  —  over  £6  billion  in  1982-83. 
Apart  from  the  nurses,  midwives  and 
groups  directly  involved  in  patient  care 
where  there  are  particular  problems  and 
therefore  extra  money,  a  4  per  cent 
increase  in  the  pay  bill  is  as  much  as  the 
country  can  afford  for  pay.  Any  money 
for  larger  settlements  could  only  come 
from  increased  taxation  or  from 
reductions  in  patient  care  in  the  NHS, 
which  are  both  quite  unacceptable. 
Restrain  in  pay  settlements  has  to  be 
accepted  by  everyone  in  the  public  and 
private  sectors  whilst  the  economy  gets 
stronger,  and  industry  continues  to  pick 
up."B 


been  right  to  alert  its  members  and  the 
public  about  its  fear  that  the  Bill  might 
make  pharmacists  subject  to  a  strict 
product  liability  regime  in  respect  of  drugs 
which  they  supplied  under  the  NHS. 
Assuring  MPs  that  there  was  no  basis  for 
such  fears  he  stated:  "Product  liability 
does  not  arise  under  the  Bill". 

Referring  to  the  case  of  Appelbe  v  Sleep, 
Dr  Vaughan  recalled  that  it  arose  from  a 
complaint  by  a  Mrs  McGee  that  when 
pouring  a  dose  of  medicine  supplied  by 
her  local  chemist  "a  small  piece  of  glass 
came  out  of  the  bottle".  A  prosecution 
against  the  chemist  under  the  Food  and 
Drugs  Act  had  failed  because  the 
magistrates  had  found  —  a  decision 
upheld  on  appeal  by  the  Divisional  Court 
—  that  the  Department  of  Health  had  not 
purchased  the  medicine  and  that  there  was 
therefore  no  case  to  answer. 

The  Divisional  Court  had  confirmed 
that  there  was  no  case  to  answer  because 
the  medicine  had  been  purchased  neither 


by  the  then  National  Health  Service 
Executive  Committee  nor  by  Mrs  McGee, 
although  it  said  that  property  had  been 
transferred  to  Mrs  McGee. 

Mr  Neville  Trotter  (Con)  said:  "It  is 
astonishing  that  in  those  circumstances  no 
one  purchased  the  medicine,  yet  money 
changed  hands  for  it.  Is  there  not 
something  that  needs  to  be  done  — 
perhaps  not  under  this  Bill  but  under 
future  legislation  —  so  that,  if  further 
pieces  of  glass  come  out  of  chemists' 
bottles,  it  will  be  possible  for  some  action 
to  be  taken?" 

Dr  Vaughan  replied  "I  am  grateful  to 
Mr  Trotter  for  illustrating  the  anxieties 
which  exist,  and  which  the  Bill  will  not 
alter,  which  have  led  to  the  concern  of  the 
Pharmaceutical  Society".  He  later 
explained  that  Mrs  McGee's  only  redress 
would  be  "in  tort  if  she  could  show  that 
there  had  been  professional  negligence". 

Dealing  with  the  different  status  of 
NHS  and  private  prescriptions, 
Dr  Vaughan  stated  that  the  reason  lay  in 
the  fact  that  when  a  private  prescription 
was  dispensed  the  patient  paid  the 
pharmacist.  "There  is  a  straightforward 
contract  between  the  patient  and  the 
pharmacist,  "  he  said. 

The  Bill,  a  Private  Member's  measure, 
now  goes  to  the  House  of  Lords.  ■ 


Yardley  stop  English 
Lavender  imports 

Yardley  have  obtained  undertakings  from 
two  companies  to  stop  importing  English 
Lavender  soap  from  the  United  States  — 
the  soap  is  made  under  license  in  the  US 
by  a  subsidiary  of  Jovan  Inc  (Jovan  is  not 
a  member  of  the  Yardley  Group). 

Janet  Lloyd,  Yardley's  UK  managing 
director  explains  —  "English  Lavender  is 
the  top  selling  UK  luxury  soap.  The  US 
product  is  cheaper  and  designed  for  mass 
distribution  through  supermarkets.  We 
had  to  take  this  action  because  we  do  not 
want  our  consumers  disappointed  and  we 
want  to  protect  our  loyal  retailers  against 
unfair  competition.  We  shall  not  hesitate 
to  take  the  same  action  again." 
□  Jovan  Inc  of  Chicago  acquired  the 
licensing  rights  to  Yardley  of  London  in 
the  United  States  in  1977.  Jovan  say  they 
initially  reduced  the  Yardley  list  of  some 
2,500  stock  to  two  —  English  Lavender 
and  Oatmeal  soap. 

The  company  trades  in  the  US  as 
Yardley  of  London  Inc  and  manufactures 
a  range  of  products  for  distribution  to 
grocery  outlets. 

The  1982  catalogue  of  Yardley  of 
London  Inc  includes  bar  and  liquid  bath 
products,  hand  and  body  lotions,  soaps, 
shampoos  and  conditioners  as  well  as 
Leather,  Musk  and  Spice  —  three  men's 
ranges.  ■ 


Pharmacists  will  not  face  any  new  legal 
obligations  in  respect  of  product  liability 
as  a  result  of  the  provisions  in  the  Supply 
of  Goods  and  Services  Bill,  according  to 
Dr  Gerard  Vaughan,  Minister  for 
Consumer  Affairs. 

Before  the  Bill  received  an  unopposed 
third  reading  in  the  Commons  last  week 
he  acknowledged  the  complexities  of  the 
issues  involved  and  undertook  to  meet 
representatives  of  the  pharmaceutical 
industry  should  they  require  further 
reassurance. 

Dr  Vaughan  underlined  his  respect  for 
the  opinions  of  the  Pharmaceutical 
Society  and  acknowledged  that  it  had 
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Prescribe  Octanorm 
A  case  for  health 
and  beauty 

A  new,  exciting  range  of  counters,  show- 
cases and  wall  units  -  Newline  Octanorm  - 
is  now  available  from  RT  Display  Systems 
Ltd. 

A  strong,  flexible  system,  it  is  avail- 
able glass  fronted  (or  all  glass),  with  or 
without  shelves,  illuminated,  with  hinged 
or  sliding  doors,  and  many  other  varia- 
tions. Pictured  here  are  just  two  examples 
of  units  with  laminated  infill  panels. 

Offering  unparalleled  quality,  the 
range  is  available  ex-stock  in  a  natural 
anodised  finish.  Other  finishes  and  sizes 
are  available  to  order. 

ASK  FOR  OUR 
FREE  COLOUR 
BROCHURE 
NOW 


OCTANORM 


RT  Display  Systems  Ltd 

212  New  Kings  Road, 
London  SW6  4NZ 
Telephone:  01-7314181 
Telex :  917403  (RT  OCTA  G) 


Mum  knows  what's  best  for 
her  child.  That's  why  she  uses 
FeverScan.  It's  the  only 
thermometer  she  can  trust. 

Safer.  Faster.  Accurate.*  It's 
held  on  the  forehead  and  fifteen 
seconds  later  she's  got  an 
accurate  reading.  With  no 
irritation  from  adhesive  and  no 
danger  from  broken  glass. 

More  Mums  will  be  seeing 
FeverScan  advertising  in  the 
Mothercare  Press,  and  they'll  be 
coming  to  you.  Don't  send  them 
to  the  chemist's  down  the  road. 
Sell  them  FeverScan. 

FeverScan.  The  original 
forehead  thermometer. 

Mums  think  it's  the  best 
we  know  it's  the  best  seller. 


*Masters  N.  1981.  Modern  Medicine,  Oct  1981,  p.13. 


More  Mums 
choose  FeverScan 
because 


FeverScan  gives 
"inns  more. 

IBP* 


EXTRA  SPECIAL  BONUS 
TERMS  FROM  DENDRON  NOW. 

Dendron  Ltd.,  94  Rickmansvvorth  Road, 
Watford,  Herts  WDl  7JJ.  Tel:  (0923)  29251. 
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TOPICAL  REFLECTIONS 

By  Xrayser 


David  Wright,  Macarthys'  managing 
director  and  a  director  of  Independent 
Chemists  Marketing  Limited  presents  a 
colour  television  to  Numark  member,  Mr 
Martin  Ashelford  (right)  of  Tewkesbury.  Mr 
Ashelford  won  the  lucky  draw  in  Bristol 
when  Macarthys '  explained  their  future 
plans  for  Sangers'  ex-branch  to  existing 
and  prospective  customers 

Nasal  contraceptive 

A  new  hormonal  contraceptive  which  can 
be  given  as  a  nasal  spray  might  prove  to  be 
a  useful  alternative  to  the  "pill," 
according  to  Dr  H.M.  Fraser  of  the 
Medical  Research  Council's  reproductive 
biology  unit,  Edinburgh  University. 

The  compound  being  tested  is  a 
synthetic,  more  potent  analogue  of  LH- 
RH  (lutenising  hormone-releasing 
hormone)  which  has  been  used  to  treat 
infertility  but  in  larger  doses  inhibits 
ovulation  through  its  action  on  the 
pituitary.  The  spray  could  be  given  as  four 
inhalations  daily  but  it  is  more  effective 
subcutaneously  or  intravenously. 

Clinical  trials  are  in  progress  in  several 
countries  and  a  number  of  pharmaceutical 
companies  are  developing  their  own 
modifications  of  the  hormone,  but  Dr 
Fraser  told  C&D  it  would  be  some  years 
before  a  product  reaches  the  market.  One 
disadvantage  was  that  the  new 
contraceptive  caused  amenorrhoea  or 
irregular  bleeding.  ■ 

News  in  brief 

■  The  Medicines  (Control  of  Substances 
for  Manufacture)  Order  1982  (SI  1982  No 
424,  HMSO  £1.15)  extends  certain 
provisions  of  the  Medicines  Act  sections 
62  and  67  to  stilbene  and  thyrostatic 
substances  when  used  in  animal  medicines 
manufacture. 

Deaths 

Waller:  On  March  27  Mrs  Edna  Waller  of 
Weavers  Cottage,  Copse  Cross  Street, 
Ross-on-Wye,  after  a  short  illness.  Mrs 
Waller  was  the  widow  of  the  late  Owen 
Waller,  FPS,  who  retired  from  the 
editorship  of  Chemist  and  Druggist  in 
1969  after  19  years  in  the  chair.  She 
frequently  accompanied  her  husband  to 
pharmaceutical  conferences  and  other 
trade  events.  Mrs  Waller  is  survived  by 
two  sons  and  two  daughters. 


Who  dispenses? 


For  variety  and  interest  I  thought  last 
week's  C&D  outstanding,  since  it  offered 
so  many  items  to  discuss  I  find  it  hard  to 
know  what  to  leave  out.  But  begin  I  must, 
with  the  report  of  an  article  by  a  Dr 
Vernon  Coleman  of  Leamington  Spa  in 
last  week's  Pulse.  He  brings  tears  to  the 
eyes  of  those  contemplating  the  plight  of 
the  poor  doctors  prevented  from 
dispensing  by  an  unnecessary  group  of 
people  calling  themselves  "pharmacists" 
—  who  present  an  artificial  barrier 
between  prescribing  and  dispensing. 

In  developing  his  theme  this  valiant 
fighter  for  doctor  dispensing  rights 
produces  cogent  reasons  why  dispensing 
legislation  should  be  abolished.  Powerful 
reasons  like  "there  is  a  suspicion  that 
patients  would  benefit,"  and  "there  is  a 
suspicion  that  patient  compliance  might 
be  better"  or  "doctor  dispensing  would 
produce  a  dramatic  fall  in  the  national 
drug  bill  —  in  the  order  of  £100  million!" 
and,  finally,  "the  doctors  might  benefit  if 
given  the  opportunity  to  dispense."  Who 
could  stand  against  such  Euclidean  logic? 

It  is  just  possible  though,  to  attempt 
the  merest  tiny  tweak  at  the  coat  tails  of 
the  great  man  by  whispering  that  perhaps 
the  understood  bias  of  his  argument  is 
that  every  doctor  who  dispenses,  sees  his 
patient  personally,  and  then  gets  up  and 
personally  dispenses  what  is  required, 
instructs  the  patient  personally  and  in 
writing  on  the  label  makes  certain  that  all 
is  understood.  A  lie  alas,  but  fundamental 
to  the  fallacy  that  the  disappearance  of 
the  pharmacist  would  be  a  good  thing. 

As  if  anticipating  what  I  was  to  read, 
today  I  was  handed  a  script  which  made 
me  take  a  quick  breath  and  inquire  how 
the  patient  obtained  it.  "Oh,"  she  said, 
"I've  suffered  awful  headaches  for  years 
and  this  neighbour  gave  me  half  a  dozen 
of  her  tablets.  Marvellous  they  were,  so  I 
asked  if  I  could  have  some  too  and  got 
this  prescription.  Why,  is  something 
wrong?" 

"No,"  I  said,  "but  I'll  have  to  give 
you  earful  instructions."  and  proceeded 
to  write  a  book  on  the  label  to  cover  the 
script  for  50  tab  Migril,  1  prn,  which  the 
doctor  had  written  for  a  patient  he  may 
have  seen  but  certainly  had  not  instructed. 

As  if  more  proof  were  needed,  today  I 
received  from  a  pharmacist  a  plastic  10ml 
tablet  bottle  he  had  been  given  at  a  rest 
home;  it  came  from  a  patient  who  was  on 
the  private  list  of  a  local  GP  who  did  his 
own  dispensing  (no  doubt  to  benefit 
himself  a  good  deal).  A  plain  label, 
unprinted,  with  spidery  writing,  saying: 
"One  in  the  morning  if  dizzy,"  with  a 
scrawl  for  the  patient's  name,  and  up  one 


side  "Span  prochlorperazine."  No  date. 
Beneath  this  label  there  lay  another,  also 
unprinted,  saying  "1-2  at  night,  diazepam 
5.0."  The  donor  writes  that  he  has  seen  a 
Melleril  container  with  a  similar  lable 
attached,  and  looks  forward  to  obtaining 
it  —  no  doubt  with  other  examples  of  the 
dispensing  doctor's  art.  Professional 
stuff! 


NPA  policy 


We  have  to  welcome  the  fresh  statement 
of  policy  put  out  by  the  NPA  whose 
services  I  find  invaluable.  One  can  sense 
the  thought,  work  and  argument  which 
must  have  gone  into  such  a  document 
covering  so  many  fields.  In  pointing  a  way 
which  retail  pharmacy  may  have  to  travel, 
the  NPA  has  provided  a  job  definition 
which  every  one  of  us  should  read  and 
ponder.  The  thought  that  one  of  our  main 
functions  today  —  that  of  checking  not 
only  the  literal  correctness  of  what  is 
written,  but  pharmacological  implications 
—  may  soon  be  redundant  in  the  eyes  of 
the  prescriber,  because  of  surgery-based 
computer  terminals  giving  an  instant  read- 
out to  prescribers,  chills  me  a  little.  But  it 
makes  us  realise  we  must  define  for 
ourselves  what  we  are  to  do  in  the  future. 

I  applaud  the  NPA  for  stating  so 
clearly  its  main  objective:  "To  do  all 
things  which  seem  necessary  or  desirable 
for  the  protection  and  advancement  of  the 
interests  of  retail  pharmacists."  I  would 
not  wish  to  embarass  anyone,  but  must 
note  that  this  seems  slightly  at  variance 
with  the  statement  from  recent 
correspondence  which  established  the 
NPA  to  be  a  body  representing  the 
interests  of  proprietors  of  pharmacies. 
This  is  not  quite  the  same  thing,  but  might 
explain  the  unforgiveable  absence  of  any 
support  for  the  concept  that  the  NHS 
contract  should  only  be  held  by 
pharmacists  personally  at  each  retail 
pharmacy  —  which  would  strengthen 
considerably  the  interests  of  retail 
pharmacists. 


Thanks 


In  looking  down  the  column  of  candidates 
for  PSGB  elections  I  note  with  regret  that 
Mr  Bannerman  will  not  be  standing  again. 
I  am  sorry,  because  I  think  we  will  be 
losing  a  man  of  clear  mind  and  high 
integrity  who  has  given  much  to  his 
profession.  ■ 
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PRESCRIPTION  SPECIALITIES 


Metastatic  breast  cancer  vincristine  and 

treatment  from  Ciba  vinblastine  vials 


A  drug  that  produces  the  equivalent  of 
surgical  adrenalectomy  is  being 
introduced  for  the  treatment  of  metastatic 
breast  cancer. 

Orimeten  (aminoglutethimide)  inhibits 
the  first  step  of  steroid  biosynthesis  in  the 
adrenal  cortex  —  the  conversion  of 
cholesterol  to  pregnenolone.  Adrenal 
oestrogen  production  is  therefore 
suppressed  and  the  drug  is  also  thought  to 
inhibit  oestrogen  production  in  peripheral 
tissue.  Since  the  main  site  of  human 
oestrogen  production  is  the  ovary,  the 
product  is  only  indicated  for  post- 
menopausal women  or  for  women  who 
have  had  their  ovaries  removed. 

Pregnenolone  is  also  the  precursor  of 
the  glucocorticoids  and 
mineralocorticoids.  Replacement  therapy 
with  the  former  is  therefore  necessary  and 
sometimes  with  the  latter  (patients  vary  in 
their  response  to  aldosterone 
suppression).  The  manufacturers,  Ciba, 
say  that  medical  adrenalectomy  has 
significant  advantages  over  the  surgical 
procedure.  Corticosteroid  secretion  is 
inhibited  in  a  reversible  and  controllable 
manner  with  none  of  the  risks  associated 
with  surgery. 

In  many  cases,  treatment  with 
Orimeten  causes  metastases  or  recurring 
tumours  to  diminish  or  disappear,  they 
say,  with  such  remission  maintained  for 
several  years.  Bone  metastases 
attributable  to  breast  cancer  are  said  to 
respond  particularly  well,  with  the  patient 
often  experiencing  marked  relief  of  pain. 


Orimeten  tablets 


Manufacturer  Ciba  Laboratories, 
Wimblehurst  Road,  Horsham,  West 
Sussex  RH12  4AB 

Description  Round,  white  to  yellowish- 
white  tablets,  printed  with  "Ciba"  on  one 
side  and  "CG"  with  score-line  on  the 
other,  each  containing  aminoglutethimide 
250mg 

Indications  Metastatic  carcinoma  of  the 
breast  in  post-menopausal  or 
oophorectomised  women  (especially 
where  the  tumours  are  oestrogen- 
sensitive)  including  in  particular  patients 
in  whom  adrenalectomy  or 
hypophysectomy  would  otherwise  be 
indicated 

Dosage  250mg  twice  daily  for  two  weeks, 
increasing  to  250mg  three  or  four  times 
daily  in  the  absence  of  severe  unwanted 
effects.  Doses  greater  than  lg  daily  should 
be  avoided.  Supplementary  therapy  with 
glucocorticoids  is  necessary  (20mg 


hydrocortisone  twice  daily,  for  example) 
and  if  dexamethasone  is  used  a  relatively 
high  dose  will  be  required  (up  to  3mg 
daily)  since  its  metabolism  is  accelerated 
by  aminoglutethimide.  In  some  patients 
the  suppression  of  aldosterone  synthesis 
may  lead  to  hyponatremia, 
hyperkalaemia,  hypotension  and  dizziness 
in  which  case  a  mineralocorticoid 
(fludrocortisone  0.1-0.15mg  daily  or  on 
alternate  days)  should  be  given 
Contraindications  Pregnancy  and 
lactation.  Foetal  abnormalities  have  been 
observed  in  animals  and  there  have  been 
cases  of  pseudohermaphroditism  in 
newborn  infants  of  women  treated  with 
Orimeten 

Precautions  Blood  count  and  plasma 
electrolytes  should  be  checked  regularly. 
Occasionally,  diminished  thyroid  function 
has  been  found.  If  signs  of  Cushing's 
syndrome  due  to  concomitant 
glucocorticoid  medication  appear  the  dose 
of  the  glucocorticoid  should  be  reduced. 
Orimeten  may  increase  the  rate  of 
metabolism  of  some  drugs  including 
coumarin  anticoagulants,  oral 
antidiabetic  agents,  and  dexamethasone, 
whose  dosage  may  need  to  be  adjusted 
Side  effects  The  tolerability  of  the  drug 
varies  greatly  from  patient  to  patient. 
Central  nervous  side  effects  such  as 
dizziness,  somnolence  and  lethargy  are 
relatively  common  and  dose-dependent; 
unsteadiness  occurs  only  in  the  higher 
dosage  range.  Gastro-intestinal  effects 
such  as  nausea,  vomiting  or  diarrhoea  are 
less  frequent  and  also  dose-dependent. 
Drug  rash,  sometimes  accompanied  by 
fever,  may  develop  after  7-14  days;  it 
usually  subsides  within  7-10  days  despite 
continued  treatment,  if  not  treatment 
must  be  reduced  or  temporarily 
withdrawn  or  the  corticosteroid  dosage 
raised.  There  have  been  rare  reports  of 
pancytopenia,  leucopenia  and 
agranulocytosis 
Packs  100  tablets  (£33.90) 
Supply  restrictions  Prescription  only 
Issued  April  14,  1982.  ■ 


Orange  Fybogel 


Reckitt  &  Colman  are  introducing  an 
orange-flavoured  preparation  of  Fybogel. 
This  was  three  times  more  popular  than  a 
lemon-flavoured  product  in  consumer 
tests,  they  say.  The  original  Fybogel  will 
still  be  available.  Reckitt  &  Colman 
Products  Ltd,  Pharmaceutical  Division, 
Dansom  Lane,  Kingston-upon-Hull  HU8 
7DS.  ■ 


Lederle  are  introducing  vials  of  vincristine 
sulphate  lmg,  2mg  and  5mg  and 
vinblastine  sulphate  lOmgeach 
accompanied  by  an  ampoule  of  diluting 
solution  10ml  containing  0.9  per  cent 
sodium  chloride  and  benzyl  alcohol  2  per 
cent  as  preservative. 

Trade  prices  are:  vinicristine  lmg 
£9.26,  2mg  £18.33  and  5mg  £45.85; 
vinblastine  lOmg  £10.18. 

Special  contract  prices  are  available  on 
application.  Lederle  Laboratories, 
Fareham  Road,  Gosport,  Hants  PO!3 
OAS.m 


Uticillin  packs 


Future  30-tablet  packs  of  Uticillin  500mg 
will  be  in  amber  glass  bottles  for  improved 
storage. Beecham  Research  Laboratories, 
Beecham  House,  Great  West  Road, 
Brentford,  Middx  TW8  9BD.  ■ 


Pregnavite  markings 


Pregnavite  Forte  F  tablets  are  to  be 
identified  with  the  mark  FPF.  The  lilac 
tablets  will  be  over  printed  in  white  on  one 
side  only  (P  larger  than  the  two  capital  Fs) 
from  mid-April.  Bencard,  Great  West 
Road,  Brentford,  Middlesex  TW8  9BD.  ■ 


Dartalan  change 


The  50s  and  500s  packs  of  Dartalan  5mg 
will  be  discontinued  on  exhaustion  of 
existing  stock  and  will  be  replaced  by  a 
new  pack  of  100.  Searle  Pharmaceuticals, 
Walton  Road,  Morpeth, 
Northumberland.  ■ 


Harmogen  packaging 


Harmogen  tablets  will  now  be  available 
only  in  Securitainers  of  100  and  will  carry 
the  identification  code  LV  on  one  side. 
Abbott  Laboratories  Ltd,  Queenborough, 
Kent,  m 


Tavegil  in  blisters 


Blister  packaging  is  being  introduced  for 
the  50-tablet  packs  of  Tavegil.  Wander 
Pharmaceuticals  division,  Sandoz 
Products  Ltd,  PO  Horsforth  Box 
Calverley  Lane,  Horsforth,  Leeds  LSI8 
4RP.  m 
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COUNTERPOINTS 


L'Oreal  launch  Velvet,  a  perm 
with  'superior  performance' 


L'Oreal  are  launching  a  perm  which,  they 
say,  gives  natural  looking  curls  that  last. 
Products  presently  available  on  the 
market  are  far  from  giving  full 
satisfaction  to  the  users,  they  say,  and 
there  is  a  great  potential  for  a  new  home 
perm  with  a  superior  performance. 

Velvet  permanent  wave  results  in  curls 
that  last  for  months  and  improves  the 
texture  of  the  hair  for  the  same  amount  of 
time  leaving  it  "in  better  condition  than 
before  perming". 

Available  in  two  formulations  —  one 
for  natural  hair  and  the  other  for  colour- 
treated  hair,  the  perm  comes  in  both  a 
standard  pack  (£2.65)  or  in  a  complete  kit 
with  40  curlers  (£5). 

Consumer  trial  of  the  product  rated  it 
three  times  higher  than  any  other 
according  to  the  company.  They  point  out 
that  the  perm  sector  of  the  haircare 
market  has  trebled  in  value  in  the  past 
four  years  and  seen  a  53  per  cent  increase 


in  unit  growth,  due  to  both  fashion  trends 
and  product  launches  which  are  supported 
by  heavy  advertising. 

A  national  television  campaign  worth 
£600,000  will  support  Velvet  and  a  range 
of  shelf,  counter  and  display  units  has 
been  designed  for  pos.  The  counter  unit  is 
pre-packed  with  a  selection  of  12  products 
from  the  range.  Technical  training 
seminars  will  be  organised  throughout  the 
country  and  invitations  are  available 


through  L'Oreal  reps. 

In  the  Recital  range  two  further  shades 
are  available  —  verona  (a  light  copper 
blonde)  and  eldorado  (a  very  light  golden 
blonde).  A  sampling  operation  on  the  two 
additions  will  be  available  as  will  money- 
off  coupons.  For  the  retailer  display 
material  and  national  magazine 
advertising  will  support  the  promotion. 
Golden  Ltd,  Kensington  Church  Street, 
Kensington,  London.  ■ 

Supersoft  bonus 

From  mid-May  to  mid-June,  the 
Supersoft  haircare  range  will  be  carrying 
an  offer  of  free  Mary  Quant  mascara 
and/or  eye  shadow  worth  £1 .60  and  £2.45 
respectively. 

The  promotion  is  backed  by  a  £35,000 
of  advertising  in  the  women's  Press. 

Any  three  labels  from  the  promotional 
packs  of  Supersoft  shampoo,  conditioner 
or  hairspray  are  redeemable  against  a 
Mary  Quant  action  lash  black  mascara,  or 
a  peep  eyes  eyeshadow  duo.  Reckitt 
Products,  Reckitt  House,  Stoneferry 
Road,  Hull  HU8  8DD.  ■ 


DENDRON  LTD. 

New  prices  effective  from 
April  1st  1982 


Product 


Size 


Pack 
Outer 


Standard  List 
Exc!  V  A  T. 
per  dozen 


Rec.  Retail 
Incl  V  A  T. 
each 


Product 


Size 


Pack 
Outer 


Rec  Retail 
Incl  V  AT. 
each 


Standard  List 
Excl  V.A.T. 
per  dozen 


PHARMACEUTICALS 

P  DDD  Medicated  Lotion 

P  DDD  Medicated  Lotion 

P  DDD  Extra  Strong  Lotion 

P  DDD  Medicated  Cream 
(Tubes) 

P  DDD  Medicated  Cream  (Jars) 

DDD  Soap 

Medijel  Gel 
P  Medijel  Pastilles 

Blisteze 

Blistik 
P  Dentinox  Liquid 
P  Dentinox  Gel 

Dentinox  Fluoride  Toothpaste 

Dentinox  Colic  Drops 

FeverScan  Temperature  Taker 

Medi-spoon 

Bath -rite 
P  Regular  Wate-On  Emulsion 
P  Super  Wate-On  Emulsion 

Wate-On  Tonic 

Nilbite 

Simpsons  Foot  Ointment 


30ml 
58ml 
58ml 

18g 
30g 
75g 
12.5g 
25's 
3.5g 
4.25g 
9ml 
10g 
18ml 
20ml 


450ml 
450ml 
450ml 
7.5ml 
60g 


1  Doz 
1  Doz 
1  Doz 

1  Doz 
1  Doz 
1  Doz 
1  Doz 

1  Doz 

2  Doz 
2  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 


£ 

7.00 
9.47 
10.30 

5.85 
7.83 
3.21 
4.47 
4.91 
4.03 
3.44 
5.05 
4.83 
4.47 
6.08 
12.08 
12.08 
14.28 
30.83 
33.46 
24.09 
3.44 
"0.61 


*0.85 
*t.15 
M.25 

*0.71 
*0.95 
0.39 
"0.61 
*0.67 
"0.55 
0.47 
*0.69 
*0.66 
0.61 
*0.83 
1.65 
1.65 
1.95 
*4.21 
*4.57 
*3.29 
*0.47 
4.47 


Dentifoam  Denture  Cleaner 

Clinicomb 

TOILETRIES 

Deep  Down  Cleansing  Tonic 
Cosmedin  Lotion  Yellow  for 

Greasy  Skin 
Cosmedin  Lotion  Pink  for 

Dry  Skin 

NuNale  Liquid 
Super  NuNale  Nail  Care 
Lotion 

NuNale  Nail  File 

NuKleen  Nail  Polish 
Remover 

NuNale  Cream 
Perform  Hair  Set  Regular 
Perform  Hair  Set  Extra 
Lipcote 

FOODS  (zero  rated  for  VAT) 

Ruthmol 

Ruthmol  Refill 


35ml 

1 15ml 
1 15ml 
115ml 

30ml 


110ml 
30ml 
125ml 
125ml 
7ml 

50g 
250g 


1  Doz 
25 

1  Doz 

1  Doz 

1  Doz 
1  Doz 

1  Doz 
1  Doz 

1  Doz 
1  Doz 
1  Doz 
1  Doz 
1  Doz 

1  Doz 
1  Doz 


0.43 
1.38 

1.05 

0.96 

0.96 
0.39 

0.75 
1.15 

0  73 
0.75 
1.35 
1.35 
0.89 

0  45 
1.90 


£ 

3.15 
9.60 

769 

7  03 

7.03 
286 

549 
8.42 

5.35 
5.49 
9  89 
9.89 
6.19 

3.60 
15.36 


Dendron  Limited,  94  Rickmansworth 
Watford,  Herts  WD1  7  J  J 
Telephone  Watford  29251 . 
Telex  number  935610  DDD  Ltd 


Road, 


*  PRICE  MAINTAINED  MEDICINE. 
P  PHARMACY  ONLY 


Dendron  Ltd, 
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COUNTERPOINTS 


Over  V/i  million  advertising  for 
women's  multivitamins 


Healthcrafts  are  introducing  three  new 
vitamin  and  mineral  supplements  aimed 
specifically  at  women  and  for  use  at 
different  times  of  their  lives. 

The  products  all  go  under  the  brand 
name  Ladycare  and  are  termed  number 
one,  two  and  three.  The  first  is  designed 
for  use  during  the  menstrual  cycle  and 
contains  vitamin  B6  and  iron  together 
with  vitamins  C,  E,  B12,  copper  and  folic 
acid.  It  retails  at  £2.25  for  30  tablets. 
Ladycare  no  2  (30,  £2.95)  is  for  use  during 
the  menopause  and  contains  various 
vitamins,  calcium,  iron  and  ginseng;  no  3 
(30,  £2.65)  is  a  vitamin  and  mineral 
combination  for  the  over  50s. 

The  company  says  78  per  cent  of 
vitamin  supplements  are  purchased  by 
women  and  the  products  have  been  well 
received  by  women  of  all  ages.  An 
advertising  spend  of  £550,000  in  women's 
magazines  breaks  in  June  running 
through  to  December. 

A  merchandising  unit  holding  six 


packs  of  each  is  available  and  this  also 
holds  POS  leaflets.  Additional  POS 
material  comprises  shelf-strips  and  each 
pack  contains  a  self-explanatory  leaflet. 

At  Helfex,  Ladycare  won  the  G.  R. 
Lane  Award,  which  is  intended  to 
stimulate  new  and  beneficial  ideas  about 
health  foods. 

Other  introductions  from  Booker 
Health  companies  include  Heath  and 
Heather  odourless  garlic  perles  in  packs  of 
75  (£0.85)  and  150  (£1 .45)  and  nettle 
herbal  tea  bags  in  boxes  of  20  (£0.52). 
Prewett's  have  a  range  of  hand-baked 
biscuits  in  five  flavours  —  sesame  and 
sunflower,  stem  ginger,  wholemeal,  fig, 
and  carob  chip  cookie  (150g,  £0.42).  They 
are  adding  banana  to  their  range  of  fruit 
bars. 

Allinsons  are  launching  a  new  concept 
in  herbs  and  spices  —  Tastebuds.  These 
are  capsules  containing  concentrated 
natural  oils  of  chilli,  garlic,  or  bouquet 
garni  for  use  in  cooking.  Retail  price  is 


£0.32  for  a  wallet  of  12  capsules.  Finally 
Brewhurst  are  re-introducing  Bellis  fruit 
bars.  Four  flavours  are  available  retailaing 
at  £0.24  per  bar  in  cases  of  30.  Booker 
Health  Foods  Ltd,  Health  ways  House,  45 
Station  Approach,  West  By  fleet, 
Surrey.  ■ 

Patented  bran  bar  in 
three  varieties 

Britain's  first  patented  bran  bar,  has  been 
formulated  to  provide  a  portable,  easy  to 
eat  and  natural  way  of  taking  bran. 

A  mixture  of  bran  and  dried  fruits 
without  added  sugar,  each  bar  contains 
lOg  of  bran,  which  is  said  to  be  about 
right  to  keep  most  people  regular.  There 
are  three  varieties:  date,  sultana  and 
apricot,  each  retailing  at  £0.23  for  a  30g 
bar.  Bran  Supplies  Ltd,  Vitality  House, 
Exhibition  Way,  Exeter  EX4  8JD.  ■ 


Apiece  of  sticky  tape  n 


COUNTERPOINTS 


Rainbow  range  of  dietary 
supplements  from  Hof els 


Hofels  are  introducing  a  dietary 
supplement  range  comprising  six  products 
—  five  of  which  are  new  additions.  Called 
the  rainbow  range  it  offers  "optimum 
consumer  attractiveness  plus  sensible 
formulation  and  competitive  pricing 
across  the  key  dietary  supplement  areas". 

The  new  products  are:  Neo-garlic  (90, 
£1 .35)  an  aged  and  fermented  form  of 
garlic  distillate  guaranteed  odourless  and 
tasteless;  Garl-E-Vite  capsules  (£3.05) 
containing  vitamins,  minerals  and  neo- 
garlic;  Busy  B  capsules  (30,  £1 .75)  of  B 
complex  vitamins,  iron,  folic  acid  and 
vitamin  C;  1  gram  blackcurrant  vitamin  C 
tablets  (30,  £2.15),  and  1  gram  Siberian 
ginseng  capsules  (30,  £3.27).  The  sixth  line 
is  a  new  90-capsule  pack  of  Hofels 
original  garlic  pearles  (£0.93). 

A  versatile  merchandising  unit  holding 
six  of  each  product  plus  customer  leaflets 
will  be  available  next  month  with 
individual  display  cartons  holding  12  of 


each  product  ready  in  June.  A  counter 
display  carton  holding  12  of  each  of  the 
two  garlic  products  is  available  now. 
Adverts  will  appear  in  the  women's  Press, 
health  magazines  and  national  dailys 
during  August  and  September. 

The  company  is  also  introducing  an 
oatbran  &  oatgerm  porridge  (400g,  £0.65) 
which  provides  dietary  fibre.  Hofels  Pure 
Foods  Ltd,  Woolpit,  Bury  St  Edmunds, 
Suffolk  IP309QS.M 

Award  runner-up 

Runner-up  for  the  G.  R.  Lane  Award  was 
Britain's  first  "fast-food"  wholefood. 
Jordans  are  introducing  toasted  muesli  in 
tubs  as  an  "eat  anywhere"  snack.  Three 
different  recipes  come  in  2.5oz  foil- 
topped  tubs  with  a  rrp  of  £0.22  each.  W. 
Jordan  (Cereals)  Ltd,  Holme  Mills, 
Biggleswade,  Beds.  ■ 


Esoterica  display 

A  display  outer  for  Esoterica  will  contain 
eight  products  —  four  fortified,  two 
regular  and  two  facial  —  although 
chemists  will  only  pay  for  six  as  two 
fortified  Esotericas  come  free.  The  outers 
are  available  either  direct  from  Norcliff 
Thayer  or  from  their  sales  team.  National 
magazine  advertising  commences  at  the 
end  of  April  in  Vogue,  Harpers  &  Queen, 


Tatler  and  Good  Housekeeping. 
Advertising  specifically  geared  to 
coloured  publications  will  commence  in 
May  with  Roots  magazine.  Norcliff 
Thayer  Division,  Berk  Pharmaceuticals 
Ltd,  St  Leonards  Road,  Eastbourne, 
Sussex  BN21  3  YG.  ■ 


ry  put  us  out  of  business 


A 


A  piece  of  sticky  tape.  Harmless  enough  you  might  suppose,  and  under 
normal  circumstances  you'd  be  right  But  the  conditions  under  which  this 
particular  piece  of  sticky  tape  was  found,  were  to  change  everyone's  lives. 
The  morning  started  innocently  enough,  with  some  of  our  technical 
chaps  working  on  the  important  problem  of  getting  the  whole 
family  to  take  a  second  dose  of  Pripsen,  14  days  after  the  first 
Whilst  racking  his  brains  with  the  others,  one  of 
them  picked  up  a  pack  and  noticed  that  a  piece  ^ 
of  sticky  tape  he  had  casually  put  down  had       \  fl^J 
become  attached  to  two  sachets.  *  "*5S8, 

"Oh  look"  he  began/these  two  are  stuck  togeth 


The  rest  of  the  story  of  Pripsen's  new  dual  pack  wstfft 

ii      is  histo[y  Pripsen!  \?3^r 


Piperazine  Phosphate  BR  Standardised  Senna.  \  *        .0v  s 


PRIPSEN  PRESCRIBING  INFORMATION 

Presentation  A  dual  sachet  pack  Each  individual  sachet  eonlains  4  g  Piperazine  Phosphate  B  P  Standardised  senna  equivalenl  to  15  3  mg  total  sennosides  calculated  as  sennoside  8 
Uses.  A  potent  anthelmintic  tor  the  eradication  ol  thfeadworm  and  roundworm  Dosage  and  administration  Adults  and  children  over  6  l  sachet  Children  aged  1-6  years  sachet 
(2  level  5ml  spoonsful)  Infants-  3  months  lo  1  year  *fy  sachet  (1  level  5ml  spoonful)  Pripsen  should  be  stirred  into  a  small  glassof  milk  or  water  and  drunk  immediately  It  is  best  taken  at 
night  by  adults, ind  in  the  morning  by  children  The  lollow  up  dose  should  be  given  14  days  after  the  first  dose  lo  eliminate  remteslahon  When  treating  roundworms  further  treatments  at 
monthly  intervals  may  be  necessary  lo  eliminate  reinteslalion  Contra -indications,  warnings  etc:  Pripsen  should  not  be  used  in  patients  wilh  severe  bilateral  renaldysluncfion  As  doses  are 
normally  separated  by  at  least  14  days  the  rare  neurotoxic  side-ehects  ol  piperazine  (transient  visual  disturbance  and  vertigo),  which  are  due  to  cumulative  blood-levels,  are  unlikely 
to  occur  and  have  not  been  reported  Although  Pripsen  has  nol  been  associated  with  any  reports  of  teratogenicity  m  common  with  most  drugs,  its  use  m  the  lirst  trimester  ol  pregnancy 
is  not  advised  Basic  NHS  cost.  January  1982  52p  per  dual  sachet  pack  PL  63  5004  Westminster  Laboratories  Ltd,  Reckitt  &  Colman.  Pharmaceuhcal  Division.  Dansom  Lane.  Hull. 
HU8  7DS  Tel  0482  26151 


COUNTERPOINTS 


Varieties  and  formulations 
updated  in  baby  food  relaunch 


Robinsons'  Baby  Foods  are  relaunching 
their  range  with  several  new  varieties  and 
a  £1 .5  million  promotional  spend. 

Among  the  introductions  is  a  range  of 
four  ready-to-drink,  natural  fruit  juices 
(125ml,  £0.27)  with  added  vitamin  C  but 
no  added  sugar.  The  varieties  have  been 
selected  for  their  low  acid  content  and  are: 
apple  and  cherry,  apple  and  peach,  apple 
and  orange,  and  mixed  fruit.  Robinson's 
believe  the  potential  market  for  baby 
juices,  as  opposed  to  syrups,  is  £10m. 

All  the  products  have  been 
reformulated  in  line  with  latest  medical 
opinion,  that  is,  they  are  gluten  free  and 
contain  no  added  sugar  or  salt,  or 
artificial  colourings  and  flavourings.  The 
range  has  been  streamlined  and 
restructured  to  cater  for  all  needs  of 
babies  from  3-12  months,  with  baby  rice 
recommended  at  3-4  months,  breakfast 
cereals  and  baby  food  1  at  4-6  months, 
and  breakfast  cereals  and  baby  food  2  at 
6-12  months. 

Additions  to  the  breakfast  cereals 
range  are  corn,  rice  and  barley  malt  ( 1 70g, 
£0.45);  apple  and  pear,  orange  and 
banana,  and  muesli  (170g,  £0.60).  In  the 
baby  food  1  range  (£0.30)  there  are  four 
savoury  varieties,  five  dinners  —  in  which 
the  meat  content  has  been  increased  — 
and  six  desserts.  New  varieties  are  turkey 
dinner,  strawberry  dessert,  fruit  salad  and 
rice. 

More  servings 

The  baby  food  2  packets  (£0.50)  contain 
more  servings  than  previously  and  are  in 
larger  packs  to  indicate  use  in  older 
babies.  There  are  nine  savoury  varieties; 
new  are  mixed  vegetable  dinner,  minced 
beef  and  noodles,  and  casseroles  of  turkey 
or  pork.  The  meat  varieties  have  an 
increased  meat  content.  The  desserts 
include  two  yogurts  and  all  the  foods  are 
now  made  up  with  water. 

An  introductory  pack  (£0.33)  contains 
four  sachets  —  baby  rice,  baby  food  1  in 
chicken  and  strawberry,  and  apple  and 
pear  cereal. 

Advertising  will  continue  in  the 
specialist  mother  and  baby  and 
professional  Press,  concurrently  with  an 
£800,000  national  television  campaign 
running  from  the  end  of  June  for  the  rest 
of  the  year. 

A  team  of  30  baby  food  advisers  will 
visit  at  least  two-thirds  of  the  UK's  health 
clinics  to  distribute  3  million  free  samples 
and  over  1  million  free  booklets  on 
"Feeding  your  baby."  The  remaining 
health  clinics  will  be  covered  by  mail.  The 


introductory  pack  will  be  supported  by  1 
million  free-offer  coupons  in  women's 
interest  magazines  during  the  first  12 
months.  The  total  spend  of  £1  Vim  is  three 
times  last  year's  total. 

The  packaging  has  been  modernised  to 
create  a  "bill-board"  effect  on  shelf  and 
to  differentiate  clearly  between  the 
varieties.  Point-of-sale  material  is 
available,  including  a  pre-packed 
merchandiser  for  shelf  or  counter  offering 
a  representative  range  to  smaller 
pharmacies.  Reckitt  &  Colman  Products 
Ltd,  Dansom  Lane,  Hull  HU8  7DS.  m 


Vestric  competition 
promotes  baby  range 

Vestric  are  offering  prizes  which  include  a 
car,  hi-fi  equipment  and  microwave  ovens 
in  a  competition  designed  to  promote 
baby  care,  infant's  food  and  sundries. 

Retailers  have  to  match  four  captions 
to  four  drawings  of  babies,  and  as  a  tie- 
breaker provide  a  caption  for  a  fifth. 
Each  entry  must  be  accompanied  by  an 
order  for  at  least  15  outers  made  up  of  a 
minimum  six  different  products  from  a 
list  supplied  with  the  entry  form.  The  list 
includes  around  60  items  from  among 
Vestric's  baby  care  and  infants'  products, 
ranging  from  baby  milk  and  baby  powder 
to  breakfast  cereals  and  cotton  puffs. 

The  prizes  are  a  Ford  Fiesta  Popular 
Plus,  a  Marantz  stacking  hi-fi  system,  two 
Sharp  microwave  ovens  (third  prizes)  and 
five  portable  stereo  radio-cassette  sets 
with  speakers  and  headphones  (fourth 
prizes).  Entry  forms  are  now  being 


circulated  and  must  be  completed  and 
returned  to  the  local  Vestric  depot  by  May 
7.  Vestric  Ltd,  West  Lane,  Runcorn, 
Cheshire.  ■ 


Arden  competition 

Consumers  purchasing  one  item  from  the 
Elizabeth  Arden  Visible  Difference  range 
bearing  a  special  gold  label  will  be  eligible 
to  enter  a  competition,  prizes  for  which 
include  a  diamond  ring,  a  holiday  in 
Singapore  and  a  mink  jacket. 

The  competition  is  on  counter  until 
June  and  the  consumer  has  to  answer  four 
questions  and  return  the  entry  form. 
Elizabeth  Arden  Ltd,  13  Hanover  Square, 
London  Wl.  ■ 


Win  a  Ford  Fiesta 

Kimberly-Clark,  together  with  Numark, 
are  offering  Numark  retail  pharmacists 
the  chance  to  win  a  Ford  Fiesta  1 . 1 L. 
Worth  £4,000  the  car  is  first  prize  in  a 
lucky  draw  which  is  running  concurrently 
with  Numark's  "Discover  the  value  of 
your  neighbourhood"  promotion. 
Numark  chemists  have  to  order  and 
display  five  cases  of  Kotex  products 
including  at  least  two  cases  of  Kotex 
Simplicity.  Independent  Chemists 
Marketing  Ltd,  51  Boreharn  Road, 
Warminster,  Wilts  BA 12  9JU.  ■ 

ON  TV 
NEXT  WEEK 
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Airbal:  Y 
Anadin:  All  areas 

Aspro  Clear:  All  areas 

Braun  micron  de  luxe:  All  areas 

Colgate  Dental  Cream:  All  except  E 

Crunch  n'  Slim:  All  areas 

Elastoplast  antiseptic  cream  and  liquid: 

All  areas 

Germolene  ointment:  All  areas 

Impulse  body  sprays:  Lc,  Sc,  We 

Japps  health  salts:  Sc 
Nailoid:  M 
Natrena  sweeteners:  All  areas 

Paddi  Cosifits:  All  areas 

Pampers  disposable  nappies:  All  areas 

Profile  slimmers  replacement  meal:  Ln,  A 
Reactolite  Rapide  sunglasses:  All  areas 

Rennies  indigestion  tablets:  All  areas 

Scholl  Air  Pillo  insoles:  All  except  We,  E,  CI 
Soluble  Phensic:  All  except  Lc,  Y,  NE 

Sweetex:  All  areas 
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Veganin 
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r^^^^^^iache  •  Backache  Inf luen^^^^^^^j 


Veaanin 


Pain  Relief  Tablets 


Presentation: 

While  tablets  conlaining: 
Paracetamol  Ph  Eur  250  00  mg  Aspirin  Ph. 
Eur  250  00 mg  Codeine  Phosphate  Ph  Eur 
6  80mg 
Uses: 

VEGANIN  provides  analgesic  and  antipyretic 
properties  It  is  indicated  in  mfluen2a  and 


WARNER 

part  of  the  Warner- Lambert  Group 

good  products  for  you  and  your  customers 


other  conditions  which  require  an  antipyretic      Children:  (6-12  years)    to  1  tablet  to  be  "  Warnings: 

and  for  all  kind  of  mild  to  moderate  pain,             swallowed  every  4  hours  up  to  a  maximum  of  Notrecomme 

I  Aspirin  Ph.           especially  headache,  dysmenorrhoea,   .            4  tablets  in  24  hours  The  stated  do 

latePhEur       .   rheumatism  and  toothache.                            Children  under  6  years:  not  recommended.  PackageQua 

Dosage:                                                    Contra- indications:  Cartons  conti 

Adults:  one  or  two  tablets  to  be  swallowed          Hypersensitivity  to  any  of  the  components.  opaque  bliste 

id  antipyretic        every  3  to  4  hours  up  to  a  maximum  of                Not  to  be  used  by  patients  suffering  from  of  £-23,  £  381 
uenzaand            8  tablets  in  24  hours.                                     active  peptic  ulceration  and'haemophilia. 
Product  Licence  Holder:  William  R  Warner  &  Co.  Ltd..  Usk  Road.  Pontypool.  Gwent  NP4  0YH.  Product  Licence  Number:  0019/5041 R 
Full  technical  information  and  data  sheets  available  upon  request. 


Warnings: 

Not  recommended  tq.be  used  in  pregnancy 
The  stated  doses  should  not  be  exceeded. 
Package  Quantities: 

Cartons  containing  10.  20  and  50  tablets  in 
opaque  blisters.  Price  to  pharmacy  as  at  12  80 
of  £-23,  £  385.  £  8225  respectively 


•Trade  markR81055 


COUNTERPOINTS 


'Kid'  Jensen  helps 
promote  Babe 


Faberge  are  supporting  Babe  50ml  spray 
cologne  with  a  consumer  promotion, 
featuring  Radio  1  disc  jockey  David 
"Kid"  Jensen.  The  promotion,  "Music 
for  your  ears  —  fragrance  for  your  body" 
comprises  a  flexi-disc,  on  which  the 
competition  is  detailed. 

Entrants  have  to  answer  five  questions 
which  are  recorded  on  the  flexi-disc  and 
complete  the  Babe  lyric.  The  25  first  prize 
winners  will  each  receive  a  Sony  Walkman 
personal  stereo  unit  and  there  are  75 
runner-up  prizes  of  £5  record  tokens. 

The  promotion  is  supported  in-store 
with  a  specially  designed  merchandising 
unit  featuring  Kid  Jensen  —  plus,  in 

Italian  designer 
fragrance 

Charles  of  the  Ritz  are  introducing  a  new 
fragrance  from  the  Italian  designers 
Gianni  Versance.  The  perfume  is  available 
in  three  sizes  (7.5ml  £16,  15ml  £30,  30ml 
£50),  the  eau  de  toilette  in  two  (50ml  £10, 


100ml  £20).  An  eau  de  toilette  natural 
spray  is  also  available  (30ml  £8,  75ml  £12). 

The  top  notes  are  essences  of  jonquil, 
honeysuckle,  ylang-ylang  and  lavender. 


Addis  are  adding  sponge  and  make-up 
bags  to  their  Health  and  Beauty  range. 
They  are  back  row:  ladies  large-capacity 
polyester  bag  in  blue,  pink  or  rust  (£2. 15), 
ladies  fabric  covered  bag  with  handles,  in 
blue,  pink  or  green  (£2.85)  and  mens  I  boys 
bag  with  sports  motifs  in  green,  navy  or 
brown  (£1.55). 

Middle  row:  polyester  make-up  bag  in 
pink,  mauve  or  blue  (£1.35)  and  mens 
large-capacity  bag  in  brown,  navy  or 
burgundy  (£2.25). 

Front  row:  ladies  "petit-point"  makeup 
bag  I  clutch  bag  with  clip  (£2.25)  and  a 
ladies  velveteen  sponge  bag  I  clutch  bag 
with  tortoiseshell-style  clip  (£2.25).  Addis 
Ltd,  Ware  Road,  Hertford.  U 


major  outlets,  a  continuous  recording  of 
Kid  Jensen  inviting  consumers  to  the 
Faberge  counter.  Faberge  Inc,  Ridgeway, 
Iver,  Bucks  SL0  9JG.  ■ 


To  heighten  these,  oil  of  French  marigold 
is  used  with  tuberose  and  orange  flower, 
oak  moss,  broom,  olibanum  and  warm 
woods.  Myrrh,  patchouli  and  sandalwood 
are  also  included,  packaging  comprises  a 
cut  like  a  diamond,  and  engraved  with  a 
V.  Charles  of  the  Ritz  Ltd,  51  Charles 
Street,  London  W1X  7PA.  ■ 

Marion  Mould  joins 
with  Lancome 


Kirby  bonus  offer 
for  May /June 

Kirby- Warwick  Pharmaceuticals  are 
offering  a  20  per  cent  bonus  from  May  8 
to  June  30,  through  Chemist  &  Druggist 
and  Sangers  Agencies. 

The  products  included  are  Puritabs 
and  Puritabs  maxi,  Lactocalamine  and 
Calamousse. 

Orders  should  be  made  via  either  the 
order  form  in  C&D  May  8  issue  or  Sangers 
agencies.  For  each  purchase  there  is  a 
"one  in  five"  bonus,  so  when  15  units  of 
Calamousse  are  ordered,  3  are  free.  The 
number  of  deals  is  unlimited  and  the 
profit  potential  very  high  says  the 
company.  Kirby- Warwick 
Pharmaceuticals  Ltd,  Mildenhall,  Bury  St 
Edmunds,  Suffolk  IP28  7 AX.  ■ 


Pollenit  addition 


Ursula-Ruth  Ltd  have  introduced  Pollenit 
to  complement  their  Pan-gel  range  (royal 
jelly  plus  vitamins).  The  product 
combines  doses  of  royal  jelly  and  pollen  in 
honey.  One  teaspoon  of  Pollenit  (130g 
£10.65)  contains  approximately  250mg 
royal  jelly  and  1200mg  pollen.  Ursula- 
Ruth,  73  Church  Road,  London  NW4 
4DP.  ■ 


Lancome  are  to  sponsor  sportswoman 
Marion  Mould  for  a  minimum  of  two 
years.  Lancome  have  sponsored  various 
horse  riding  events  over  the  past  five  years 
but  it  is  the  first  time  they  have  sponsored 
a  specific  rider.  Marion  Mould  will  be 
competing  with  three  horses  Lancome 
Lady,  Lancome  Beauty  and  Lancome 
Success.  Parim  Ltd,  14  Grosvenor  Street, 
London  WlXOAQ.m 


XL-1  distribution 


Interhealth  have  been  appointed 
distributors  of  XL-1  to  the  retail  chemist 
trade  and  chemist  wholesalers.  The  drink 
has  been  selected  as  the  official 
sportsdrink  during  the  London 
Marathon.  Interhealth  Ltd,  Davis  Road, 
Chessington,  Surrey.  ■ 
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Comfy 

The  h aircare  brand  that 
gives  you  something  extra. 


MERCHANDISING  SUPPORT 
FOR  REGULAR  SALES 

One  of  our  team  of  experienced  merchandisers  makes 
regular  calls  on  your  shop  to  merchandise  your  Comfy 
Display.  During  their  visit  they  will  re-merchandise  your 
display  unit;  prepare  a  replacement  stock  order;  keep 
you  up  to  date  with  latest  hair  fashion  trends. 

PART  OF  THE  COMFY  PARTNERSHIP. 


Popular 

comprehensive  range 

The  Comfy  range  is  designed  for  the  busy 
i(  shopper  and  satisfies  her  needs  without  too 
many  confusing  options.  Busy  sales  staff  are  not 
overlooked  either.  All  stock  is  pre-priced  and 
clearly  coded  for  product  identification. 
PART  OF  THE  COMFY  PARTNERSHIP 


Eye  catching  displays 

Choose  from  two  attractive  ready  stocked, 
pre-priced,  self  selection  units.  Delivered  ready 
to  start  work  for  you  straight  away. 

PART  OF  THE  COMFY  PARTNERSHIP. 


Osmfy 


COMFY  PARTNERSHIP  IN  PROFITABLE  SELLING 

For  further  details  complete  the  coupon  and  post  it  to:  > 

Mr.  R.  Lyon,  Devoncare  Ltd.,  Warstock  Road, 
Birmingham  B14  4RT,  or  telephone:021-474  2252 


COUNTERPOINTS 


Toiletry  sponsorship 
wanted  for  sport 


The  Sports  Council  have  launched  a  drive 
to  boost  sponsorship  of  British  sport  by 
new  interests  including  toiletry 
companies.  An  advisory  service  which  will 
link  both  the  Council  and  the  Central 
Council  of  Physical  Recreation  has  been 
established  headed  by  consultant  Mr 
Derek  Ethering. 

"There  are  more  than  1 ,000 


companies  in  the  UK  with  a  turnover  of 
£30m,  or  more",  he  says,  "and  we  want 
to  sell  to  them  the  advantage  of  sports 
sponsorship  as  part  of  a  marketing 
operation." 

He  goes  on  to  say  that  of  the  1 ,85 1 
hours  of  sport  screened  last  year,  there 
were  six  dominant  sports  —  horse  racing, 
cricket,  soccer,  tennis,  snooker  and  golf 
—  accounting  for  70  per  cent  of  total 
coverage. 

The  board  says  it  will  not  neglect 
present  sponsors  but  wants  to  attract  the 
travel  industry  and  particularly  toiletry 
interests  to  boost  women's  sports.  The 


Diktat  one  Tonic 


-part  of  the  family 


PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 

Active  Ingredients:  Vitamin  B,  Ph  Eur,  Calcium  glycerophosphate.  Potassium  glycerophosphate, 
Sodium  glycerophosphate,  Manganese  glycerophosphate. 
Parke-Davis  &  Co.,  Usk  Road,  Pontypool,  Gwent  NP4  OYH 
Further  information  and  data  sheet  available  on  request.     "Trade  mark  R81056 
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opportunity  is  there  they  say  with  the 
imminent  arrival  of  the  Fourth  Channel 
and  the  growing  number  of  Sunday  sports 
programmes  on  all  channels. 

The  major  industries  represented  in 
the  35  top  sponsored  events  on  television 
last  year  were  tobacco  (247  hours), 
insurance  (228  hours),  alcoholic  drinks  (5 1 
hours),  cars  and  accessories  (27  hours) 
and  banks  (26  hours).  ■ 

Listerine  goes  on 
the  air  and  tube 

A  poster  and  radio  advertising  campaign 
for  Listerine  antiseptic  mouthwash  begins 
in  April  in  London  and  major  urban  areas 
in  Scotland.  Worth  £120,000  the 
campaign  includes  posters  in  London's 
underground  and  feature  a  cartoon 
character  in  the  shape  of  a  Listerine 
bottle.  These  will  also  be  posted  in 
shopping  centres  in  Scottish  cities  for  six 
months  from  April. 

Listerine  will  additionally  be  advertised 
from  mid-April  on  London's  LBC  Radio 
and  on  local  radio  stations  in  Glasgow, 
Edinburgh,  Dundee,  Perth  and  Aberdeen. 
Warner-Lambert  Health  Care  Division, 
Mitchell  House,  Southampton  Road, 
Eastlcigh,  Hampshire  SOS  5R  Y.  ■ 

Gentle  eye  gel 

Revlon  have  developed  a  gel  eye  make-up 
remover.  Gentle  action  eye  make-up 
remover  should  be  applied  with  a  tissue  or 
moist  cotton  wool  pad  and  "floats"  eye 
make-up  away  says  the  company.  Free  of 
irritants,  the  remover  comes  in  a  tube 
(£2.75)  and  is  available  from  June.  Revlon 
International,  86  Brook  Street,  London 
Wl.m 

Vitalif  e  vit  B 

Vitalife  are  introducing  a  vitamin  B6 
tablet  on  May  1 ,  available  in  two  different 
strengths,  20mg  (100  tablets,  £1.56)  and 
50mg  (100  tablets,  £2.07).  Vitalife  Ltd,  10 
Fernside  Court,  London  NW4  1JT.  ■ 

Rubenstein  launch  a 
fragrance 

Giorgo  Armani  is  a  new  range  from 
Helena  Rubenstein  that  will  be  available 
from  selected  department  stores  from  the 
beginning  of  May.  The  range  consists  of  a 
perfume  in  three  sizes  and  a  purse 
atomiser  and  refill,  an  eau  de  toilette  in 
three  sizes,  a  pump  spray  and  soap.  Prices 
range  from  £4.95  to  £54.  Helena 
Rubenstein  Ltd,  Central  Avenue,  West 
Molesey,  Surrey  KT8  ORB.  ■ 
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New  Healthitone  -  from  Dietary  Specialities  -  brings  together  into  one  capsule  a  unique  formulation 
of  12  vitamins,  12  minerals  and  16  other  nutritional  factors. 

Healthitone  is  supported  by  an  extensive  consumer  advertising  campaign  in  such  publications  as 
"Here's  Health",  "Woman  &  Home",  "Woman's Own",  "Womans  Realm",  "Woman's  Weekly"  and  "Woman" -backed 
by  Dietary  Specialities  reputation  for  value  and  profitability. 

Healthitone -just  one  capsule  per  day  will  provide  a  supplement  of  vitamins,  mineralsand  nutritional 
elements  that  the  body  may  need  ...  in  hygienic,  convenient  strip-packs  of  30  capsules  for  only  £2.19  per  pack. 

At  little  more  than  seven  pence  a  day,  don't  you  agree  that  your  customers  won't  want  to  compromise? 

Make  sure  you're  "covered".  Contact  your  own  wholesaler  today. 

Your  customers9 
comprehensive  family 

health  "insurance" 
...and  your  own 
profitable  "cover"! 

HEALTHITONE 


CONTAINS  PER  CAPSULE 

Vitamin  A  (Palmitate  BP) 
Vitamin  D  (Ergocalciferol  BP) 
Vitamin  B1  (Thiamine  HCL 
BP) 

Vitamin  B2  (Riboflavin  BP) 
Vitamin  B6  (Pyridoxine  HCL 
BP) 

Vitamin  B12  (Cyanocobalamin 
BP) 

Nicotinamide  (BP) 
Folic  Acid  (BP) 
Biotin 

Calcium  Pantothenate  (PH 
Eur) 

Vitamin  C  (Ascorbic  Acid  BP) 
Vitamin  E  (D-Alpha 

Tocopheryl  Acetate  USP/NF) 
Calcium  (As  Tri-Calcium 

Phosphate  BP) 
Phosphorus  (As  Tri-Calcium 

Phosphate  BP) 
Iron  (As  Ferrous  Sulphate  BP) 
Iodine  (As  Potassium  Iodide 

BP) 

Copper  (As  Copper  Sulphate 
BPC) 

Potassium  (As  Potassium 
Sulphate  BPC) 


750mcg 
6.25mcg 

Smg 
5mg 

5mg 

5mcg 
15mg 
25mcg 
0.005mg 

Smg 
60mg 

lOmg 

83mg 

44mg 
Smg 


Magnesium  (As  Magnesium 

Sulphate  BP) 
Manganese  (As  Manganese 

Sulphate  BP) 
Zinc  (As  Zinc  Sulphate  BP) 
Sodium  (As  Sodium  Chloride 

BP) 

Molybdenum  (As  Potassium 

Molybdate) 
Selenium 
Lecithin 

P  Amino  Benzoic  Acid  (BPC) 
Choline  Bitartrate  (NF) 
Inositol  (NF) 

Betaine  Hydrochloride  (BPC) 
D  L  Methionine 
L  Lysine  Hydrochloride 
Cystine  Hydrochloride 
Glutamic  Acid 
Citrus  Bioflavonoids 
Rutin 

Yeast  (BPC) 

Alfalfa  Aqueous  Extract 
Kelp 
Pollen 
Royal  jelly 


2mg 

Tmg 
Img 

lmg 

0.1m 
5mcg 
30mg 
5mg 
40mg 
15mg 
3mg 
5mg 
5mg 
0.4mg 
5mg 
4mg 
5mg 
30mg 
30mg 
30mg 
lOmg 


HEALTHITONE 


A  Unique 

combination  of 
12  Vitamins, 

12  Minerals  and 

16  Extra  Nutrients. 


Distributed  by:  Dietary  Specialities  Limited.  London  House  42  Upper  Richmond  Road  West  ■  London  SW14  8DD.  Telephone:  01-876  01 02  •  Telex:  946247 


COUNTERPOINTS 


Bayer  'bubbles'  with 
Alka-Seltzer 

Alka-Seltzer,  one  of  the  world's  best- 
known  OTC  medicines,  came  under  new 
management  in  Britain  last  week.  The 
development  follows  the  merger  of  Miles 
Laboratories'  consumer  health  care 
division  and  Bayer  UK  Ltd's  consumer 
products  division. 

The  Miles  marketing  and  sales  team 
joins  the  Bayer  organisation,  representing 
a  doubling  in  strength  of  Bayer's 
consumer  marketing  arm.  Ian  Black,  chief 
executive  of  Bayer's  consumer  products 
division,  said:  "The  introduction  of  Alka- 
Seltzer  into  our  product  programme  will 
significantly  strengthen  our  foothold  in 
the  consumer  marketplace. 

"The  additional  resources  we  have 
acquired  in  both  manpower  and  turnover 
have  opened  up  new  potential,  not  only 
for  supporting  and  developing  our 
established  brands  but  also  for  new 
product  development." 

The  new  70-strong  salesforce  will  be 
selling  Alka-Seltzer  and  other  Miles 
consumer  products  alongside  established 
Bayer  brands  including  Natrena 
sweeteners,  Sionon  diabetic  foods,  Mafu 
insecticides,  Bayfresh  air  fresheners  and 
the  latest  product,  Shoe  Shine  Boy. 

An  ambitious  move 

Roger  King,  formerly  Miles'  consumer 
products  marketing  manager,  has  been 
appointed  to  the  same  position  within  the 
new  organisation.  He  said  this  week  that 
the  move  would  enable  "an  ambitious 
development  programme"  for  Alka- 
Seltzer  to  be  put  into  effect  —  other  Miles 
consumer  products  in  the  UK  are  Alka 
Mints,  MD4,  Actron,  Dentesiveand 
Harlequin  sponges. 

The  expanded  consumer  products 
division  of  Bayer  UK  will,  in  due  course, 
move  from  Burgess  Hill,  Sussex  to 
Newbury,  Berkshire,  as  part  of  plans  to 
relocate  corporate  headquarters  to  new 
offices  scheduled  for  completion  at  the 
end  of  1983. 

Ian  Black  says:  "The  implications  of 
this  scale  of  development  are  obvious. 
Not  only  has  the  company  added  a 
household  brand  name  to  its  programme, 
it  has  also  doubled  the  strength  of  our 
consumer  sales  and  marketing 
organisation. 

"Our  progress  in  the  UK  consumer 
market  has  been  excellent  over  the  last 
two  years  and  this  latest  development  can 
only  add  impetus  to  our  long-term 
expansion  plans." 

Miles,  a  100  per  cent  owned  Bayer 


Scholl  sandal 
campaign 


Ian  Black  who  has  been  appointed  chief 
executive  of  Bayer  UK  Ltd's  expanded 
consumer  products  division 

subsidiary,  has  its  world  headquarters  in 
Elkhart,  Indiana,  USA.  The  UK 
headquarters  are  at  Stoke  Poges,  near 
Slough,  and  the  company  has  a 
comprehensive  manufacturing  facility  at 
Bridgend,  South  Wales,  employing  400 
people. 

The  agreement  between  Miles  and 
Bayer  applies  only  to  Miles'  consumer 
marketing  operation  in  the  UK.  All  orders 
for  Miles  products  should  be  placed  with 
Bayer  UK  Ltd,  consumer  products 
division,  200  London  Road,  Burgess  Hill 
West  Sussex  RH15  9TP.  ■ 

Kitchen  towel  holder 
from  Kleenex 

Kimberly-Clark  are  launching  a  new  "top 
quality"  kitchen  towel  holder  (£2.50)  in 
three  attractive  colours  to  match  the 
towels  —  brilliant  white,  chocolate  brown 
and  bahama  beige.  Kimberly-Clark  Ltd, 
Larkfield,  Nr  Maidstone,  Kent.  ■ 


A  national  £200,000  advertising  campaign 
will  promote  Scholl  sandals  throughout 
the  Summer  with  full-page  colour 
advertisements  in  major  women's  weekly 
and  monthly  magazines  from  the 
beginning  of  April  for  four  months.  The 
theme  of  the  campaign  is  "After  Scholls, 
nothing  will  ever  be  the  same  again"  and 
features  the  whole  range  of  high  and 
medium-heeled  wooden  sandals.  Scholl 
(UK)  Ltd,  182  St  John  Street,  London 
EC  IP  1DH.  ■  

Holiday  competition 
and  extra  contents 

Sterling  Health  will  be  running  special 
consumer  promotional  packs  for  Wet 
Ones  (35s  and  70s)  from  April  1  —  each 
pack  contains  20  per  cent  more  wipes  free, 
plus  a  competition  to  win  British  Airways 
Enterprise  family  holidays. 

A  total  of  ten  holidays  can  be  won, 


one  for  each  month  between  May  and 
February  in  this  part  of  the  company's 
"aggressive  promotional  programme." 
Sterling  Health,  St  Marks  Hill,  Surbition, 
Surrey  KT6  4PM.  m 

Cotton  wool  bonus 

A  bonus  is  now  available  on  the  super 
economy  roll  of  Macdonald's  cotton 
wool.  Banded  to  the  roll  is  a  free  pack  of 
50  Snodrops  in  shades  of  blue,  pink  and 
lemon.  Limited  stocks  are  available 
together  with  a  bonus  on  the  entire 
Macdonald's  range  from  Wellcome 
consumer  representatives.  The  Wellcome 
Foundation  Ltd,  Lion  Mill,  Fitton  Street, 
Roy  ton,  Oldham,  Lanes.  ■ 
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How  0,500,000 

will  make 

Nulon  All  Over  Softly 
an  all  over  success. 


Nulon  All  Over  Softly  is  a  new 
cleanser  for  use  in  bath  or  shower, 
that  leaves  skin  feeling  smooth  and 
pampered.  No  wonder  it's  got  off  to  a 
great  start,  even  before  the  national 
launch  this  Spring. 
Highly  Successful  Test  Market 

Over  50%  of  trialists  have  become 
loyal  users  with  sales  reaching  a 
national  equivalent  of  2  million  at  r.s.p. 

In  order  to  encourage  trial,  we  are 
offering  for  the  launch  period:- 

*  A  Free  Sponge 
With  Every  Pack 

•k  A  Special  Trial  Size 

*  £1,500,000  National 
Promotional  Budget 
This  includes  a  £750,000  national 

TV  campaign  starting  mid-June  and 
further  promotional  support  during 
the  year 


SO  HELP  GET 
NULON  ALL  OVER  SOFTLY 
OFF  TO  A 
SMOOTH  START- 
AND  STOCK  UP  NOW 
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Are  you  ready  to  profit 

from  Pampers  ? 


THE  WORLD'S  Nol 
DISPOSABLE 
NAPPY  HAS  GONE 
NATIONAL 

Pampers  was  expanded  nationally 
from  February  1982  after  a  very 
successful  test  market,  where 
Pampers  achieved  a  23%*  share  of 
the  disposable  market  after  only 
six  months  and  built  the  market 
by  39%*.  As  a  result,  Pampers 
volume  was  net  extra  sales  and 
profit  for  you! 


:  i  -i  m  ■ 


NATIONAL  SALES 
EXPLOSION  WILL 
HAPPEN  IN  APRIL 
BECAUSE: 

>K  £4-5  million  TV  support  now 
commenced 

>K  Over  80%  of  new  mothers  now 
being  sampled  with  Pampers 

>K  More  and  more  hospitals  now 
using  Pampers 

flvs 

*  450,000  mothers  will  receive  a  50p 
Pampers  coupon  this  month 


Raumpers 


Hampers 


Rampei 


*BASED  ON  INDEPENDENT  RESEARCH 


SO  . . .  BUY  NOW  TO  ENSURE  YOU  ARE 

READY  TO  PROFIT  FROM  Hampers 
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SHOP  REFIT 


Refit  of  18th  C  pharmacy 
scores  20th  C  sales  success 


The  T.W.  Field's  pharmacy  in  Beverley, 
perhaps  England's  oldest  retail  pharmacy, 
has  just  boosted  its  sales  turnover  by  more 
than  60  per  cent  as  a  result  of  a  re-design 
that  introduces  modern  merchandising 
while  preserving  its  historic  features.  The 
design,  development  and  installation 
work  was  carried  out  by  Dollar  Rae,  the 
Glasgow-based  retailing  consultants  and 
shopfitters  at  the  pharmacy,  which  dates 
back  to  1713,  and  is  situated  in  the  old 
walled  Yorkshire  town. 

During  initial  investigations,  timber 
beams  in  the  ceiling  were  uncovered  and 
these  are  now  a  prime  feature  of  the  new 
design.  A  bank  of  old  pharmacy  drawers 
has  been  merged  with  modern  Dollar 
System  wall  units,  while  an  "early" 
showcase,  stretching  from  floor  to  ceiling, 
has  had  its  interior  rebuilt  to  carry  more 
merchandise  —  high-value  perfumes  and 
cosmetics  —  and  display  it  more 
effectively. 

Sales  area  has  been  increased  by 
removing  two  dividing  walls  and  levelling 
the  floors,  permitting  the  prominent 
positioning  of  a  modern  open  dispensary. 

To  enable  modern  furniture  and 
fittings  to  merge  with  original  and 
traditional  features,  timber  facing  has 
been  used  extensively  on  display  units, 
wall  frieze  and  even  on  the  dispensary  and 


fascia  signs,  which  are  carved  in  timber 
and  finished  in  gold  leaf. 

The  old  pharmacy,  which  had  been 
recently  acquired  by  York-based  retail 
pharmacy  group  F.W.  Wood  &  Son, 
faced  increasing  competition  in  the  town, 
including  a  new  pharmacy  adjacent  to  a 
nearby  health  centre.  In  spite  of  that, 
within  six  months  of  the  contract  being 
completed  sales  turnover  rose  by  63  per 
cent,  including  a  10  per  cent  increase  in 
NHS  dispensing  turnover. 

Says  F.W.  Wood  managing  director, 
Mr  Richard  Wood:  "The  large  rise  in 
turnover  has  been  a  delightful  surprise, 
especially  in  the  face  of  such  strong  local 
competition."  ■ 


IT 

CHEERS 

THE 
CHESTIES 


Ancient  ceiling  timbers  and  an  old  archway  are  preserved  in  a  modernised  setting  of 
18th  C  pharmacy  T.  W.  Fields.  Note  the  new  medical  section  and  open  dispensary  (and 
above),  the  drug  'run'  with  seating  on  the  left 
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Benyliri 
Expectorant 

specially  formulated  for  the  chesty  cough 
with  congestion,  and  the  most  effective 
recommendation  you  can  make. 
Established,  well-accepted  by  your 
customers  and  an  important  profit-winner 
for  you.  A  product  that  really  earns  your 
recommendation 

PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers. 


Active  Ingredients:  Diphenhydramine  Hydrochloride  B  P 
Ammonium  Chloride  Ph.Eur;  Sodium  Citrate  Ph  Eur.  Menthol  B  P 
Product  Licence:  0018/5090 
Parke  Davis  &  Co..  Pontypool.  Gwent  NP4  0YH 

Further  information  and  data  sheet  available  on  request 

•Trade  mark  R82156 
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AS  LONG  AS 

WO 
THESE  WI 


J^DYCARE  ^ 


[AI)V(  A[<] 


J^DYCARE  m 


And  Ladycare  No.  3,  specially  for  th| 
over  50s. 

We've  been  involved  in  the  specialist; 
health  food  business  for  over  25  years 
and  naturally  we  drew  on  all  our 
experience  to  develop  and  launch  this 
range  into  what  we  see  as  a  unique 
marketing  opportunity 

Lets  look  at  the  facts. 
Research  has  shown  that  78%  of  all 
s  vitamin  supplements  are  purchased 
r  by  women. 


At  Healthcrafts  we've  created  a 
unique  range  of  dietary  supplements. 

It's  called  Ladycare. 

And  it's  a  totally  new  concept  in  the 
vitamin  and  mineral  market. 

Each  one  has  been  specially 
formulated  for  women  to  use  at  different 
times  of  their  lives. 

Ladycare  No.  1,  designed  specifically 
for  use  during  the  menstrual  cycle. 

Ladycare  No.  2,  specially  formulated 
for  use  during  the  menopause. 


a  natural  multi-vitamin 
and  mineral  supplement 
specially  formulated  for  use  during 
THE  MENSTRUAL  CYCLE 

A  ITAMIN  B6  AND  IRON 

30 

1AHLETS 


THERE  ARE 


a  natural  multi-vitamin 
and  mineral  supplement 
specially  formulated 
for 

THE  MENOPAUSAL  STAGE 
OF  LIFE 

30 

TABLETS 


HEALTHCRAFTS] 


And  in  tests  all  the  products  were 
nthusiastically  received  by  women  of 
all  ages. 

Currently,  we  estimate  that  the 
dietary  supplement  market  is  worth  £55 
million  a  year  And  it's  growing  at  a  very 
lealthy  15%  per  annum 

So  you  see,Healthcrafts  Ladycare  is 
well  positioned  to  satisfy  an  obvious 
growing  need  within  this  market. 


Whilst  grabbing  a  huge  slice  of  the 
action  into  the  bargain. 

Not  content  with  letting  the 
product  benefits  speak  for  themselves, 
we'll  be  spending  £550,000  in  womens 
magazines  in  full  colour,  starting  in  June. 

The  campaign  itself,  however,  will  be 
handled  in  a  sympathetic  and  under- 
standing manner 

So  order  Ladycare  in  its  eye- 
catching dispenser  and  display  it. 

Thea  while  Ladycare  takes  care  of 
the  ladies,  business  will  look  after  itself. 


HEALTHCRAFTS 


LADYCARE 


Healthways  House,  45  Station  Approach,  West  Byfleet,  Surrey  KT14  6NE. 


PERSONAL  HYGIENE 


All  quiet  on  the  tampon  front  — 
but  launches  are  anticipated 

After  all  the  excitement  of  the  past  two  years  the 
tampon  market  appears  to  have  resumed  its  more  usual, 
tranquil  trading.  But  with  two  companies  rumoured  to 
be  on  the  verge  of  entering  the  sector  this  could  be  the 
lull  before  the  storm.  In  this  annual  review  C&D  looks 
at  recent  highlights  and  anticipates  future  developments. 


Playtex,  to  sum  the  situation  up,  came 
and  went.  How  much  of  this  rather  short 
life  history  can  be  attributed  to  reluctance 
on  the  part  of  British  women  to  use  plastic 
applicator  tampons  —  some  of  which 
were  deodorised  to  boot  —  is  difficult  to 
say.  Any  product  launched  then  caught  in 
the  waves  of  American  hysteria 
concerning  toxic  shock,  waves  which 
consequently  rippled  across  the  Ocean, 
stood  little  chance  of  success.  Although 
TSS  never  reached  such  proportions  over 
here,  the  Playtex  offering  was  seen  to  be 
similar  to  the  Procter  &  Gamble  tampon 
Rely  (which  was  eventually  withdrawn 
from  the  American  market)  and  suffered 
the  consequences. 

J&J  launched  Assure  at  around  the 
same  time  but  instead  of  going  national 
they  carried  out  a  test  market  in  Ipswich 
and  Swansea  and  quietly  came  to  their 
own  conclusions  that  the  time  was  not  yet 
ripe  for  a  burst  of  national  activity.  So 
what  we  are  left  with,  now  that  furore  is 
over,  is  —  surprise,  suprise  —  Lil-lets  and 
Tampax.  (But  for  how  long?) 


Two  of  a  kind? 


Until  last  year  both  companies  had  their 
own  tidy  section  of  the  market.  Lil-lets 
were  the  digital  tampon  and  Tampax 
came  supplied  with  the  trusty  cardboard 
applicators  (as  opposed  to  plastic!).  The 
usual  marketing  debates  took  place  within 
this  "diplomatic"  demarkation,  both 
companies  putting  forward  the  "pros" 
for  their  own  product  and  the  "cons"  of 
the  rival  —  in  an  amiable,  and  not  too 
antagonistic  manner.  But  then  Tampax 
spread  their  wings,  dropped  the  applicator 
and  launched  Tampets.  Why?  Well,  as 
they  say  "There  is  very  little  cross-over 
usage,  and  consumers  tend  to  remain 
loyal  to  a  given  system." 

After  25  years  of  seeing  Lilia-White 
gaining  ground,  shelf  space  and  a  loyal 
following  of  users  in  the  tampon  market, 
Tampax  really  had  no  option  but  to  act. 
Young  users  were  showing  a  preference 
for  digital  tampons  and  it  is  after  all  with 
them  that  the  future  of  the  market  lies. 
Hence  the  arrival  of  Tampets  supported 


by  over  £550,000  and  an  advertising 
campaign  stressing  the  availability  of  the 
Tampax  format  in  a  digital  system. 

Lilia-White  choose  the  word 
"enlivened"  to  describe  the  market  post- 
Tampets.  "Longterm,"  they  say,  "it  is 
expected  this  newcomer  will  help  to 
expand  the  digital  market,  although  its 
impact  has  been  relatively  low  key  so 
far." 

"Tampets  is  succeeding  in  establishing 
itself  on  the  tampon  market  and  must 
have  a  brighter  future  than  any  other," 
retort  Tampax.  "Trends  in  the  market  are 


slow  and  with  this  in  mind,  the  fact  that 
Tampets  captured  8  per  cent  of  the  digital 
tampon  market  within  8  months  of  being 
launched  is  most  satisfactory." 

"Despite  this  launch  Lil-lets  retained 
its  share  of  the  chemists'  tampons  sales," 
contend  Lilia-White,  quoting  brand  share 
figures  of  41 .5  per  cent  for  January  / 
February  1981  and  40.1  per  cent  for 
November  /  December.  No  doubt  the 
arguments  will  continue  and  become  more 
heated  as  time  goes  on  and  the  picture 
becomes  clearer. 


Market  hiccup? 


Putting  aside  individual  statistics  and 
brandshare  arguments,  the  past  year  was 
an  unusual  one  for  tampons,  as  a  slight 
decline  in  sales  volume  was  recorded. 
Lilia-White  say  independent  research 
show  tampon  sales  through  chemists  fell 


by  8.5  per  cent  against  1980  figures, 
compared  to  a  decline  of  3.5  per  cent  for 
towels. 

Figures  for  the  last  six  months  of  1981 
compared  to  the  previous  year  show  this 
decline  occurred  through  Boots  outlets 
(39. 1  per  cent  —  34.4  per  cent)  with 
independents  keeping  a  stable  10  per  cent 
of  the  market. 

However,  both  companies  believe  this 
is  only  a  temporary  hiccup.  Lilia-White 
point  out  that  while,  "Clearly  the  overall 
economic  climate  did  nothing  to  assist 
sales  of  sanpro,  as  a  market,  it  performed 
far  better  than  almost  all  other  OTC 
markets  on  sale  in  chemists. 

"Tampons  particularly  were  affected 
by  TSS  and  there  was  also  increased 
pressure  from  low  priced  stick-on  towels. 
We  believe  however  that  prospects  for  the 
1982  tampon  market  are  much  brighter. 
Above  all,  TSS  fears  are  now  abating 
following  the  conclusions  reached  by  the 
Department  of  Health  and  Social 
Security,  that  for  UK  tampon  users  the 
risks  of  contracting  the  illness  are 
miniscule." 


Winning  awareness  and  trial 


To  back  their  belief  s  both  companies  have 
announced  their  traditional,  annual 
spends  in  the  endless  race  to  win  the 
loyalty  of  the  new,  young  user. 

Tampax  will  spend  £1 .4m  this  year  and 
will  continue  the  eye-catching  campaign 
launched  last  year  with  the  copyline  "At 
least  there's  one  problem  she  needn't 
worry  about".  New  situations  will  be 
featured. 

For  Tampets,  the  company  is  to 
continue  its  twofold  advertising  strategy 
of  offering  an  alternative  digital  tampon 
to  first  time  users  whilst  persuading 
existing  tampon  users  to  try  it. 

Lil-lets  is  to  be  supported  "by  the 
highest  levels  of  advertising  and 
promotional  support  in  its  history"  says 
the  company  although  they  will  not  quote 
figures.  The  "Cash  reward  offer"  which 
started  the  year  has  now  been  followed  by 
a  "22  for  20"  pack  offer.  Sampling  is 
again  available  through  the  sponsorship 
of  the  Lilia-White  national  gymnastics 
championships  for  girls  and  there  is  a 
media  sampling  campaign  called  "Set 
yourself  free".  Women  can  obtain  a  pack 
of  10  Lil-lets  of  a  chosen  absorbency  in 
return  for  a  pack  front  from  any 
competitive  towel  or  tampon  brand. 

The  "Ball  and  Chain"  advertising 
campaign  will  continue  to  feature  in  the 
female  Press  and  there  is  currently  a  five 
week  campaign  being  aired  on  Radio 
Luxembourg.  This  will  be  followed  up  by 
a  further  burst  in  May  and  June. 
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A  possibility 
of  competition 
developing? 


"The  recent  entry  of  Playtex  into  the  UK 
market  and  the  possibility  of  other 
entrants  suggested  a  real  possibility  of 
competition  developing.  But ...  it  is 
possible  that  competitors  will  fail  to 
establish  themselves  leaving  the  market 
unchanged."  Thus  spoke  the  Monopolies 
and  Mergers  Commission  looking  at  the 
tampon  market  —  and  to  date  this  has 
proved  true. 

Deciding  to  sit  on  the  sidelines  and 
watch,  the  Commission  takes  evidence 
from  the  companies  involved  until 
October.  What  the  outcome  will  be  is 
anyone's  guess.  Until  the  rumours  of 
more  entrants  are  either  scotched  or 
substantiated  the  battle  royal  between 
Tampax  and  Lilia-White  will  continue. 

To  date,  Tampax  appear  to  have  the 
advantage.  With  a  foothold  in  both 
sectors  of  the  tampon  market  their  rear- 
guard action  appears  to  be  working  and 
they  are  now  winning  back  the  younger 
market. 

It  must  have  been  a  great  shock  for  the 
company  to  find  Lil-lets  were  considered 
as  on  equal  par  with  their  own  product. 
Year  by  year  Lil-lets  infiltrated  the 
Tampax  stronghold  without  them  really 
noticing.  Thanks  to  the  timely  arrival  of 
Alan  Thornton  at  Tampax  and  the 


subsequent  market  shake-up,  the 
company  is  now  fighting  back.  And  Lilia- 
White  are  worried  —  if  the  rather  heavy 
"knocking"  trade  advertisements  of  last 
year  are  anything  to  go  by. 

Market  reviews  should  not  end  with  a 
list  of  "ifs"  and  "buts".  However  this 
year  there  is  little  choice. 

One  thing  is  clear.  The  tampon  market 
will  continue  to  grow  despite  the  hiccups 
this  year  —  courtesy  of  toxic  shock.  Girls 
are  using  tampons  from  an  early  age  and 
are  remaining  loyal  to  them  although  the 
improvements  in  press-on  towels  means 
there  is  less  pressure  to  convert.  And  in 
recent  years  there  has  been  some  lively 
consumer  advertising  which  can  only 
benefit  the  market  as  a  whole. 

Any  new  entrants  would  do  well  to 
learn  from  the  Playtex  experience  that 
deodorised  tampons  and  plastic 


One  of  the  new  advertisements  currently 
supporting  Tampax  in  the  women's  Press 


applicators  have  got  the  thumbs  down 
from  British  women.  Whether  Playtex 
failed  in  distribution  or  were  unlucky  with 
the  TSS  scare  is  an  endless  argument.  To 
resort  to  issuing  a  statement  in  defence  of 
the  product  even  before  launch,  as 
Playtex  did,  is  not  a  good  start  in  this,  a 
market  where  it  takes  many  years  to  build 
a  worthwhile  brandshare. 

Whether  the  rumours  (concerning 
companies  already  either  present  in  the 
towel  market  or  established  in  America) 
are  true  will  be  the  news  on  future 
Counterpoints  pages.  Meanwhile  the 
market  continues  to  be  lively,  profitable 
and  an  area  for  the  pharmacist  to  be 
actively  involved.  ■ 


Market  manoeuvres — 
a  boost  for  stick-ons 

The  annual,  if  slow,  trend  towards 
tampons  to  the  detriment  of  towels  has 
not  happened  this  year.  Fears  concerning 
toxic  shock  and  the  availability  of  low 
priced  stick-on  towels,  coupled  with  the 
economic  recession,  led  to  an  overall  fall 
in  tampons  sales  (—4  per  cent)  and  a  1 .3 
per  cent  volume  increase  in  towel  sales. 

The  sanpro  market,  it  is  estimated,  will 
be  worth  £95m  this  year.  Of  this,  tampons 
have  a  £36m  share  and  towels  £59m.  The 
volume  split  between  these  two  categories 
is  56  per  cent  and  44  per  cent  respectively, 
with  towels  the  more  expensive.  Distinct 
trends  can  be  seen  within  the  two  sectors. 
Younger  users  are  opting  for  digital 
tampons  —  hence  the  launch  of  Tampets 
by  Tampax  and  in  the  towels  sector,  press- 
ons  accounted  for  61  per  cent  of  the  1981 
volume  —  a  14.7  per  cent  growth  over 
1980.  This  growth  has  been  at  the  expense 
of  looped  towels  which  held  a  decreasing 


Brand  shares  Volume  %  1981 
Tampax  tampons  59 
Lil-lets  35 
Boots  3 
Playtex  1 
Others  2 

Market  split  Volume  %  1981 
Tampons  44 
Conventional  towels  13 
Press-on  towels  34 
Mini-pads  9 


share  (23  per  cent)  of  the  1981  towels 
market.  It  is  in  the  minipad  and  pantliner 
markets  where  disagreement  occurs. 

Bowater  Scott  believe  this  sector  is 
"showing  good  growth"  but  Tampax 
believe  it  has  "a  limited  potential  with 
very  much  further  growth  unlikely.  These 
products  do  not  offer  true  menstrual 
protection,  and  their  popularity  for  inter- 
menstrual protection  is  unlikely  to 
develop  much  further". 

Kimberly-Clark  who  have  recently 


launched  Dayfresh  pantliners  (C&D 
February  6,  p398)  believe  the  market  to 
have  "enormous  growth  potential  in  the 
UK".  Numark  have  also  recently  entered 
this  sector  of  the  market  with  their  own 
range  of  Nusoft  minipads  (pack  of  10, 
£0.29)  and  panty  liners  (pack  of  30, 
£0.89). 

Figures  show  that  many  women  are 
now  using  more  than  one  form  of 
protection.  In  the  13-18  age  category  41 
per  cent  use  tampons.  This  rises  to  67  per 
cent  in  the  19-24  category  and  stands  at  65 
per  cent  and  56  per  cent  for  the  25-34  and 
35-44  groups.  The  highest  number  of 
press-on  towel  users  (61  per  cent)  are  in 
the  13-18  age  group  but  this  falls 
dramatically  to  37  per  cent  and  then 
steadily  rises  to  45  per  cent  throughout  the 
three  remaining  age  groups.  Loop  towels 
are  used  by  6  per  cent  of  the  13-18  sector 
compared  to  24  per  cent  of  the  35-44s  and 
minis  by  15  per  cent  of  all  categories 
except  the  19-24s  where  it  stands  at  only  9 
per  cent.  ■ 
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Chemists  maintain  their 
share  of  the  towel  market 

Within  the  sanitary  protection  market  the  real  growth 
area  was  stick-on  towels  (now  around  36  per  cent  of 
total  market)  and,  say  Lilia-White,  the  larger  share  of 
this  increase  was  held  by  chemists,  not  grocers.  This 
growth  has  been  at  the  expense  of  the  looped  towels. 


Kotex  Simplicity  continue  to  be  brand 
leader  and  following  the  relaunch  last 
year,  sales  saw  a  20  per  cent  increase 
during  the  second  quarter  of  the  year. 
Kimberly-Clark  claim  that  one  in  four 
press-on  towel  purchases  are  of 
Simplicity.  The  brand  is  to  be  supported 
by  a  £3/4m  spend  in  consumer  advertising 
and  trade  support  and  the  company  has 
just  repeated  its  radio  campaign  in 
London,  Midlands  and  Scotland.  Sylphs 
will  also  be  promoted  in  the  teenage  Press 
and  by  promotional,  educational  support. 

Panty  Pads  retain  the  second  position 
in  this  sector  credited  with  a  15  per  cent 
share.  Advertising  (£600,000)  has  already 
started  in  the  women's  Press  and  is 
expected  to  produce  a  "considerable 
increase"  in  the  Panty  Pad  share  of  the 
market. 

Stick-on  Lilia  continues  to  grow  in  the 
"value  for  money"  category,  say  Lilia- 
White,  and  was  recently  joined  by  a  super 
variant.  Looped  towels,  Dr  White's  and 
standard  Lilia  continue  to  decline  but  still 


hold  70  per  cent  of  this  sector,  now  23  per 
cent,  of  the  towel  market. 

Promotions  on  Lilia-White  products 
this  year  have  so  far  been  the  "two  towels 
free"  offer  on  Dr  White's  and  the  "ten 
towels  plus  five  towels  free"  offer  on  the 
three  absorbencies  of  Panty  Pads.  Stick- 
on  Lilia  were  available  at  £0.32  and  the 
super  variant  launched  at  an  introductory 
offer  price  of  £0.36. 

Robinson's  agree  the  loop  sector  is 
declining  but  point  out  that  it  is  still 


relatively  valuable  and  within  the  sector, 
the  cotton  wool  towels,  such  as  Cameo 
have  held  their  share  well.  Our  Cameo 
range,  they  say,  now  provides  the  chemist 
with  a  "unique  opportunity"  to  stock  a 
complete  sanitary  towel  range  at 
competitive  prices.  Bowater-Scott  claim  a 
dominant  43  per  cent  share  of  the  press-on 
towel  market  for  their  three  products  in 
chemist  outlets.  Pennywise  (24  per  cent), 
Libra  (6.4  per  cent)  and  Body  form  (13  per 
cent)  will  again  be  supported  by  on-pack 
activities.  Libresse  with  a  2.2  per  cent 
share  completes  the  field.  The  advertising 
campaign  for  Bodyform  featuring 
personality  endorsements  has  resulted  in 
sales  almost  doubling  says  the  company. 

Vespre  has  continued  to  record  steady 
growth  say  J&J.  Advertising  support  to 
the  tune  of  £360,000  will  support  the 
brand  this  year  in  the  teenage  and 
women's  Press.  Sampling  to  new  mothers 
and  teenagers  will  continue  and  three 
million  lOp  coupons  will  be  distributed 
throughout  the  year. 

Finally,  one  area  of  growth  especially 
in  a  recession  is  the  own-label  brands 
which  now  have  a  1 1 .5  per  cent  share  of 
the  towel  sector. 

One  current  market  trend  is  the 
increasing  number  of  promotional  packs 
offering  extra  contents  or  money-off- 
next-purchase  coupons  —  a  sign  that  the 
fight  for  shelf-space  is  hotting  up. 
Whether  this  will  result  in  fewer  sales  in 
the  long-term  remains  to  be  seen  but  for 
the  moment  it  should  keep  the  press-on 
towels  sector  bouyant.  ■ 


A  growth  area 
—  but  what  is 
its  potential? 


Another  area  of  growth  is  the  pant  liner 
market,  which  now  stands  at  10  per  cent 
of  the  towel  market,  but  there  is 
disagreement  as  to  its  potential. 

Increasing  use  of  both  mini  pads  (8  per 
cent  of  market)  and  pant  liners  has 
expanded  the  towel  market  and  as  more 
women  are  using  various  types  of  sanitary 
protection  during  and  between  periods, 
product  ranges  are  being  extended. 

Kimberly-Clark  are  the  latest  entrants 
to  the  mini-pad  market,  as  are  Numark 
with  their  own-label  mini  pads  and  panty 
liners. 

Dayfresh  is  our  entry  in  an  under- 
developed market  which  has  "enormous 
growth  potential"  say  Kimberly-Clark.  In 
France,  they  point  out  there  are  17 
products  in  this  sector  of  the  market  and 


> 


A* 


in  both  Germany  and  Holland  12 
(although  it  could  be  counter-argued  that 
European  comparisons  are  misleading  — 
the  deodorised  and  plastic  applicator 
being  good  examples). 

With  the  introduction  of  Dayfresh, 


Kotex  products  will  be  represented  in  each 
sector  of  the  towel  market  and  "will 
provide  the  opportunity  to  become  the 
leading  manufacturer  in  a  growth  sector". 

Continued  overleaj 
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Lil-lets  is  ready  to  catch  up  the  brand  leader  in  the  Tampon  market!  -  Fast! 
So  we're  giving  your  customers  another  very  good  reason  to  buy  Lil-lets  NOW  -  2  extra  Tampons  Free! 

A  special  offer  that  is  available  in  all  four  absorbencies. 
So  don't  get  caught  with  your  stocks  down. 
Hurry!  Order  your  special  22  for  20  packs  while  stocks  last! 

gfocklhe  brands  if i&t mean mom business 

'from  Ulla  White   Dr.  white's 

IV  Vs*  Ilk    Pan*y  pads 
W\\  lii    Stick-on  Lilia 

Utiw/A  BESS* 

A  Smith+Nephew  Company. 
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Layout  and  overstocking  could 
be  losing  valuable  sales 


Now  the  companies  have  had  their  say, 
how  should  the  retailer  design  his  layout 
to  ensure  optimum  use  ofspace? 

The  answer  to  this  question  has 
changed  little  from  what  was  suggested  in 
last  year's  supplement.  Look  at  stocks 
and  make  note  of  what  is  selling  and  what 
is  being  actively  supported  by  advertising 
and  promotional  activity. 

According  to  Ted  Connor,  Kimberly- 
Clark's  merchandising  manager:  "We 
have  found  that  within  most  fempro 
sections  in  the  chemist  outlets  they  are 
attempting  to  carry  far  too  wide  a  variety 
of  products  and  various  sizes  of  pack  and 
that  much  of  this  duplication  creates  an 
out  of  stock  situation  for  the  most 
important  brands  and  an  almost 
impossible  situation  when  a  customer  is 
looking  for  her  particular  product.  There 
are  usually  just  too  many  varieties  of  slow 
sellers  taking  up  precious  shelf  space.  It  is 
particularly  important  though  that  the 
chemist  ensures  availability  of  choice 
within  each  of  the  market  sectors." 

Not  surprisingly  he  is  rather  worried 
that  the  mini  pads  market,  and  Dayfresh 
in  particular,  will  be  adversely  affected  by 
this. 

Lilia-White  believe  that  up  until  now 
the  chemist  has  tended  to  be  an  outlet 
offering  a  service  to  the  consumer  which 
entailed  carrying  high  stocks  so  that  all 
customers  may  be  satisfied.  Now,  with  a 
fragmented  market  and  cash  flow 


A  growth  area 

Continued  from  p664 


Positioned  as  a  toiletry  item,  rather 
than  a  conventional  sanitary  protection 
product,  Dayfresh  comes  in  10s  (£0.30) 
and  30s  (£0.75).  A  promotional  spend 
allocated  until  December  amounts  to 
£370,000.  Of  this  £340,000  will  be  spent  in 
the  women's  Press  and  £30,000  in  the 
national  Press  —  Daily  Mail,  Guardian, 
Daily  Telegraph  and  Daily  Mirror. 
Coupons  worth  15p  have  been  carried 
throughout  March  in  the  newspaper 
advertisements  and  additional  5p  coupons 
are  currently  in-pack. 

Kotex  Brevia  will  continue  to  be 
promoted  as  an  economically-priced 
range.  By  having  two  quality  brands  in  the 
market  we  are  hoping  to  develop  this 
growth  sector  by  providing  more  choice, 
extra  business  and  increased  profits  for 
the  retailer  say  K-C. 

One  company  which  will  be  closely 
watching  the  effect  of  the  Dayfresh 


problems  it  has  become  necessary  to 
rationalise  stocks.  By  studying  brand 
shares  a  core  of  successful  brands  should 
be  selected  and  stocked,  they  say.  The 
majority  of  absorbencies  for  these  brands 
should  be  held  and  choice  of  pack  size 
would  depend  on  the  retailer's  past 
experience. 


Choosing  'must  stock'  brands 


Selection  should  be  made  within  the  five 
principal  product  types  (tampons,  stick- 
on  towels,  looped  towels,  mini  pads  and 
panty  shields)  and  the  brand  leader  and 
that,  with  the  second  largest  share  in  the 
sector,  should  form  the  main  ingredients 
of  the  "must  stock"  brands.  Further 
selection  should  be  on  the  basis  of  brand 
share  within  each  segment.  The  inclusion 
of  a  cheaper  "value  for  money"  towel 
should  be  considered,  likewise  a  super 
absorbent  variety. 

Tampax  agree  with  this  and  point  out 
that  although  the  towels,  pads  and  liners 
sectors  account  for  56  per  cent  of  all 
sanpro  business,  there  are  more  than  35 
products  jostling  for  shelf  space.  They 
suggest  that: 

Looped  towels:  only  the  brand  leader  be 
stocked  unless  there  is  sufficient  space  for 
a  second  brand  giving  them  15  per  cent  of 
merchandising  area. 
Press-ons:  Consider  the  "ad"  budgets 
and  brand  shares  etc  and  feature  the 


launch  will  be  Johnson  &  Johnson. 

Carefree,  they  say,  is  undisputed 
brand  leader  in  the  secondary  protection 
market  which  has  trebled  since  the 
Carefree  launch.  The  brand  now  has  a  40 
per  cent  sterling  share  of  the  market,  they 
continue,  and  the  fragrant  variant  has 
brought  new  users  to  the  brand.  "In 
outlets  stocking  the  deodorant  variant  it  is 
fast  matching  the  rate  of  sale  for  regular 
Carefree."  1982,  they  say,  is  set  to  be 
another  record  year  for  secondary 
sanitary  protection  which  is  forecast  to 
take  17  per  cent  of  the  towel  market. 
Fastidia  has  remained  static  in  the  towel 
market  but  has  slightly  increased  its  share 
of  the  mini-pad  market  say  Lilia-White. 

The  future  of  this  sector  is  difficult  to 
assess.  Kimberly-Clark's  entry  and 
allocated  spend  will  give  it  a  healthy  boost 
and  the  very  fact  that  the  sector  continues 
to  grow  in  times  of  economic  recession 
can  only  be  good  news.  The  outcome 
depends  on  whether  pant  liners  become  an 
essential  item  or  an  optional  extra.  ■ 


All  stocked  up  and  raring  to  go 


newer  types  of  towel  (35  per  cent  of  shelf 
space). 

Mini  pads  and  liners:  restrict  shelf  and 
location  to  the  fastest  product  /  sizes  (10 
per  cent  of  shelf  space)  bearing  in  mind 
the  small  size  of  the  market.  (The 
companies  involved  disagree  with  this  and 
feel  the  product  should  have  more  space 
in  anticipation  of  future  growth.) 
Tampons:  four  brands  (including  Boots) 
account  for  44  per  cent  of  sanpro  business 
and  it  is  here  the  discrepancies  occur.  The 
tampon  companies  naturally  argue  that 
because  the  product  needs  less  shelf  space 
then  towels,  they  are  not  getting  sufficient 
facings  (ie  40  per  cent  of  shelf  space)  and 
together,  they  and  independent  retailers 
are  losing  out.  Tampax  argue  that  if  a 
store  is  out  of  stock  of  a  particular  brand 
or  absorbency,  the  consumer  will  take  her 
business  elsewhere  because  of  the  high 
brand  loyalty.  They  suggest  that  when 
facings  are  allocated  it  should  be  taken 
into  account  that  Tampax  super  sells  twice 
as  rapidly  as  regular  (50  per  cent  and  20 
per  cent  of  sales  respectively). 

As  to  layout,  all  the  companies  agree 
that  tampons  should  be  on  top  of  the 
display  with  mini  pads  and  stick-on  towels 
underneath,  and  bulky  stick-on  and 
looped  towels  on  the  bottom  shelf. 

As  "one  stop  shopping"  grows  to  the 
detriment  of  retail  pharmacy  it  is 
increasingly  important  that  displays  be 
prominent  and  ready  for  the  impulse 
purchase.  ■ 
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more  value! 


10  Regular 
Stick-on  towels 
+  2  Free 


10  Super  Plus 
Stick-on  towels 
+  2  Free 


Stic 


10  Super 


imI  flTi  Kj  ft  11 H 1  i  D  J  BI—^B 


Stock  up  with  these  special  packs  featuring  12  towels  for  the  price  of  10,  and 
a  sensational  cash  back  or  money  off  next  purchase  coupons  offer. 
For  just  4  proofs  of  purchase  (only  2  of  which  must  be  from  these  special  packs), 
your  customers  can  send  for  £1  cash  or  5  x  25p  off  next  purchase  of  Panty  Pads  coupons 

£1.25  worth  in  total! 
So  while  your  customers  are  gaining  £££'s  of  value  from  Panty  Pads 
you'll  gain  extra  sales  and  profits  from  the  repeat  purchases. 


■  ■ 

gfock  ihe  brands  fhatmean  more  busfness 

TrOffI  UllaWlite  Dr.  White's 
11V  lik  Panty  Pads 
^\\  ///    Stick-on  Lilia 

m/m  EST 


"  Dr.  White's 

fi  Panty  Pads 

m  Stick-on  Lilia 

fi  Fastidia 

J  Lil-lets 


A  member  of  the  Smith  &  Nephew  Group 
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A  market  close 
to  full 
maturity? 


The  past  twelve  months  have  proved  to  be 
a  quiet  time  in  the  deodorant  and  anti- 
perspirant  market,  most  companies 
involved  appear  to  be  concentrating  on 
maintaining  their  presence  in-store  with 
below-the-line  support. 

Estimates  of  market  size  vary  but 
where  the  discrepancies  occur  is  over  the 
question  of  bodysprays.  The  companies 
not  in  this  sector  of  the  market  tend  to 
exclude  them  from  their  marketing 
figures.  For  instance,  Elida  Gibbs, 
manufacturers  of  Impulse,  put  the  market 
at  £65m  but  Beecham  and  Bristol-Myers 
quote  £50-£54m. 

The  market  stands  at  75m  units  and  is 
split  53  per  cent  aerosol  and  47  per  cent 
roll-on.  Whether  this  will  see  any  further 
significant  swings  in  the  foreseeable  future 
is  doubtful. 


Unisex  appeal  increasing 


If  anything,  trends  this  year  appear  to 
indicate  that  the  emphasis  could  be  on 
unisex  brands.  And,  according  to  Bruce 
Tranter  of  Gillette,  it  is  here  that  the 
company  has  the  upper  hand.  With  Right 
Guard  we  are  in  a  sector  of  the  market 
which  is  difficult  for  anyone  else  to  crack 
he  says.  It  is  difficult  to  introduce  a 
product  with  both  mass  male  appeal  and 
female  acceptance.  Because  of  our 
connections  with  the  shaving  market,  we 
are  acceptable  to  the  male  market  and  by 
building  up  the  female  usership  we  are  in  a 
healthy  position  and  anticipate  this 
continuing  for  some  time  yet. 

A  possible  rival  for  this  position  is 
Sure  for  Men.  The  only  major  launch  of 
the  year,  it  arrived  on  the  scene  heralded 
by  advertisements  with  the  copy  line  "A 
black  day  for  male  anti-perspirants". 
Gibbs  argued  at  the  time  of  launch  that  no 
brand  was  available  specifically  for  male 
use,  despite  this  usage  being  on  the 
increase  and  currently  standing  at  69  per 
cent  penetration.  (Gillette  say  it  is  only  50 
per  cent  with  an  annual  increase  of  1-2  per 
cent.)  A  further  breakdown  of  purchase 
figures  showed  that  90  per  cent  of 
purchases  made  by  men  were  aerosol 
products. 

No  figures  are  available  from  the 
company  as  to  how  the  brand  is  doing, 
but  they  say  the  heavy  emphasis  they 
placed  on  this  launch  did  not  detract  from 
the  original  Sure  range.  One  interesting 
point  is  the  fact  that  the  company,  to 


promote  a  male  product,  are  running  a 
competition  through  Woman's  World. 
With  first  prize  of  a  Golf  car,  consumers 
have  to  list  in  order  of  merit  the  product 
benefits. 

Both  Gillette  and  Gibbs  say  they  will 
each  be  spending  £1 .2m  on  television 
advertising.  With  the  Sure  for  Men  launch 
following  one  month  after  the  Right 
Guard  relaunch  it  certainly  is  a  lively 
sector,  although  Gillette  have  the 
advantage  of  already  being  established 
with  Gibbs  the  relative  newcomer. 

Non-supported  brands 


Subtle  trends  are  also  apparent  in  the  roll- 
on  sector.  Mum  continues  to  dominate 
with  a  16  per  cent  volume  share  through 
chemists.  Quick  Dry  which  was  launched 
nationally  last  year  has  a  3  per  cent  share 
and  Fresh  and  Dry,  2  per  cent. 

Jim  Bradford  for  Bristol-Myers  told 
C&D  that  while  the  size  of  the  market  has 
not  changed  it  had  become  much  more 
competitive.  There  are  many  non- 
supported brands  and  a  lot  have  1-2  per 
cent  market  shares  which  causes  problems 
he  says.  The  Mum  success  invited 
competition  and  this  is  the  result. 

The  current  extra  value  packs  of  Mum 
are  in  response  to  the  economic  climate.  It 
is  not  the  cheapest  range  by  a  long  way,  he 
says,  and  we  would  not  wish  it  to  be  so, 
but  we  do  realise  that  income  is  under 
pressure  and  that  retailers  are  loathe  to 
reduce  their  margins. 

The  Fresh  &  Dry  aerosol  is  proving 
more  successful  than  the  roll-on  and  has  a 
4  per  cent  share  of  the  aerosol  sector.  The 
roll-on,  the  company  says,  has  its  strength 
in  being  an  economy  brand  at  the  lower 


end  of  the  market. 

Recently  given  an  image  update  ZR 
anti-perspirant  now  comes  in  softer  more 
feminine  packaging  and  Gillette  say  their 
future  strategy  will  place  strong  emphasis 
on  depicting  the  brand  as  "the  perfect 
roll-on  for  the  modern,  sophisticated 
young  woman".  The  brand  will  be 
supported  by  a  £500,000  advertising  spend 
supplemented  by  a  coupon  drop  and 
sampling  activities. 

Ashe  Laboratories  claim  a  12  per  cent 
share  of  the  roll-on  market  (volume)  for 
Amplex  "amidst  downward  shifts 
experienced  by  other  brands".  And  they 
say  1982  sees  Amplex  closer  to  the  number 
one  position  with  no  challenge  from 
behind.  Distribution  of  Amplex  through 
independent  chemists  is  70  per  cent  and 
the  company  says  it  will  continue  trade 
discounts,  money-off  flash  packs  and 
point-of-sale  material.  Beechams,  in 
response  to  the  steady  trend  towards  less 
"traditionally  feminine"  fragrances, 
recently  relaunched  Body  Mist  2  (C&D, 
January  2).  The  fragrance  has  in  fact  been 
reduced  to  a  lower  concentration,  the 
50ml  roll-on  has  been  retained,  but  the 
aerosol  can  replaced  by  a  more  "trimline" 
version. 


Bodysprays  usage 


This  trend  towards  unperfumed  or  mildly 
perfumed  products  is  a  result  of  the 
advent  of  bodysprays.  Gillette  point  out 
that  people  do  not  want  to  smell  their 
deodorant  and  they  say  89  per  cent  of 
women  who  use  bodysprays  also  use  a 
deodorant. 

In  this  sector  Impulse  continues  to  be 
Concluded  on  p670 
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Quick  Dry  is  an  exciting  range  of 
anti-perspirants  for  people  who  lead  a  fas 
and  furious  life. 

No  other  roll-on  dries  faster. 

And  judging  by  our  recent  launch 
success  it's  also  one  of  the  fastest  selling 
roll-ons  there  is. 

Quick  Dry  immediately  achieved 
a  record  6%* share  of  the  roll-on 
sector. 

Now  it's  going  to  be  backed 
up  with  an  advertising  and 
promotions  spend  of  £750,000 
during  1982. 
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independent  Research  May/June  1981. 


MUM"  is  a  registered  trade  mark.  Authorised  user:  Bristol-Myers  Co.  Ltd.,  South  Ruislip,  Middlesex 


LETTERS 


NI  contract 


I  wish  to  support  the  viewpoint  expressed 
by  Mr  D.  O'Donnell  of  Londonderry, 
Northern  Ireland  (March  27)  regarding 
the  proposals  of  the  "new"  contract. 

Apart  from  being  a  mere  MPS,  I  am 
also  a  member  of  the  Institute  of 
Marketing  and  Sales  Management  (1963 
version)  and  budgeting  and  forecasting 
was  quite  a  feature  of  the  latter.  It  does 
not  take  second  sight  to  see  where  the  new 
proposals  would  take  us  and  my  only 
reaction  at  the  Belfast  meeting  was  sheer 
amazement  that  most  of  those  present  did 
not  rise  up  in  their  wrath  and  walk  out. 

I  reckon  (forecast!)  that  the  proposals 
would  cost  me  personally  between  £1,000 
and  £1 ,200  a  year  and  increase  every  year 
as  inflation  continues  to  rise.  Our  existing 
contract  is  bad  enough,  but  even  to 
contemplate  adopting  the  new  proposals 
is  to  assume  the  same  position  as  the 
Gadarene  swine.  The  so-called 
professional  fee  would  need  to  be  £10,000 
per  year  with  an  in-built  cost  of  living 
clause  included. 

There  is  no  point  in  expressing  envy  at 
the  position  of  the  medical  profession. 
They  had  the  common  sense  to  negotiate 
through  professionals  and  would  certainly 
not  only  never  lay  their  heads  on  the 
executioner's  block,  but  laugh  at  the  idea 
of  sharpening  his  axe  at  the  same  time. 
Denis  Hughes 
Belfast  14 


SDP  policy 


Your  issue  of  March  27  reports  that  Mr 
Nicholas  Wood  of  Ingatestone  is  co- 
ordinator of  a  group  of  pharmacist 
members  of  the  Social  Democratic  Party, 
who  make  certain  proposals  concerning 
the  policy  and  practice  of  health 
professionals  in  the  NHS  and  private 
health  care. 

After  Mr  Roy  Jenkins'  success  at 
Hillhead  I  am  sure  that  the  production  of 
policy  documents  is  an  urgent  matter  now 
that  an  SDP  government  has  become 
more  than  a  pipe  dream  to  MPs  and 
electors  of  that  political  persuasion.  Even 
so,  I  would  urge  Mr  Wood  and  his 
collaborators  to  make  a  clear  statement  of 
intent  before  proffering  advice  well 
beyond  the  bounds  of  the  profession  of 
pharmacy.  Here  are  some  suggested 
clauses  which  should  be  acceptable  to  any 
member  of  a  profession  with  an  honest 
code  of  ethics: 

□  Irrespective  of  our  political  conviction, 
we  will  use  our  best  endeavours  to 
increase  the  quality  of  service  to  patients 
or  clients. 

□  We  will  not  seek  to  obtain  preferential 
670 


Numark  pharmacist,  Peter  Leggatt  of 
Farnborough,  Hants  and  his  wife  had  £700 
to  spend  as  their  prize  for  supplying  Mrs 
K.  Punchard,  the  winner  of  Nu mark's 
National  Treasure  Trove  competition,  with 
her  winning  entry  form.  They  are  pictured 
sitting  in  Mappin  and  Webb  with  a  walnut 
Elliott  reproduction  chiming  clock,  which 
was  officially  presented  to  them  by  Nicky 
Keown,  manager  of  Numark  wholesaler, 
Herbert  Ferryman 's  Aldershof  branch 


treatment  against  other  contractors  by 
parliamentary  lobbying  or  use  of  trade 
union  "muscle". 

□  We  will  not  treat  with  any  fellow 
professional  if  his  actions  are  shown  to  be 
unethical,  unprofessional  and  completely 
inimical  to  our  interests. 

□  We  will  not  use  spurious  declarations  of 
service  to  our  clients  to  disguise  an 
unrestricted  profit  motive. 

Readers  may  ask  why  I  should  be 
concerned  with  this  as  a  politically 


Personal  Hygiene 


Continued  from  previous  page 
brandleader,  say  with  an  estimated  13  per 
cent  share  of  the  aerosol  deodorant 
market  (a  60  per  cent  share  of  the 
bodyspray  market).  Limara  is  credited 
with  a  25  per  cent  share,  Faberge  10  per 
cent  and  Yardley  1 .7  per  cent. 

Yardley  who  have  Sea  Jade  and  Flair 
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uncommitted  rural  pharmacist.  For  many 
years  now  I  have  been  suspicious  of 
doctors  in  politics  —  even  Dr  David 
Owen.  In  the  long  run  they  tend  to  be 
more  loyal  to  their  fellows  than  to  their 
party  and  constituents.  In  the  case  of  Dr 
W.  Graham-Brown  of  Tenterden,  the 
only  other  medical  name  of  which  I  have 
heard  in  the  SDP,  my  suspicion  is  liberally 
blended  with  enmity.  To  those  who  do  not 
know  him,  Dr  W.  Graham-Brown,  who 
practises  in  and  around  Tenterden, 
Kent, took  the  initiative  in  breaching  the 
Clothier  agreement.  If  this  doctor  is  a 
would-be  formulator  of  SDP  health 
policy,  then  we  must  protest  now. 
Keith  Jenkins 
Burnham  Market,  Norfolk 


Pure  Codeine? 


I  was  intrigued  to  read  (C&D,  March  13) 
that  your  "Open  Shop"  proprietor 
pharmacist  correspondent  has  supplied  a 
codeine/aspirin  preparation  and  has 
labelled  it  with  initials  DMM,  intending  to 
imply  the  presence  of  dimethylmorphine. 
While  most  codeine  does  contain  traces  of 
the  dimethyl  ether,  one  might  think  that 
his  description  carried  impurity  warnings 
to  extremes! 
G.E.  Phillips 
Superintendent 

Health  and  forensic  services  division, 
Laboratory  of  the  Government  Chemist, 
London  SE1 


bodysprays  on  the  market  are  currently 
re-introducing  the  Khadine  fragrance 
although  they  don't  see  this  as  a  major 
growth  area  for  themselves  as 
"bodysprays/eau  de  colognes  tend  to  be 
sold  through  grocery  and  supermarket 
outlets  and  to  be  toiletry  orientated  rather 
than  perfume".  How  much  more  this 
sector  will  grow  is  difficult  to  predict. 
Smith  &  Nephew  optimistically  point  out 
that  in  Europe,  bodysprays  now  claim  a 
lion's  share  of  the  deodorant  market. 

As  to  outlets,  independent  chemists 
still  seem  to  be  losing  out  to  the  grocery 
trade  with  only  10  per  cent  share  of  sales. 
And  the  future?  There  appears  to  be  no 
fundamental  technical  breakthroughs  on 
the  horizon  and  the  brands  that  have  been 
around  for  quite  a  while  will  continue  to 
dominate.  Activity  will  therefore  continue 
to  update  image  and  appeal.  The  male 
sector  should  see  further  penetration  and 
there  could  well  be  some  line  deletions  to 
reduce  overcrowding  in  the  female  brand 
sector.  ■ 

The  12  pack  dispenser  for  Vichy 
deodorant  incorporates  a  test  pack  and 
information  leaflets.  Neither  roll-on  nor 
aerosol,  the  deodorant  comes  in  a  100ml 
pump  dispenser 
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BPSA  CONFERENCE 


College  of  Practice  and 
continuing  education 


The  foundation  of  the  College  of 
Pharmacy  Practice  is  the  most  important 
development  in  pharmacy  this  century, 
Mr  John  Balmford  told  the  40th  annual 
meeting  of  the  British  Pharmaceutical 
Students'  Association  in  Leicester  this 
week.  He  expressed  the  hope  that  many 
pharmacists  would  become  associated 
with  the  College  after  registration:  "It  is 
at  this  point  we  wish  to  instill  the  idea  of 
further  education". 


480  members 


There  are  four  categories  of  associates  to 
the  College.  The  category  of  founder 
membership  has  already  received 
considerable  publicity,  said  Mr  Balmford 
—  they  are  restricted  to  Fellows  of  the 
Society  or  those  qualified  for  ten  years  or 
more  and  there  are  480  members.  After  a 
covenant  period  of  four  years  they  will  be 
admitted  as  practitioner  members  of  the 
College,  subject  to  the  maintenance  of  the 
continuing  education  requirements  and 
the  payment  of  the  annual  subscription. 

Student  membership  is  an  alternative 
method  of  becoming  a  practitioner 
member,  but  there  is  an  agreement  that 
practitioner  member  assessment  will  be 
undertaken  within  seven  years. 
Compliance  with  continuing  education 
requirements  is  also  necessary.  There  are 
now  in  excess  of  100  student  members, 
Mr  Balmford  announced. 

The  first  post-registration 
qualification  offered  by  the  College  would 
be  practitioner  membership,  for  which 
satisfactory  completion  of  the  assessment 
is  required  (foundation  members 
exempted).  There  will  be  an  annual  fee  of 


£30  per  annum  at  today's  terms  and  a 
requirement  to  fulfil  the  educational 
requirements.  The  early  educational 
requirements,  the  topics  of  which  must  be 
relevant  to  the  Society's  practice  of 
pharmacy,  including  management  topics, 
can  be  undertaken  in  four  ways,  Mr 
Balmford  said:  attendance  at 
postgraduate  sessions  totalling  not  less 
than  ten  hours,  completion  of  one  or 
more  distant  teaching  courses,  submission 
of  an  essay  of  1 ,500-2,000  words  on  a 
relevant  topic  or  lastly  an  approved 
alternative. 

The  remaining  category  of  College 
membership  is  that  of  the  fellow.  Details 
are  not  yet  finalised,  but  it  will  be  open  to 
those  practitioner  members  who  can 
demonstrate  that  they  have  made  a  special 
contribution  to  the  advancement,  or 
achieved  excellence  in,  the  practice  of 
pharmacy. 


Examinations 


Assessment  for  practitioner  membership 
will  take  place  in  two  parts.  Details  of  part 
one  have  been  announced,  Mr  Balmford 
said,  but  part  two  details  are  currently 
being  devised.  "Part  one  is  designed  to 
confirm  that  the  applicant  has,  at  least 
five  years  after  registration,  maintained  a 
level  of  knowledge  that  has  been  acquired 
at  the  time  of  graduation  or  registration, 
taking  account  of  new  developments  that 
have  arisen  since  them".  The  syllabus  and 
study  guide  have  been  circulated  for  part 
one  assessment,  along  with  mock  exam 
papers  this  month,  so  the  first  exam  can 
be  taken  in  October. 


The  second  part  of  the  assessment  will 
involve  a  theoretical  examination  to 
demonstrate  the  level  of  expertise  which 
after  five  years  can  be  reasonably  achieved 
in  a  particular  branch  of  pharmacy 
practice.  The  two  assessments  will  be 
separated  by  at  least  12  months  to  allow 
full  practice  essays  to  be  prepared  between 
the  assessments.  The  syllabus  will  be  ready 
by  June  this  year,  Mr  Balmford  said,  and 
the  mock  question  papers  in  November. 
Instruction  in  the  specialist  subjects  — 
community  practice,  hospital  pharmacy, 
industrial  pharmacy,  academic  pharmacy 
and  agricultural  and  veterinary  pharmacy 
—  will  not  initially  be  provided  at  the 
College.  The  academic  standard  of  exams 
will  be  in  excess  of  an  MSc,  Mr  Balmford 
said  in  answer  to  a  later  question. 


Research  unit? 


The  College  hopes  to  establish  a 
pharmacy  practice  research  unit  in  one  of 
the  schools  of  pharmacy.  Five  schools 
have  expressed  an  interest  in  such  a  unit, 
according  to  Mr  Balmford,  and  the  DHSS 
has  promised  some  £30,000  a  year  for  five 
years.  It  is  hoped  a  start  will  be  made  next 
April. 

The  first  research  award  of  the 
College,  the  Geistlich  award,  has  been 
announced  to  the  hospital  pharmacy  or 
pre-registration  graduates  involved  in 
research  projects  in  parenteral  feeding.  A 
large  pharmaceutical  manufacturer  has 
recently  offered  to  help  by  way  of 
computer  facilities  and  secretarial 
assistance  to  those  seeking  to  become 
members  of  the  College.  A  large 
wholesaler  has  also  expressed  a  desire  to 
establish  an  annual  travelling  scholarship 
worth  around  £1,000,  Mr  Balmford 
informed  the  meeting.  ■ 


■  Two  new  oral  contraceptives,  Binovum 
(Ortho)  and  Marvelon  (Organon)  issued 
recently  (C&D,  April  3,  p594)  have  been 
added  to  the  "List  of  contraceptive  drugs 
to  be  dispensed  free  of  charge"  in 
paragraph  7  of  part  XI  of  the  Drug  Tariff, 
with  immediate  effect.  They  may 
therefore  be  supplied  free  of  charge  when 
ordered  on  form  FP 10  and  its  variants.  ■ 


English  Gi&ins 

....  take  advantage  of  our  facilities  and 
resources  to  manufacture  and  pack  liquid  products 
to  your  specifications. 

Using  the  very  latest  machinery  we  are  in  a 
strong  position  to  manufacture  medicinal 
liquids,  creams  and  pastes  and  pack  them  in  a 


wide  range  of  containers. 

If  you  are  launching  a  new  liquid  product 
or  if  you  are  looking  for  a  reliable  contract 
manufacturer  for  an  existing  one,  why  not  take 
advantage  of  our  liquid  assets  by  phoning  our 
contract  division. 

English  Grains  Limited, 

Park  Road,  Overseal, 

Burton-on-lrent,  DE12  6BR. 

Telephone:  (0283)  221616.  Telex:  341345 


English  Gruns 

The  name  speaks  volumes. 
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Almost  nothing.  There's  no  money  off 
vouchers  to  collect. 

Nothing  to  send  off  to  us.  No  old  shavers 
to  collect.  No  waiting  for  re-payments. 

Ail  you  have  to  do  is  take  a  little  more 


time  to  count  the  cash  our  big  national 
advertising  will  bring  you. 

(During  April  we're  offering  consumers 
£5  off  the  3-head  and  £3  off  the  2-head, 
including  battery  models.) 


PHI  MPS 


PHILISHAVE  ®ELECTRIC  SHAVERS.  PHILIPS  SMALL  APPLIANCES,  DRURY  LANE,  HASTINGS 


o  take  advantage 
ive  and  save' offer: 


So  make  sure  you've  plenty  in  stock. 

And  the  special  display  material  on  show. 

If  you  haven't  got  your  material  yet  ring 
Shave  and  Save'  hotline:  0954  80247  and 
we'll  send  it  off. 


EAST  SUSSEX  TN34 1XN.  PHILIPS 


PSGB  COUNCIL 


Society  backing  for 
'community  pharmacy' 


The  Society  is  in  future  to  use  the 
description  "community  pharmacy" 
rather  than  "general  practice  pharmacy" 
in  all  documentation  referring  to  that 
branch  of  the  profession. 

The  decision  arose  after  Council 
considered  designs  for  new  careers  posters 
at  this  month's  meeting.  The  Audio-visual 
Aids  Committee  had  suggested  that  the 
words  "general  practice"  on  one  of  the 
posters  should  be  replaced  by  a  reference 
to  "the  community"  and  the  organisation 
Committee  later  recommended  to  Council 
that  the  phrase  "community  pharmacy" 
should  be  adopted  for  all  relevant  Society 
documents. 

Mr  J.  E.  Balmford  said  it  was  unusual 
that  a  change  affecting  the  largest  section 
of  the  profession  should  be  brought  to  the 
Council  via  the  Audio-visual  Aids 
Committee,  through  the  Organisation 
Committee.  He  said  that  if  a  fundamental 
change  were  to  be  made  in  the  title  under 
which  the  majority  of  pharmacists 
practised,  it  should  be  considered  first  by 
the  Practice  Committee,  then  come  to  the 
Council,  and  he  therefore  moved  the 
reference  back  of  the  recommendation. 

Mr  Bannerman  pointed  out  that  the 
word  "pharmacy"  meant  a  professional 
title,  but  only  to  pharmacists.  "General 
practice"  meant  a  great  deal  to 
pharmacists,  but  not  to  anyone  else.  He 
urged  the  Council  to  use  words  that  meant 
something  to  the  outside  world.  The 
motion  to  refer  the  recommendation  back 
was  lost. 


Descriptive  term 


The  president  said  that  although  there  had 
been  a  vote  against  reference  back,  the 
Council  ought  to  consider  the  issue  itself. 
Mr  C.  C.  B.  Stevens  supported  the  use  of 
the  term  "community  pharmacy".  He 
was  wedded  to  the  word  "chemist" 
mainly  because  the  term  "pharmacist  in 
general  practice"  meant  nothing  to  the 
public  at  large  and  gave  the  impression 
that  pharmacy  was  aping  the  medical 
profession.  "Community  pharmacy"  was 
an  excellent  term  which  was  used  regularly 
in  many  countries  and  was  clearly 
descriptive. 

Mr  B.  L.  Silverman  suggested  that  it 
was  retail  pharmacy  that  the  Council  was 
really  considering,  not  community 
pharmacy.  Mr  C.  Hitchings  supported  the 
use  of  the  term  "community  pharmacy" 
because  overseas  colleagues  understood 
that  term.  Council  then  agreed  to  replace 


the  term  "general  practice"  with 
"community  pharmacy". 

□  It  was  reported  to  the  Law  Committee 
that  at  an  informal  meeting  with  officials 
of  the  Pharmaceutical  Services 
Negotiating  Committee  and  the  Boots 
organisation  there  had  been  agreement 
that  Section  75(7)  of  the  Medicines  Act 
1968  gave  the  Society's  registrar  the  power 
to  refuse  registration  if  he  was  not 
reasonably  satisfied  that  a  business 
complied  with  the  Act's  definition  of  a 
retail  pharmacy  business,  ie,  that  its 
activities  must  include  the  retail  sale  of 
medicines.  A  letter  had  been  sent  to  a 
company  that  had  been  granted  planning 
permission  for  a  "dispensary"  in  a 
residential  area,  saying  that  the 
application  for  registration  would  not  be 
processed  unless  the  registrar  could  be 
satisfied  under  Section  75(7).  A 
subsequent  telephone  call  had  indicated 
that  the  planning  consent  granted  did  not 
preclude  retail  sales,  and  the  Society  was 
awaiting  a  letter  from  the  company's 
solicitors  giving  an  undertaking  that  that 
was  so,  and  that  retail  sales  would  take 
place. 


Pressure  on  NAB 


The  Society  is  to  continue  to  press  for 
official  representation  on  the  pharmacy 
group  of  the  National  Advisory  Body  for 
Local  Authority  Higher  Education. 

The  chairman  of  the  NAB  board  had 
acknowledged  the  Society's  letter  seeking 
representation  on  the  pharmacy  group, 
and  had  indicated  that  the  Council's 
suggestions  would  be  noted.  He  hoped  to 
write  more  fully  later.  However,  the  office 
had  learnt  that  a  first  meeting  of  the 
pharmacy  group  had  been  held  on  March 
30.  The  Education  Committee  felt  that  the 
situation  was  most  unsatisfactory,  and 
recommended  to  Council  that  a  letter  be 
sent  to  the  NAB  chairman  requesting  an 
explanation.  The  UK  Interprofessional 
Group  had  also  agreed  to  write  to  the 
Department  of  Education  and  Science 
protesting  at  the  lack  of  consultation  with 
the  professions  and  representation  on  the 
NAB  committee  and  board. 

The  chief  inspector  for  further 
education  at  the  Department  of  Education 
and  Science  has  said  that  he  was  unaware 
of  any  developments  in  Scotland  and 
Wales  similar  to  the  NAB  in  England. 
□  The  Society  is  to  establish  a  working 
party  on  information  to  patients,  it  will 
consist  of  Mr  lies,  Mr  Balmford,  Mr 


Gordon  and  a  pharmacist  from  the 
managed  service,  to  be  appointed  by  the 
Society's  officers.  The  working  party  will 
first  consider  an  additional  warning  label 
system,  and  will  then  collaborate  on  other 
aspects  of  patient  information  with  the 
working  party  on  pathology,  therapeutics 
and  patient  counselling. 
□  The  chairman  of  the  University  Grants 
Committee  has  replied  to  the  Society's 
request  that  its  written  submission  should 
be  referred  immediately  to  the  full  UGC, 
rather  than  to  the  panel  on  subjects  allied 
to  medicine.  The  UGC  chairman  said  that 
the  committee  would  be  able  to  see  the 
Society's  submission  before  the  next  grant 
letter  was  prepared,  but  that  because  he 
expected  that  they  would  want  advice  on 
its  long  term  implications  the  submission 
was  to  be  referred  to  the  new  panel  for 
examination  in  more  detail. 


Publication  approved 


□  No  objection  is  to  be  taken  by  the 
Society  to  the  distribution  by  pharmacists 
of  a  publication  entitled  "Preparation  for 
motherhood".  The  publication  would 
include  a  section  on  the  role  of  the 
pharmacist  and  would  advise  readers  to 
consult  pharmacists.  The  publication 
would  be  available  to  all  pharmacies  for 
free  distribution,  would  include  some 
advertisements  by  manufacturers  of 
medicines  and  would  acknowledge 
assistance  given  by  the  Society.  The  outer 
cover  would  carry  words  to  the  effect  that 
the  publication  was  presented  with  the 
compliments  of  the  pharmacist,  from 
whom  the  recipient  could  obtain  all  her 
baby  requirements. 

□  Booklets  three  and  four  of  the  Leicester 
School  of  Pharmacy  distance  learning 
course  entitled  "The  respiratory  tract" 
are  to  be  accepted  by  the  Society  as 
educationally  and  professionally  suitable 
for  approval  for  Part  II  funding  under  the 
NHS.  The  Society  is  to  approach  the 
Department  of  Education  and  Science  to 
seek  an  amendment  to  the  Further 
Education  Regulations  to  accept 
alternative  teaching  techniques,  such  as 
distance  learning  schemes,  as  suitable  for 
funding  within  academic  institutions. 

□  Preregistration  graduates  are  to  be 
allowed  to  attend  the  Society's  annual 
general  meeting,  subject  to  suitable 
arrangements  being  made  in  the  event  of  a 
vote  being  taken. 

□  Registration  application  forms  are  in 
future  to  be  sent  to  preregistration 
graduates  before  they  complete  the 
preregistration  year,  to  obviate  the  delay 
caused  by  posting  forms  only  after  receipt 
of  the  declaration  and  report  in  the  last 
week  of  the  preregistration  year.  Under 
the  new  procedure  application  forms  will 
be  sent  to  graduates  after  their  third 
appraisal.  A  motion  on  the  agenda  for  the 
1982  branch  representatives'  meeting 
proposed  that  application  forms  should 
be  posted  at  the  beginning  of  the 
preregistration  year.  The  Education 
committee  agreed  that  the  forms  could 
not  be  posted  so  early,  because  the 
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relevant  registration  fee  would  not  be 
known  at  the  start  of  the  preregistration 
year.  However,  the  new  procedure  would 
meet  the  objective  of  the  motion. 

□  The  Society  is  to  make  no  comment  on 
recommendations  contained  in  the 
Gregson  report  on  hazardous  waste 
disposal.  The  Industrial  Pharmacists 
Group  committee  felt  that  the  proposed 
regulations  were  not  particularly  relevant 
to  the  pharmaceutical  industry,  both 
because  of  the  comparatively  small 
amounts  of  waste  produced  and  because 
the  requirements  were  already  met  by 
normal  practice  in  the  pharmaceutical 
industry. 

□  The  working  party  on  the  handling  of 
cytotoxic  drugs  and  their  preparations 
held  its  first  meeting  on  March  12  and 
agreed  that  guidelines  for  the  handling  of 
such  substances  should  be  drawn  up  to 
cover  the  involvement  of  pharmacists, 
doctors  and  nurses.  Consideration  would 
also  be  given  to  the  protection  of  the 
patient.  It  was  planned  to  complete  the 
work  in  three  meetings  by  the  Autumn. 
The  members  of  the  working  party  were 
Mr  Hitchings  (chairman),  Miss  K. 
Jennings  (principal  pharmacist,  Royal 
Marsden  Hospital,  London),  Mr  D.  A. 
Knass  (principal  pharmacist,  Tameside 
General  Hospital,  Ashton-under-Lyne, 
Lancashire),  Professor  J.  S.  Malpass 
(Department  of  Medical  Oncology,  St 
Bartholomew's  Hospital,  London)  and 
Mr  A.  White  (Wellcome  Foundation  Ltd, 
Dartford,  Kent). 

Great  Wakering 

□  Council  discussed  the  Great  Wakering 
rural  dispensing  dispute,  and  particularly 
the  decision  by  Essex  FPC  not  to  transfer 
patients  within  one  mile  of  the  "standstill- 
breaking"  new  pharmacy  in  Great 
Wakering  for  two  years,  and  its  decision 
not  to  refer  the  matter  to  its  dispensing 
subcommittee.  Because  the  matter 
concerned  the  NHS  Regulations,  Council 
agreed  to  invite  the  Pharmaceutical 
Services  Negotiating  Committee  to  pursue 
the  FPC's  decisions  in  relation  to  the 
principles  involved,  with  the  Society's 
support.  (PSNC  is  to  discuss  the  matter  at 
next  week's  meeting  —  Editor.) 


LETTERS 


Continued  from  p670 

PIP  code 

The  letter  from  Mr  C.V.  Hammond 
(Unichem  board  member  1972-81) 
published  in  C&D  March  1 3  prompts  us  to 
correct  certain  misconceptions. 

1 .  The  advent  of  mini-  and  micro- 
computers within  the  last  three  years  has 
revolutionised  the  data  processing 
prospects  for  the  small  business. 
Computing  power  is  now  within  the  grasp 
of  the  retail  pharmacist.  This  is  a  situation 
which  did  not  exist  ten  years  ago  and  it  is 
therefore  hardly  surprising  that  little 
support  then  existed  for  a  common  code. 
This  is  a  fact  that  the  NPA  established  by 
its  own  research  at  that  time. 

2.  The  NPA  believes  that  computer 
installation  and  operating  systems  will 
continue  to  become  cheaper  and  more 
sophisticated  and  will  be  used  by  an 
increasing  number  of  members.  To 
encourage  and  assist  in  this  development 
the  NPA  has  sponsored  the  PIP  code 
thereby  relieving  members  from  the 
onerous  task  of  maintaining  their  own 
data  base  for  their  systems.  Equally  the 
PIP  code  will  enable  them  to  enjoy  the 
advantages  of  computerised  data 
processing  without  "locking"  themselves 
in  to  a  particular  wholesaler. 

3.  The  NPA  does  not  claim  that  the  PIP 
code  provides  "Utopia."  It  does  however 
served  a  purpose  and  has  already  brought 
to  our  members'  attention  those 
wholesalers  who  wish  to  compete  for  their 
business  on  terms  of  service,  price  and 
reliability  rather  than  by  creating  captive 
accounts. 

4.  As  regards  consultation,  the  NPA  is, 
through  its  computer  seminars,  by 
participation  in  computer  surveys,  and  by 
the  very  nature  of  its  activities,  well  aware 
of  the  level  of  interest  and 
computerisation  plans  of  its  members. 
Over  the  past  two  years  the  PIP  code 
working  party  has  taken  much  expert 


opinion,  including  discussions  with 
Unichem,  on  whose  board  Mr  Hammond 
formerly  sat. 

5.  I  am  obliged  for  the  information  that 
"PIP"  also  stands  for  "Periphal 
Interchange  Programme." 
B.  Dosser 

Administrator,  PIP  code 

National  Pharmaceutical  Association, 

St  Albans,  Herts. 


Rational  location 

The  obstacle  to  rational  location  via  the 
NHS  contract  is  surely  the  same  one  that 
is  central  to  so  many  other  difficulties 
which  our  profession  encounters,  namely 
the  determination  of  Governments  of  all 
political  complexions  to  have  the  best  of 
all  worlds. 

The  present  Conservative 
administration  would  presumably  argue, 
on  the  one  hand,  that  rational  location 
will  automatically  result  from.the 
application  of  market  forces;  ie  an 
efficient  pharmacy  will  ultimately  displace 
an  inefficient  one  within  a  certain  radius. 
However,  this  Government  follows  its 
predecessors  in  denying  the  efficient 
pharmacy  the  rewards  of  that  efficiency, 
by  distorting  the  relationship  between 
profit  and  scale-of-operation.  I  have  often 
wondered  what  my  incentive  would  be, 
were  I  a  proprietor,  to  increase  my 
dispensing  rate  when  any  benefit  I  might 
derive  from  scale-discounts  would  be 
abolished,  or  almost  so,  by  claw-back 
with  little  or  no  regard  to  capital 
investment  in  stock  or  to  staff-costs  which 
would  be  inevitable  in  a  heavy-dispensing 
business. 

Despite  Basic  Practice  Allowance,  the 
present  arrangements  tend  to  favour  the 
survival  of  two  relatively  less  efficient 
pharmacies  within  a  small  distance  of  one 
another,  whereas  a  properly-rewarded 
efficient  pharmacy  may  well  be  able  to 
offer  a  better  service  (by  delivery,  for 
example)  over  the  whole  area  previously 
covered  by  the  two.  But  will  any  Minister 
ever  see  it? 
R.  B.A.Johns, 
Bearley,  Warwicks. 


CARNATION  CORN  CAPS. 
THE  EASY  OPTION. 


There's  no  need  to  hard-sell  Carnation  Corn  Caps. 
After  40  years,  it's  a  name  your  customers  know 
and  trust  And  national-  advertising  is  telling 
them  how  Carnation  removes  corns  with- 
out  trouble  or  fuss.  No  confusing  choices 
for  them  to  make.  The  single  answer  to 
all  their  com  problems. 

Carnation  is  right  for  you  too! 
Just  one  product  to  stock  -  the  best 


So  next  time  a  customer  wants 
something  for  a  com,  sell  Carnation 

CARNATION 

The  gende  corn  remover 

Cuxson.  Cerrard  &  Co.  (Dressmgsl  Ltd.  Oldbury.  Warley 
West  Midlands.  B69  3BB.  Tel:  021-552  1355. 
Available  from  all  main  U.K.  Wholesalers  and  Agents. 
Distnbuted  in  the  Republic  of  Ireland  by  Ovelle  Ltd.. 
Dundalk  Industnal  Estate. Coe's  Road.Dundalk. 
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ABPI  DINNER 


'Don't  turn  a  golden  goose 
into  a  dead  duck' 


"Inconsiderate  short-term  action  may 
turn  a  golden  goose  into  a  lame  duck  and, 
in  an  innovative,  fast-developing  industry 
like  ours  a  lame  duck  quickly  becomes  a 
dead  duck."  That  warning  came  from  the 
president  of  the  Association  of  the  British 
Pharmaceutical  ndustry,  Mr  Peter 
Cunlif  fe,  at  the  \ssociation's  annual 
dinner  last  week  —  at  which  the 
Chancellor  of  the  Exchequer  was  principle 
guest. 

Mr  Cunliffe  issued  his  warning 
because  the  industry  found  itself  under 
constant  but  ill-founded  criticism.  This, 
he  suggested,  may  stem  from  envy  or 
malice  (because  it  operated  successfully 
wheie  others  failed),  cynicism  (where 
criticism  was  about  price  and  not  about 
value)  or  from  ignorance  (because  most 
people  learned  about  the  industry  through 
so-called  newsworthy  items  of  "alarms 
and  excursions").  The  industry  could  only 
refute  criticisms  based  on  envy  or  malice, 
said  Mr  Cunliffe,  but  it  could  stop 
criticism  based  on  cynicism  and  ignorance 
by  "explaining  ourselves  and  our 
achievements". 


Development  record 


Naming  some  of  the  achievements,  the 
president  drew  attention  to  the 
"folk-lore"  belief  that  as  a  nation  Britain 
was  brilliant  at  research  but  disastrous  at 
development.  That  did  not  apply  to  the 
pharmaceutical  industry,  which  took 
inventions  and  developed  them  as  fast  as 
regulatory  requirements  would  allow  — 
today,  10-12  years.  The  industry  now 
spent  more  on  development  than  on 
research,  but  although  patent  life  had 
been  extended  to  20  years,  "we  are  now 
left,  for  pharmaceutical  products,  with 
only  eight  years  or  so  in  which  to  try  and 
recoup,  with  a  successful  product,  the 
research  and  development  expenses,  not 
only  for  that  product  but  for  all  the 
unsuccessful  work  that  has  been  carried 
out" —  hence,  the  industry's  conviction 
that  the  patent  life  for  sale  of  a 
pharmaceutical  product  should  be 
extended.  "We  shall  encounter,  and 
indeed  are  encountering,  objections  based 
on  ignorance,  envy,  dogma,  convention, 
and  intertia." 

Mr  Cunliffe  claimed  that  the 
industry's  activities  in  the  Third  World 
were  "meritorious".  It  provided 
necessary  products,  employment  and 
training  and  carried  out  research  into 
tropical  diseases.  However,  the  industry 


alone  could  not  solve  the  health  problems 
of  the  Third  World  —  though  some  critics 
alleged  "that  the  entire  problem  of  health 
in  the  Third  World  is  both  caused  and 
then  exacerbated  by  the  pharmaceutical 
industry." 

Finally,  the  industry  made  a  major 
contribution  to  national  wealth,  said  Mr 
Cunliffe.  Figures  for  1981  were  not  yet 
available  but  while  the  balance  of  trade 
contribution  was  fairly  static  in  1978  and 
1979,  it  rose  in  1980  to  over  £500m.  "This 
is  not  far  behind  the  performance  of 
Switzerland;  it  is  almost  on  a  par  with  the 
performance  of  the  USA;  it  is  better  than 
Western  Germany  and,  of  course,  far 
better  than  Japan  —  at  least  for  the  time 
being".  How  many  British  industries 
could  claim  such  a  performance?  "Can 
we  actually  have  got  something  right?" 


'Do  even  better' 


In  reply  the  Chancellor,  Sir  Geoffrey 
Howe,  praised  the  industry  for  its  record 
but  hoped  it  would  aim  higher  —  to 
having  exports  exceed  imports  by  £1,000 
million  by  1984.  "As  school  reports  used 
to  say,  it  is  always  possible  to  do  even 
better,"  he  suggested. 

As  a  percentage  of  total  sales,  R&D 
expenditure  by  the  industry  more  than 
double  between  1970  and  1980  and  for 
every  profitable  drug  devised  there  were 
perhaps  hundreds  of  failures.  "That  is 
real  risk-taking,"  said  Sir  Geoffrey.  The 
"service"  pharmaceutiucal  industry  was, 
happily,  profitable  —  there  need  be  no 
contradiction  between  the  pursuit  of  a  fair 
profit  and  the  provision  of  drugs 
necessary  for  the  treatment  of  the  sick. 
"Indeed  the  profits  are  necessary  to 
finance  the  research." 

But  a  factor  contributing  to  the 
industry's  success  was  the  fact  that  it  was 
wholly  part  of  the  private  sector. 
"Nothing  would  more  surely  and  swiftly 
ruin  this  great  industry,  than  the 
imposition  of  the  bureaucratic  hand  of 
State  ownership.  Your  industry  is  one  of 
the  examples  which  this  Government  has 
in  mind  as  we  pursue  the  policy  of  so- 
called  'privatisation'." 

Sir  Geoffrey  referred  to  his  recent 
"Budget  for  industry,"  whose  purpose 
had  been  to  improve  the  framework  in 
which  business  and  industry  could 
continue  the  process  of  wealth-creation. 
Some  critics  said  it  heralded  the  demise  of 
the  Government's  medium-term  financial 
strategy;  Sir  Geoffrey  stressed  that  it  did 


not,  because  confidence  in  the 
Government's  steadfastness  of  purpose 
was  all-important  for  manufacturers  in 
conducting  their  businesses.  "Where  I  can 
responsibly  contribute  to  your 
competitiveness  I  shall  do  so.  But  it  would 
not  benefit  you  at  all  if,  because  I  had  cut 
taxes  too  much,  I  had  to  borrow 
excessively  at  excessive  rates  of  interest." 

Others  argued  for  massive  injections 
of  money  into  the  economy,  but  fiscal 
"reflation"  would  never  provide  a  lasting 
stimulus  to  jobs  and  activity.  "In  the 
longer  term  it  can  only  result  in  higher 
inflation,  higher  interest  rates,  and  higher 
levels  of  unemployment." 

Sir  Geoffrey  concluded  that  the  way  to 
higher  profitability  lay  in  keeping  costs, 
particularly  wage  costs,  down  and 
undertaking  innovatory  investment. 

"Improved  industrial  performance 
must  involve  higher  industrial 
profitability  if  we  are  to  see  the  investment 
on  which  our  long  run  prospects  depend," 
said  the  Chancellor.  ■ 

More  objections  to 
substitution 

The  chairman  of  Hoechst  UK's 
pharmaceutical  division  has  added  his 
weight  to  those  in  the  industry  who  have 
launched  an  attack  on  generic  substitution 
of  branded  medicines  by  pharmacists  — 
the  policy  believed  to  have  been  put 
forward  in  the,  as  yet  unpublished,  report 
of  the  working  party  on  effective 
prescribing. 

Sue  Cameron,  chemicals 
correspondent  of  the  Financial  Times 
reports  Dr  Brian  Cromie,  views:  "If 
substitution  were  allowed,  doctors  would 
no  longer  know  what  was  being 
dispensed,  patients  would  be  confused, 
products  would  not  have  the  legal  and 
moral  backing  of  a  major  manufacturer, 
drug  recalls  would  be  difficult  or 
impossible  and  the  UK's  pharmaceutical 
industry,  which  has  made  such  a  major 
contribution  to  medicine  and  to  the 
country's  economy  would  gradually  be 
lost. 

"Widespread  generic  prescribing  or 
substitution  would  put  some  companies 
out  of  business  and  diminish  permanently 
the  prospect  of  discovery  of  new 
medicines  for  the  still  unconquered 
disesases" 

□  In  last  week's  issue  of  General 
Practitioner,  Mr  Ossie  Logan,  secretary  of 
the  National  Association  of 
Pharmaceutical  Distributors'  suggests 
that  if  the  recommendations  of  the 
working  party  (as  understood)  were 
implimented  full-range  wholesalers  would 
be  caught  in  a  financial  trap  and  put  out 
of  business  by  a  combination  of  short- 
liners  and  firms  specialising  in 
manufacturing  or  distributing  cheap 
generics  only.  ■ 


676 


Chemist  &  Druggist  10  April  1982 


BUSINESS  NEWS 


Glaxo  results  — 
Vestric  hold  fast 

Glaxo  Holdings  pic  have  declared  pre-tax 
profits  for  the  six  months  ending 
December  3 1 ,  1981 ,  of  £56.75m,  a  59  per 
cent  increase  on  the  £35. 6m  achieved  in 
the  second  half  of  1980.  Total  sales  for  the 
company,  excluding  those  from  Vestric, 
accounted  for  £309. 8m,  up  27  per  cent  on 
1980's  interim  results.  Estimates  of  the 
group's  full  year  profits  have  leapt  to 
£125m,  from  the  previous  target  of 
£87. 3m. 

Vestric  sales  for  the  same  period 
reached  £1 11.1m,  representing  a  12  per 
cent  increase  on  the  £99m  achieved  in  the 
second  half  of  1980,  with  Vestric's  profit 
contribution  said  to  have  been  "more 
worthwhile".  Unichem  last  week 
announced  a  29  per  cent  increase  in  total 
sales  for  1981,  with  the  year's  turnover 
reaching  £216. 8m. 

Despite  the  closure  of  a  number  of 
branches  during  the  past  year,  Vestric  are 
said  to  have  "maintained  their  market 
share".  With  the  completion  of 
reorganisation  during  the  year,  the 
company  hopes  to  see  sales  climb  more 
rapidly  in  the  future  —  with  their  recently- 
introduced  Link  and  Vantage  schemes 
contributing  to  this. 

Group  sales  in  the  UK,  excluding 
wholesaling,  rose  £1  lm  to  £76m.  Exports 
were  up  £23m  to  £94m.  Zantac,  the 
company's  new  anti-ulcerant  was 
successfully  launched  in  the  UK  and  Italy, 
and  appears  to  have  been  well  received.  ■ 


Pharmaceuticals  do 
well  for  R&C 

Reckitt  &  Colman  have  reported  1981  pre- 
tax profits  of  £66. 35m,  an  increase  of  24.8 
per  cent  on  1980's  £53. 17m.  Turnover 
reached  £827. 18m,  a  rise  of  13.6  per  cent. 
Total  UK  sales  (including  both  domestic 
sales  and  exports)  were  worth  £268m 
(£257m),  contributing  £24.35m  (£12.78)  to 
profits,  some  34  per  cent  of  the  total.  A 
final  dividend  of  6p  is  proposed,  bringing 
the  total  for  the  year  to  9.8p. 

The  pharmaceutical  division  is  said  to 
have  performed  well,  benefitting  from  UK 
restructuring  earlier  in  1981,  and  has  also 
maintained  an  effective  research  capacity. 
Chairman  Sir  James  Cleminson  attributes 
the  company's  performance  to  the  fact 
that  most  of  their  products  are  "the  kind 
people  continue  to  buy  even  when  times 
are  difficult." 

□  Reckitt  &  Colman's  food  and  wine 
division  will,  from  July  1,  trade  under  the 


new  name  Colman's  of  Norwich.  This 
change  will  cover  all  the  company's  food 
and  wine  interests,  and  will  entirely 
replace  the  existing  trade  names  of 
Colman  Foods  and  R&C  Vintners,  ffi 

Changes  at  Scholl 

Scholl  UK  Ltd  have  announced  plans  to 
restructure  their  footwear  operations.  The 
company  hopes  to  complete  the  process  of 
phasing  out  shoe  production  at  its  plants 
in  Barwell,  near  Leicester  and 
Northampton  by  July,  when  the  two 


plants  will  close  down.  Scholl  say  the 
closures  are  necessary  due  to  increasing 
foreign  competiton  and  a  general  cost 
price  squeeze.  They  will  now  concentrate 
entirely  on  the  more  cost-effective 
production  of  exercise  sandals  and  other 
lines  distributed  through  pharmacies.  ■ 


MrR.  D.  Smart,  CBE(left),  chairman  of 
Vestric,  opening  the  company's  new 
premises  on  the  Speke  Hall  industrial 
estate  at  Liverpool.  Also  pictured  is  Mr 
Tom  Coffey,  manager  of  the  branch 

More  business  news  overleaf 


GOODtM/^ 
COLLIS  BROWNE'S! 


tllis  Browne's 
Mixture 


E  MEDICINE  IN  DIARRHEA  A  CMC 


OTTlf  -  MAY  BE  TAKEN  ALONE  OR  WTTH  A  LfTTJ  SO 

Kmp  out  of  iht  raach  of  children  » 
If  symptoms  persist  consult  youi  doetw 


"It's  tried  and  trusted" 

Mrs.  E.B.  age  28 

"It's  been  around  for  years" 

Mr.  R.M.  age  37 

"I  would  always  stand  by  it" 

Mrs.  T.D.  age  58 

Just  a  few  of  the  remarks  from 

a  recent  Consumer  Survey. 

•  SUCCESS  ACROSS  ALL  AGE  GROUPS 

•  SALES  HAVE  NEVER  BEEN  HIGHER 

•  STOCK  UP  WITH  CONFIDENCE 

•  ITS  GUARANTEED  FROM  INTERLABS 


Stop  Press  Result 


■ 

THE  SOUTH  3       THE  NORTH  2 


YES,  southern  chemists  sell  a  third 
more  Collis  Browne's  than  the  north  — 
so  we're  giving  northern  chemists  an 
extra  advertising  boost. 


¥ 
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Beecham  lose  appeal 
in  ASTMS  case 


Seven  "white  collar"  shop  stewards 
employed  by  Beechams  have  won  an 
Appeal  Court  ruling  in  their  legal  battle 
for  time  off  with  pay  to  attend  a  policy- 
making meeting  of  their  union's  Beecham 
Group  national  advisory  council. 

The  Appeal  Court  ruled  that  when  the 
seven  attended  the  one-day  meeting,  it 
was  for  the  purpose  of  enabling  them  to 
carry  out  duties  concerned  with  industrial 
relations.  The  ruling  will  go  forward  to  an 
industrial  tribunal,  which  is  being  asked  to 
decide  under  the  1978  Employment 
Protection  (Consolidation)  Act  whether  it 
was  reasonable  for  the  shop  stewards  to 
have  time  off  with  pay. 

Beecham  had  told  the  union  —  the 
Association  of  Scientific,  Technical  and 
Managerial  Staffs  —  that  accredited 
representatives  could  have  time  off  for  the 
meeting,  but  without  pay.  The  shop 
stewards  were  from  various  Beecham 
plants  in  England  and  Scotland. 

The  Appeal  Court  dismissed  an  appeal 
by  Beecham  against  a  decision  of  the 
Employment  Appeal  Tribunal  that  in 
attending  the  meeting  the  men  were, 
under  the  1978  Act,  "carrying  out  duties 

DITB  facilities 
offered  for  sale 

Following  the  decision  that  the 
Distributive  Industry  Training  Board  is  to 
be  wound  up,  several  of  its  major  training 
facilities  are  now  being  offered  for  sale. 
These  include  the  Board's  video  centre, 
set  on  a  4.6  acre  site  at  Knutsford  in 
Cheshire,  as  well  as  the  library  and 
information  services. 

To  date  some  three  to  four  offers  are 
understood  to  have  been  recieved  for  the 
Knutsford  site,  currently  being  valued, 
with  the  Boots  Company  and  the  NPA 
among  those  expressing  interest. 

While  the  Board  is  anxious  that  the 
assets  in  question  be  passed  on  in  such  a 
way  as  to  maintain  their  current  industrial 
training  function,  there  remains  the 
possibility  that  the  Knutsford  facility 
could  be  sold  to  a  private  television 
company  for  independent  programme 
production.  Final  plans  for  disposal  will 
however  be  submitted  to  the  Manpower 


concerned  with  industrial  relations". 

Lord  Justice  O'Connor  said  the 
agenda  and  minutes  of  the  meeting 
showed  that  some  at  least  of  the  policies 
discussed  were  concerned  with  industrial 
relations  matters  that  were  to  go  into  the 
union's  1979  wage  claim.  Under  the  Act, 
time  off  with  pay  was  allowed  only  if  the 
length  of  time  and  other  factors  w.ere 
"reasonable  in  all  the  circumstances". 
This  was  the  safeguard  for  employers 
against  any  attempt  by  a  union  to  dress  up 
a  union  "activity"  to  make  it  look  like  a 
"duty"  concerned  with  industrial 
relations. 

Lord  Justice  O'Connor  said  the 
purpose  of  the  ASTMS  national  advisory 
council  was  to  provide  a  forum  for  an 
adequate  exchange  of  information 
between  separate  establishments  and  to 
determine  policies  affecting  union 
members  nationally.  It  was  clear  that  a 
meeting  of  the  NAC  called  solely  to 
exchange  information  would  not  qualify 
for  time  off  with  pay,  but  would  qualify 
for  time  off  without  pay  as  a  trade  union 
"activity".  The  question  was  whether 
attendance  at  a  meeting  called  to 
determine  national  policies  qualified  for 
time  off  with  pay  as  a  "duty  concerned 
with  industrial  relations". 

Beecham  were  given  leave  to  refer  the 
case  to  the  House  of  Lords.  ■ 


Services  Commission.  Initial  approaches, 
indicating  area  of  interest,  should  be 
made  to;  B.A.  Hall,  Board  Secretary, 
DITB,  MacLaren  House,  Talbot  Road, 
Stretford,  Manchester  M32  OFP.  ■ 


New  moves  in 
biotechnology 

A  new  company,  Imperial  Biotechnology 
Ltd,  has  been  formed  by  the  Imperial 
College  of  Science  and  Technology  and 
Technical  Development  Capital  Ltd,  each 
of  which  take  equal  shares  in  the  equity. 
The  company  will  serve  the  growing 
international  market  for  purified 
enzymes,  proteins  and  specialised 
fermentation  products,  and  hopes  to 
attract  business  from  those  companies 
which  are  interested  in  biotechnology  but 
which  do  not  have  the  necessary 
specialised  plant. 

Under  the  agreement  Imperial  College 
leases  its  fermentation  plant  to  the 


company,  which  will  retain  the  plant's 
training  services.  TDC  will  provide  the 
new  company's  management  team,  which 
will  be  headed  by  Dr  Trevor  Langley  as 
managing  director.  Dr  Langley  has  wide 
experience  in  high-purity  diagnostic 
enzymes  and  is  a  former  managing 
director  of  Whatman  Biochemicals  Ltd. 
Mr  Geoff  Banks,  in  charge  of  the 
fermentation  unit  for  the  past  ten  years, 
becomes  director  of  operations. 

□  Cambridge  Life  Sciences  pic  this  week 
became  the  first  British  biotechnology 
company  to  make  a  public  share  issue, 
with  the  placing  of  390,000  lOp  restricted 
voting  shares  at  £2.50  per  share.  TDC  Ltd 
have  subscribed  for  90,000  shares  at  a 
total  cost  of  £225^000.  The  initial  product 
for  development  is  a  very  pure  form  of 
urokinase,  the  therapeutic  human 
enzyme.  Future  products  include  enzyme 
sensors  for  analytical  and  diagnostic  use 
and  a  further  range  of  immobilised 
enzyme  products  for  clinical  diagnosis 
using  the  techniques  of  fluorimetry. 

□  The  first  biotechnology  production 
plant  operating  on  the  basis  of  genetic 
engineering  was  officially  opened  this 
week  by  Secretary  of  the  Environment, 
Mr  Michael  Heseltine.  The  Dista  Products 
plant  at  Speke,  Liverpool,  produces 
biosynthetic  human  insulin  by  means  of 
the  recombinant  DNA  process.  The 
company  has  applied  for  a  product  licence 
following  clinical  trials  in  the  UK.  ■ 


Insurance  petition 
goes  to  Euro-court 

The  European  Court  of  Human  Rights  is 
to  be  presented  with  a  court  petition 
asking  it  to  reduce  UK  National  Insurance 
payments  for  the  self-employed.  The 
petition,  which  will  be  delivered  by  Alan 
Tyrrell,  MEP,  has  been  prepared  by  the 
National  Federation  of  Self-employed  and 
Small  Businesses. 

Doctor  Bernard  Juby,  chairman  of  the 
Federation's  National  Insurance 
Committee,  explains:  "Our  National 
Insurance  contribution  as  self-employed 
people  is  based  on  the  total  class  1 
contribution  paid  by  employers  and 
employees.  However,  no  account  is  taken 
of  the  fact  that  60  per  cent  of  class  1  —  the 
part  paid  by  the  employer  —  is  tax 
deductable.  Thus  well  over  a  million  self- 
employed  people  are  paying  too  much  in 
contributions."  ■ 


SLOW  RELEASE  F    n.-,        ,  n       nn  ,   r--,r-. 
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APPOINTMENTS 

Mainstop  appoint 
superintendent 

■  Mrs  Sandra 
Waters,  MPS,  has 
been  appointed 
superintendent 
pharmacist  for  the 
Mainstop  chain, 
this   being  a  new 
appointment  for  the 
company.  Mrs 
Waters,  currently 
based  at  Mainstop's 
Stanmore  headquarters,  takes  up 
responsibility  for  the  management,  buying 
and  planning  functions  regarding  future 
in-store  pharmacies.  Mainstop  opened  up 
a  concession  at  their  Gainsborough 
superstore  last  year,  and  the  opening  up 
of  a  second  pharmacy  at  the  company's 
Bournemouth  store  is  planned  in  May. 

Daughter  of  a  former  Halifax 
pharmacist,  and  trained  at  the  then 
Bradford  College  of  Advanced 
Technology,  Mrs  Waters  has  considerable 
experience  in  hospital  and  retail 
pharmacy,  having  worked  in  both  private 
and  concessionary  operations.  After  a 
year's  postgraduate  training  at  St  James 
Hospital  in  Leeds,  her  first  post  was  with 
Boots.  In  1963  she  was  appointed 
pharmacist  at  the  newly  opened  Hilton 
Hotel  concession,  responsible  for 
management  and  buying.  After  four  years 
as  deputy  chief  pharmacist  at  Harrogate 
Hospital,  she  went  into  partnership  in  her 
father's  business  in  Halifax  in  1974. 

In  1977  Mrs  Waters  took  up  a  London 
management  at  Edwin  R.  Cooper,  one  of 
a  chain  of  six  shops  owned  by  Mayfair 
Pharmacies.  In  1980  she  joined  a  private 
pharmacy  in  Chelsea  and  when  the 
company  was  sold  in  1 98 1 ,  was 
responsible  for  establishing  a 
concessionary  pharmacy  at  Tesco's 
Stevenage  branch. 

■  Wilkinson  Sword 

Ltd:    Mr    David  |lMMTi 
Chalke  is  appointed 
marketing  director 
of     the  newly- 
formed  personal 
products  division 
(C&D  April  3).  Mr 
Chalke,  who  holds 
a  degree  in  micro- 
biology,  has  pre- 
viously worked! 
for  the  Nestle  Company  and  Schweppes 
Ltd.  In  his  new  appointment  he  will  take 
responsibility  for  all  Wilkinson  Sword 
shaving  brands. 


Briefly  .  .  . 


mC&D  recently  referred  to  Morton 
Norwich  as  currently  having  no  UK 
network  (Business  News,  March  27). 


While  Morton-Norwich  Laboratories  Ltd 
ceased  to  exist  as  a  legal  entity  in  the  UK 
in  1981,  when  the  name  of  the  company 
was  changed  to  Norwich  Eaton  Ltd, 
Norwich  Eaton  continue  with  an 
established  UK  network  in  the  ethical  and 
OTC  pharmaceutical  business. 

■  Bank  of  America  are  launching  a  range 
of  travellers  cheques  which,  for  the  first 
time,  will  provide  the  company's  cheques 
in  sterling  and  deutsche  marks.  World- 
wide distribution  of  the  cheques  begins 
this  week. 

■  Coraline  Ltd,  manufacturers  of  Pegina 
indigestion  mixture,  are  being  purchased 
by  Potters  (Herbal  Supplies)  Ltd, 
Leyland  Mill  Lane,  Wigan,  Lanes. 


MARKET 
NEWS 


English  distilled 
Spice  oils  up 

London,  April  6:  Higher  import  costs  of 
spices  and  other  raw  materials  used  by 
English  distillers  have  pushed  up  the 
prices  of  their  essential  oils  recently. 
Notable  examples  are  cardamom,  clove 
bud  and  pepper,  all  of  which  have  risen  by 
£5  kg  over  recent  weeks.  The  effect  of  the 
almost-weekly  rises  in  the  price  of  Cochin 
ginger  is  seen  in  the  much  higher 
quotations  for  oil  from  that  root  source. 
Recently  English-distilled  oil  from  cochin 
root  was  under  £50  kg;  now  it  is  about  £78 
or  the  same  as  that  for  ex  West  African 
root.  An  exception  to  the  above  trend  is 
English-distilled  buchu  which  has  fallen 
by  about  £30  kg. 

Among  imported  oils  that  are  weaker 
are  lemon,  mandarin  and  bergamot,  all  of 
which  were  very  firm  last  year.  Further 
reports  received  during  the  week  from 
South  America  confirm  the  expected 
smallness  of  the  arvensis  oil  crop  this  year. 
Buyers  and  dealers  were  active  selling  spot 
and  forward.  Patchouli  prices  again 
moved  up  with  shipment  now  £5  kg  above 
those  at  the  beginning  of  the  year.  Chinese 
oils  were  dearer  because  of  the  lower  value 
of  sterling. 

Chinese  chloramphenicol,  no  longer 
duty-free,  is  dearer  by  £2  kg.  Also  dearer 
are  ferrous  fumarate  and  isoniazid.  Lower 
are  caffeine,  ephedrine  and 
sulphanilamide.  Some  vitamins  are 
dearer,  while  others  are  lower  —  the  new 
rates  are  being  released  next  week. 

Among  botanicals,  aloes,  Peru  and 
tolu  balsams  and  cascara  were  dearer.  ■ 

Pharmaceutical  chemicals 

Ascorbic  acid:  (per  '.g)  25-kg  £5.67;  500-kg  £5.25-£5.30  as  to 
source;  coated  £5.8(j  —  (25-kg  lots). 
Caffeine:  BP  anhyJrous  £4.05  kg  for  250-kg  minimum. 
Cyanocobalamin:  per  g  £2.60  in  100-g  lots;  imported  £2.40  in 
1-kg  lots. 

Ferrous  fumarat< :  BP  £1.40  kg  in  750-kg  lots  minimum. 
Isoniazid:  BP  1973  £5.00  kg  in  300-kg  lots. 
Sulphanilamidf :  BPC  '68  £2.30  kg  in  1  -metric  ton  lots. 


Crude  drugs 

Agar:  Spanish  £7.50  kg  >pot. 

Aloes:  Cape  £1,480  metric  ton  spot;  £1,450,  cif.  Curacao 
£3,300,  cif. 

Balsams:  (kg)  Canada:  Unquoted.  Copaiba:  £5.60  spot;  £5.65, 

cif.  Peru:  £9.65  spot;  £9.70,  cif.  Tolu:  Spot  £5.85. 

Camphor:  Natural  powder  £9.75  kg  spot;  £9.65,  cif.  Synthetic 

96%  £1.40  spot;  £1.30,  cif. 

Cardamoms:  AGN  £8.25  kg,  cif. 

Cascara:  £1,270  metric  ton  spot;  £1,300,  cif. 

Lobelia:  European,  no  spot,  £1 .60  kg,  cif. 

Mace:  Grenada  unsorted  £4,200  metric  ton,  fob. 

Menthol:  (kg)  Brazilian  £7.45  spot;  £7. 10,  cif.  Chinese  £6. 10 

spot,  £6.10,  cif. 

Essential  and  expressed  oils 

Buchu:  South  African  £1 18  per  kg  spot;  English  —  distilled 
£123. 

Camphor:  White  £1.20  kg  spot;  £1.05,  cif. 
Cassia:  Chinese  £5  kg  spot  and  cif. 
Cedarwood:  Chinese  No  spot;  £2.68  kg,  cif. 
Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2.80,  cif;  bark;  English- 
distilled,  £150. 

Cilronella:  Ceylon  £2.60  kg  spot;  £2.40,  cif.  Chinese  £3.80 
spot;  £3.75,  cif. 

Clove:  Indonesian  lear  £3  kg  spot;  £2.40,  cif.  English  distilled 
bud  £60  spot. 

Eucalyptus:  Chinese  £2.85  kg  spot;  £2.80,  cif.  Spanish  £4.35 
spot. 

Ginger:  Chinese  £22.50  kg  spot  nominal;  £22,  cif,  English- 
distilled  (ex  W.  African  root)  £78;  ex  Indian  £78. 
Lavender  spike:  £12.55  kg. 

Lemon:  Sicilian  best  grades  about  £14  kg  in  drum  lots;  Other 

sources  from  £12. 

Mandarin:  £14.50  kg  spot. 

Patchouli:  Indonesia  £20.25,  kg  spot;  £21,  cif. 

Pepper:  English-distilled  ex  black  £130  kg. 

Peppermint:  (kg)  Arvensis  —  Brazilian  £7.25  spot  and  cif. 

Chinese  £4  spot;  £3.90,  cif.  American  piperata  £13. 

Sandalwood:  Spot  Mysore  £60  kg.  East  Indian  £57.50  kg. 

Sassafras:  Brazilian  £2.25  kg,  spot  and  cif. 

Spearmint:  Chinese  £9  kg  spot;  £8.60  kg,  cif.  American  from 

£1 1.50  spot. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include  value 
added  tax.  They  represent  the  last  quoted  or  accepted  prices  as 
we  go  to  press. 


COMING  EVENTS 


Tuesday,  April  13 

Lanarkshire  Branch,  Pharmaceutical  Society,  Organon 
Laboratories,  Newhouse,  at  7pm.  General  meeting  and  tour  of 
laboratories.  Buffet  supper. 

South  East  Metropolitan  Branch,  Pharmaceutical  Society, 

Lewisham  Medical  Centre,  Lewisham  Hospital,  High  Street, 
London  SE13  6LH,  at  8pm.  General  meeting  and  discussion  of 
motions  submitted  to  Branch  Representatives  Meeting, 
preceded  by  cheese  and  wine  party. 

Wednesday,  April  14 

Worthing  and  West  Sussex  Branch,  Pharmaceutical  Society, 

Village  Hall,  Ferring,  Sussex,  at  8pm.  General  meeting  and 
wine  and  cheese  party. 

Reading  Branch,  Pharmaceutical  Society,  Post  Graduate 
Centre,  Royal  Berkshire  Hospital,  at  7.30pm.  Talk  by  Mrs  J. 
Wingfield,  Pharmaceutical  Society  inspector. 

Thursday,  April  15 

Birmingham  Branch,  Pharmaceutical  Society,  7th  Floor  Senior 
Common  Room,  University  of  Aston,  at  8pm.  Mr  McMaster 
consultant  surgeon,  talks  on  "Transplant  surgery." 
Dundee  and  Eastern  Scottish  Branch,  Pharmaceutical  Society, 

Lecture  Theatre  3,  Ninewells  Medical  School,  at  7.30pm. 
General  meeting. 

Epsom  Branch,  Pharmaceutical  Society,  Bradbury  Centre, 
Epsom  District  Hospital,  at  7. 15.  Joint  meeting  with  Guild  of 
Hospital  Pharmacists  on  "Developments  in  clinical 
pharmacy." 

Glasgow  and  West  Scotland  Branch,  Pharmaceutical  Society, 

McCance  Building,  University  of  Strathclyde,  at  7.30pm. 
General  meeting. 

Southend  Branch,  Pharmaceutical  Society,  Lindisfarne  Suite, 
Valkyrie  Road,  Westcliffe,  at  7.30pm.  General  meeting  and 
wine  and  cheese  tasting. 

Thames  Valley  Pharmacists  Association,  Winthrop  House, 
Surbiton,  Surrey,  at  8pm.  Illustrated  talk  by  B.W.  Burt  FPSon 
"Adverse  drug  reactions  in  general  practice  pharmacy." 


Advance  Information 

Union  of  Shop,  Distributive  and  Allied  Workers,  Congress 
Theatre,  Eastbourne,  April  25-28,  commencing  9.30am. 
Annual  conference.  Details  from  General  Secretary,  W  H  P. 
Whatley,  188  Wilmslow  Road,  Fallowfield,  Manchester. 
Analytical  Division,  Royal  Society  of  Chemistry,  Smith  Kline 
&  French  Laboratories  Limited,  Mundells,  Welwyn  Garden 
City,  Herts,  Wednesday,  May  12,  at  2.15pm.  Meeting  on 
"Aspects  of  pharmaceutical  analysis."  Details  from  Miss  P. 
Hutchinson,  Burlington  House,  London  W 1 V  0BN . 
Medico-Pharmaceutical  Forum,  Royal  Society  of  Medicine, 
June  4,  at  10am.  Symposium  on  "Disparities  in  European 
medicine."  Admission  fee  £25  —  details  Peter  Lumley, 
manager,  public  affairs,  ABPI,  12  Whitehall,  London  SW1 A 
2DY.  Telephone 01  -839  3961 . 
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CLASSIFIED 


Appointments 

FOREMAN  -  PHARMACEUTICAL 
MIXING  DEPARTMENT 
Required  by 

Internationally  known  pharmaceutical  company  based  in  West 
Sussex  which  produces  a  wide  range  of  high  quality  tablets  and 
capsules  for  the  home  and  overseas  markets. 

The  position  involves  responsibility  for  the  day  to  day  organisation 
and  running  of  the  mixing  department,  supervision  of  staff  and  the 
meeting  of  production  targets. 

We  are  therefore  seeking  a  person  with  several  years  experience  in 
this  area  of  tablet  production  at  least  2  of  which  will  have  been  in  a 
supervisory  post,  who  is  conversant  with,  and  able  to  conform  to, 
all  aspects  of  the  medicine  act  and  any  other  relevant  legislation 
and  who  has  the  ability  to  co-operate  with  personnel  at  all  levels 

within  the  company. 

A  formal  qualification  whilst  an  advantage  is  not  essential. 

Terms  and  conditions  of  employment  will  be  those  expected  of  a 

Unilever  company. 

For  application  form  please  contact  - 
Miss  Coldwell,  Personnel  Officer,  Seward  Pharmaceutical, 
Charlwoods  Road,  East  Grinstead,  W.  Sussex  RH19  2HL. 

Tel:  0342  311311. 


S  ALES 

representative; 


We  seek  an  energetic  and  ambitious  self  starter, 
preferably  with  experience  of  calling  on  chemists  &  drug 
stores  to  help  us  expand  our  existing  perfumery  and 
cosmetic  business  in  Lancashire  and  Yorkshire. 
Basic  salary  and  generous  commission  will  ensure  high 
earnings  for  someone  prepared  to  work  hard. 
Car  provided  +  usual  benefits. 
Take  the  first  step  now  towards  a  prosperous  and 
stimulating  future  by  writing  confidentially  with  brief 
career  details  to: 


BOX  C&D  2844 


Business  for  sale 


RATES 

Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  lRW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Martyn  Fryer  for  further 
information  on  extension  410. 
Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 

Display  /  Semi  Display  £10.00 
per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £850.00 
(260mm  x  180mm) 
Half  Page  £450.00 
(125mm  x  180mm) 
Quarter  Page  £240.00 
(125mm  x  88mm) 

Box  Numbers  £2.50  extra 
Series  Discounts 

5°7o  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over 


LONDON 

Cosmetics  and  perfumery  wholesale  with 
high  profit  margin. 
Expected  turnover  this  year  over 

£450,000. 
Offers  over  £80,000  plus  stock. 


Apply  BOX  C&D  1818 


LONDON  EC1 

Drug  store  with  substantial  turnover  for  sale. 
Genuine  reasons  for  disposal  recently  modernised  to  highest 


standard. 
Phone  after  7pm  01-435  0396 
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Shopfittings 


AGENTS 
REQUIRED 

With  live  accounts  to 
sell  new  fast  moving 
breath  freshener  to 
chemists  shops  and 
department  stores. 
Haywood 
Distributors  Ltd 
0144  23161 


apian 


shopfitting  limited 

alplan  house,  cavalier  road,  heathfield, 

newton  abbot,  devon. 

tq12  6tg       tel.  0626  832059 

from  counters  to  total  contracts 

alphan's  national  coverage  for 

pharmacies 


BEAUTY  BASICS 


LIMITED  Jm 

Require 
TOP  AGENTS 

for 

I .  Oxford,  Berks  &  Hants 
2.  Norfolk  &  Suffolk 

To  sell  nationally  advertised 
products.  Highest  commission 
paid.  No  objection  to  selling 
allied  products.  Contact: 

Beauty  Basics  Ltd,  Unit  D, 
5 1  Calthorpe  St, 
London  WCI . 
Phone  01-278  9597  (office  hrs) 
01-387  1585  (eve). 


Trade  services 


CHEMIST  &  DRUGGIST  small  ads 
work,  ring  Martyn  Fryer  on  0732  364422 
ext.  410. 


Trade  Services 


COMPUTER 
LABELLING 

Developed  specifically  for  speed 
and  ease  of  use  in  the  busiest  of 
pharmacies  to  produce  superb 
quality  labels. 
Useable  by  anyone  within 
minutes  (eg  locums)  it  counts,  '■ 
does  stock  control,  repeat  labels 
etc  with  up  to  1500  drug  capacity. 
Complete  system  from  £1995  (lease 
£35  per  month) 

Phone 
Croston  (Lanes)  600494 
a  ny  ti  me  


and  PHARMACY 

Specialists 


Complete  service. 
N.P.A.  and  NUMARK 
approved. 

| PLAN  UNIT 

SHOPFITTINGS 


Eustace  International 
E  Plan  Estate,  New  Road, 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-7711 


SPECIALIST 
SHOPFITTING 
SERVICES 

Free  Planning 
Competitive  Prices 
Phone: 
061-445  3506 

H.  A.  Peyser, 
20  Fairfax  Avenue, 
Didsbury,  MANCHESTER 
M20  0AJ 


SHOP  PLANNING 


BRODIE  MARSHALL  &  CO 

66  Bolsover  Street  London  W1P  8BN  Tel.  01-388  2272 


A  SPECIALISED  FINANCIAL  SERVICE  TO  THE 
PHARMACEUTICAL  TRADE 

As  old  established  Estate  Agents  &  Valuers  specialising  in  the  sale  of  Retail  Pharmacy 
Businesses  &  Drug  Stores  throughout  the  United  Kingdom  we  have  unlimited  funds  at 
our  disposal  for  financing  the  purchase  of  new  acquisitions  (even  if  you  are  buying 
privately  or  through  another  agency)  and  for  the  development  of  existing  businesses. 
These  facilities  are  specifically  orientated  to  the  Retail  Trade  and  embrace  long, 
medium  &  short  term  merchant  &  clearing  bank  finance,  fixed  low-rate  business 
development  loans,  overdraft  facilities,  investment  funding  —  even  house  mortgages 

without  proof  of  income  

for  further  information  please  contact  our  Retail  Division. 


Chemist  and  Druggist 

Small  Ads  work. 
For  your  buying,  selling 
and  recruiting,  contact 

Martyn  Fryer 
0732  364422  ext.  410. 


STYLE,  FLAIR,  IMAGINATION  -  SHOP  PLANNING 
ARE  THE  IMAGE  MAKERS  TOR  THE  PHARMACIST 


CLE AIN,  EXCITING 
PERSONALISED  DESIGNS  ACHIEVE  NORE  PR0NT 


Retail  Area: 

•  PERFUMERY 

•  COSMETICS 

•  TOILETRIES 

•  HAIR  CARE 

•  PERSONAL  HYGIENE 

•  BABYCARE 


Display  equipment 
perfected  and  designed 
for  every  Retail  line 
CASH,  RENTAL  OR 
FREE  CREDIT  TERMS 
AVAILABLE 


Dispensary 

•  WORK  TOP  AREAS 

•  SLIDING  SHELVES 

•  STOCK  SHELVES 

•  BOTTLE  RACKS 

•  SINK  UNITS 

•  CUPBOARDS 


•SPECIAL  REQUIREMENTS  —  If  you  have  special  requirements 
and  they  can  be  drawn,  we  can  make  them!  Also  available  is 
our  full  contracting  service. 

SHOP  PLANNING  -  the  complete  Shopfitters 

Send  today  for  a  brochure  or  ash  our  local  consultant  to  call. 


Cash. HP 
or  FREE  CfedilN 
Terms  available  1 


SHOP  PLANNING 

HOOTON  ROAD 
WILLASTON 
SOUTH  WIRRAL 
CHESHIRE 

Tel.  051-327  6281/2 


TEL. 
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Stock  for  sale 


Hire®  Pears  Cosmetics 

Station  Road 

Warloy 
Wost  Midlands 


WE  OFFER  A 
LARGE  RANGE  OF 
TOP  QUALITY 
PERFUMES  AT 
BELOW  TRADE  PRICES. 


CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 


III 

100  capsules. 

30  day  course.  £1  4.80  T.r. p. 

_  .  .      _  _  _  _    FOR  HAIR 

PIL  FOOD  rLS 

Swiss  biological  for  the  pharmacy  with  top 
selling  margins  available.  McCarthys  plus 
Harcostle  8.  Rabin  in  London 
Pil  Food  Ltd,  36  Haven  Green,  W6. 
01997  5713 


Branded  and 
Unbranded 
Cosmetics  at 
Discount  Prices 

DAPHME 
COSMETICS, 
22  St  Saviours  Close, 
Colchester  Road, 
Walthamstow, 
London  E17 
01  521  3422. 
Hrs.  Mon,  Tues,  Wed, 
Fri  11-6 
*  Sun  10.30-1.30  * 
Thurs  Closed. 


PERFUMES, 
COSMETICS  AND 
SUNGLASSES 

Wide  range  of  branded 
and  non-branded 
cosmetics  and 
perfumes.  Also 
exclusive  French 
perfumes.  Wholesale 
only. 

Shure  Enterprises, 
227  Shoreditch  High 
Street,  London  El  6PJ. 
Tel:  01-247  3122 


EXPORT/ IMPORT 

British  and  Continental  pharmaceutical  and  Veterinary 
medicines.  Available  for  Africa,  Middle  East  and 

developing  countries. 
If  you  are  buying  or  selling  we  would  like  to  make 
contact  with  you.  Telex  us  on:  881  3246  WEMSEC'G, 
Attn.  Mr.  Brian 


PERFUMES 
COSMETICS  & 
CHEMIST 
SUNDRIES 

Exclusive  range  in  stock!! 
Wide  selection 

PASCOS  COSMETIC  SALES 

425  Harrow  Road, 
(Paddington)  Opp  First  Ave, 
London  W10 
Tel:  960-0319. 
Ample  parking,  open 
Sundays 


ONE-SIZE  TIGHTS 

from  £2,60  doz.  plus  VAT.  Min 
order  10  doz.  overall.  CWO. 
Carriage  free.  Full  range  Price 
List. 
E.  &  R.  Kaye. 
16/18  New  Bridge  Street, 
London  EC4. 
Est.  40  years. 


GERALD  FRASER 

WHOL  ESAL  E  COSMETICS 


IF  YOU  WANT  FRENCH  PERFUME 
IF  YOU  WANT  ENGLISH  PERFUME 
IF  YOU  WANT  DISCOUNT  PRICES 
IF  YOU  WANT  DISCOUNT  COSMETICS 

Give  us  a  call  at: 
402  Cheetham  Hill  Road,  Manchester 
061  740  9811 

Open  9.30-5  weekdays;  10-2  Sundays 


Stock  for  sale 


WE  PURCHASE  SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
Lawrence  Edwards  and  Co.  Ltd., 
Wellington  Close,  London  Wl  1  2AN. 
Tel:  01-727  3137-8 


A.  &  H.  OTTER  LTD 

(established  1920) 

Largest  cash  stock  buyers  in  the  trade  for 
manufacturers'  clearing  lines,  and  retailers'  stocks. 
8  Norfhburgh  Street,  London  EC1V  0BA  Tel:  01-253  1 184/5 
Telegrams:  "Salvall",  London  EC1 


SEX 

DISCRIMINATION 
ACT. 


No  job  advertisement  which  indicates  or  can 
reasonably  be  understood  as  indicating  an 
intention  to  discriminate  on  grounds  of  sex 
(eg.  by  inviting  applications  only  from  males 
or  only  from  females)  may  be  accepted, 
unless. 

1 .  The  job  is  for  the  purpose  of  a  private 

household  or 

2.  It  is  a  business  employing  less  than  six 

persons  or 

3.  It  is  otherwise  excepted  from  the 
requirements  of  the  Sex  Discrimination  Act. 
A  statement  must  be  made  at  the  time  the 
advertisement  is  placed  saying  which  of  the 
exceptions  in  the  ACT  is  considered  to 
apply. 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup.  Kent  Punted  by  Riverside  Press  Ltd,  Whitstable.  Kent.  Published  by  BENN  PUBLICATIONS  LTD.  Sovereign  Way  Tonbridge,  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  25/23/24s 


Sports 
Sponsorship 
Advisory 
Service 

A  new  free  service  provided 
by  The  Sports  Council  and 
the  Central  Council  of 
Physical  Recreation. 

SHARE  IN  THE  SUCCESS  OF 

SUNDOWN  VITAMINS  &  FOOD 
SUPPLEMENTS 

One  of  America's  leading  nationally 
advertised  brands 

Attractively  presented  range  of 
over  60  items  ^mm- 

Full  sales  literature     M  "§5fJ§» 

Competitively  priced   lpp?  y^-a 
for  healthy  profits.               -  - 

Featuring  SPIRULINA  ?fs§? 

&  SELENIUM.  % 

1 
1 

Full  details  from: 

HARRISON,  SMITH  (LONDON)  LTD, 

46  CHAMBER  ST.  LONDON  El.  Tel:  01-488  4028/3685 

If  you  want  to  discuss 
sports  sponsorship  and  the 
part  it  can  play  in  your 
business,  then  contact 
Derek  Etherington  at 
The  Sports  Council,  16  Upper 
Wobum  Place,  London  wcihoqp 
or  phone  him  on  01-388 1 277. 

fn<Mwri\  B^""5S  ™£  central 

rr^lVJS'.f     *3fiB»I"  1  OUNCILOFPHVSICAI 
^UCOUtKllJ    Bffirapi  RECREATION 

Ethyl  Alcohol  1 

(s.v;r.) 

Fermeniation  and  synthetic  | 
qualities  both  available  to  British  \ 
Pharmacopoeia  specification.  J 

| 

James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 
^                                                    Tel:  01-735  8131^j 

There  are  growing  profits  for  you  with  .  .  . 

MCOBREVUi 

ANTI-SMOKING  CAPSULES 

—  the  well-tried  anti-smoking  aid  that  comes  in  a 
complete  28  day  course,  does  not  affect  the  sense  of 
taste  and  requires  no  prescription. 

•  CONSISTENT  ADVERTISING  CAMPAIGN 

NICOBREVIN  is  the  most  consistently  advertised  anti- 
smoking  aid  on  the  market.  Budget  increased  each  year. 

•  INCREASING  DEMAND 

More  and  more  people  are  asking  for  Nicobrevin  to  help 
them  stop  smoking,  not  only  for  health  reasons,  but 
because  they  know  they  can  put  their  money  to  better  use . 

•  SEND  FOR  FREE  DISPLAY  MATERIAL 

Window,  Shelf,  Till  Wobbler  and  Open/Closed  Sign  avail- 
able. Improved  pack  &  instruction  leaflet. 

DON'T  MISS  OUT  —  make  sure  you  have 
adequate  stocks 

RETAILERS:  Contact  your  wholesaler  NOW! 

WHOLESALERS:  Make  sure  you  can  meet  growing 
demand. 

MILLER  13  GOLDEN  SQUARE  LONDON  W1R  3AG 

Telephone:  01-734  5687 
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Goldilocks 
enchanting  a  whole 
new  generation 


^Hair^lccessones  by  ChemtoyS 


Goldilocks  is  a  success  story  so  big  it's  like  a 
fairytale.  The  largest,  best-selling  hair  accessory 
range  for  children  in  the  British  Isles.  With  over 
200  eye  catching  colourful  styles  uniguely  designed 
for  the  chemist's  trade. 

But  it's  a  down-to-earth  fairytale.  Because 
Chemtoys,  marketers  of  Goldilocks  and  her  big  sister 
Golden  Girl  have  put  years  of  specialist  knowledge 
into  tailoring  a  range  specially  for  the  independent 
chemist:  into  packaging  and  display  units  to 
complement  any  retail  outlet:  into  a  distribution 


network  that  uses  franchised  chemists  sundriesmen 
working  directly  with  the  trade. 

So  behind  the  glitter,  there's  graft.  The  hard 
headed  marketing  know-how  that  makes  Goldilocks 
a  winner:  and  ensures  she'll  continue  to  weave  her 
spell  all  through  '82. 

CHEMTOYS  LIMITED 

18  EUSTACE  STREET  DUBLIN  2  TELEPHONE  773719/773781  TELEX  31586 


YOUR  LOCAL  CHEMIST  SUNDRIES  DISTRIBUTOR 

ABERDEEN  CHEMISTS'  SUNDRIES  Tel.  Aberdeen  (0224)  34856.  CORY  BROS  (Hospital  Contracts)  CO.  LTD.  Tel.  London  01  -349  1081 .  EAST  MIDLAND 
TOILETRIES  LIMITED  Tel  Nottingham  0602-81 2830.  ESTCHEM  WHOLESALE  SUPPLIES  Tel.  Manchester  061-491  -061 8.  HAYDOCKS  &  CO.  LTD.  Tel.  Belfast 
812054.  HIBBERTS  OF  LUTON  Tel.  Luton  29984.  WM  KNOTTS  (AYR)  LTD.  Tel.  Ayr  265131/2.  PAUL  MURRAY  LTD.  Tel  Chandlers  Ford  (042  15)  68444. 
N.E.K.E.M.  Tel.  Hull  (0482)223424.  HUGH  REYNOLDS  Tel.  Edinburgh  031-447-7491  TYNECHEM  SUNDRIES  Tel.  Newcastle-upon-Tyne  663157.  VALLEY 
SUNDRIES  CO.  LTD.  Tel.  London  01  -776-0900  WESTERN  TRADING  COMPANY  Tel.  Cardiff  26872. 


